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ABSTRACT

The Fix: How Addiction is Invading our Lives and Taking over Your World (2012) is
a book written by the acclaimed English journalist and writer Damian Thompson. In
his book, Thompson explores addiction outside the field of medicine supporting that it
IS more of a construct rather than a disease. The broadening of the definition of
addiction and the expansion of the spectrum of addictive behaviors attempted by the
author proves that addiction is a matter of choice that people resort to, consciously or
unconsciously, since the environment we live in actuates them to. His views have
provoked controversy among both readers and critics. Regardless of the validity of
Thompson’s re-conceptualization of addiction, the freshness of his outlook and the
immediacy with which he addresses the average reader explain the success of the
book as well as its value as a translational option. Hatim and Mason’s (1993; 1997)
communicative approach to translation which was elaborated on their works
Discourse and the Translator and Translator as Communicator constitutes the
cornerstone of our analysis with regard to the textual as well as contextual aspects that
have informed the choices made in the Greek version of the first chapter of
Thompson’s text. Moreover, Herman’s (1996) notion of the Translator’s Voice and
the need for assimilation within that of the author’s underscore the importance of
maintaining the full communicative thrust of the original in the target language. The
whole process of translation is framed by Fairclough’s (1995) model of Critical
Discourse Analysis which foregrounds the significance of language variation for
triggering reader response on the basis of linguistic, generic as well as contextual
conventions. Overall, the analysis aims at illustrating the need for a communicative,
reader-oriented approach to Thompson’s text by bringing to the fore the translator’s
endeavor to achieve successful mediation on the basis of her role as a communicator

between different cultural contexts.

Keywords: addiction, translation, communicative approach, Translator’s Voice,

Critical Discourse Analysis (CDA), orality



INIEPIAHYH

210 épyo 100 Ebiwouoi: Ilwg o1 Kotoyprnoeig Eigfoiiovv otic Zwés pos kai
Koroiaupovovv tov Koouo oag, o xataSiopévoc Bpetavog dnupoctoypdeog Damian
Thompson emyepel va peketoetl o @owvopevo tov ebicpov divovtag Pdaon ot
ouumepLpoptkn dtdotact Tov Béuatog. Xtoxoc Tov Thompson givar va amodei&el mwg
ol TOiAwV €OV eEapTNoelg OV GLVIGTOOV OTOPOITNTO GULVETELD YEVETIKNG
mpodldbeong N maboroyiag. O ebopndg elvol amoTEAECUN GUUTEPLPOPAS, 1 OToin
evhappOvetar amd to mepidAiov oto omoio Codue, kar Oyt acHévewn. Ilpog
VROGTNPIEN TOV EMYEPTUOTOS TOV, O CLYYPOUPENS TPOYMPEL GE K EUTEIPIKT KATA
KOplo Adyo perétn Poaoclopevog oe mapadelypoto mov mpoipyoviar omd TNV
kadnuepvotnto oAAG kot T 0K} TOL gumEpion G TPAONV aAKooAkov H
EMOVOATPOGEYYION TOL GOIVOUEVOL TOL €biocpod mov emyepeiton and tov Bpetavo
dNUoc1oypapo yivetal oe TOVO PIAMKO HE €VTOVO TO GToyeio g TpogopikdTrag. H
EMAEWYT] EMOTNUOVIKOV Kol W0TPIKOV ototyeimv mov Oa gvioyvav v adlomotio tov
EMYEPNUATOV TOV GLVICTA TPOCHOTIKY ETAOYT TOV GLYYPAPEN, O OTOT0G GTOYEVEL OE
g véa, TpoTomopa emoKOnnon tov 0épartog, €@ omd ta cvvnfiouéva Kol Tig
VILAPYOVGES TPOKOTOANYELS. LTV TOPOVGO epyacio o Tpoywp|GOVUE GTN HEAETN
TOL TPMOTOV KEPAAAiov Tov £pyov Tov Thompson Bacel TG enkotvaviakng Bewdpnong
g petdepaons tov Hatim ko Mason. H Oewpia tov Fairclough mept Kpirikng
Avdivong tov Adyov CLUTANPOVEL TNV EVPVTEPO EMIKOVOVIOKT] TPOGEYYIOT) TTOV
vioBeteitan, vroypappilovtog tov poro TG YA®OoAS 6T SUOPP®ON NG OTAoNg
TOV OVOYVOOTIKOD KOOV OTEVAVTL GTNV ETLYEPNHOTOAOYIO TOL Gvyypapéa. TEAog, N
Bewpio Tov Hermans mepl aopatdmTag TOV HETAPPOCTH PiYVEL GOG GTOVS TPOTOVG
LLE TOVG OTTOIOVG 1 LETAPPACTPLO EMLYELPEL VO TAPAUEIVEL TGTH) TOGO GTO YPAULO OGO
Kol 6TO TVELE TOV AOYoL Tov Thompson. ATdTEPOS GTOYOG TNG TAPOVCAS AVAAVLGTG
glvar 1 avadelEn tov KouPikov POAOL TOL UETOPPOUCTH ©OC OlopeGOAAPNT Kot

OVOUETAOOTN UNVOUATOV KOTA TV TPAEN TS LETAPPOOTG.

AéEeic Khedrd: e0opdc, petdepoot, ETIKOWVOVIOKT TPOCEYYIoT|, GopoTdTNTO TOL

petappaotn, Kpttikn Avédivon Adyov, tpopopikdtnta



OVERVIEW

The aim of the present dissertation is to provide readers with a thorough
analysis of the approach used concerning the translation of the first chapter of Damian
Thompson’s book The Fix: How Addiction is Invading Our Lives and Taking over
Your World (2012). The book has been rendered in Greek as E6wouoi: Iwg ot
Kazoyproeic Elofidlrovv otic Zwés uos kor Kataloufavoov tov Koouo oag. The aim
of the dissertation is to illustrate the means through which the translator produces a
highly communicative result in the target language with regard to the contextual as
well as linguistic disparities determining the act of communication of a message from
one audience to another. Maintaining balance between source and target in terms of
both theme and style requires a great degree of cultural awareness and understanding

concerning the conventions and expectations of both the Greek and English audience.

The first part of the study provides the reader with a thorough analysis of
Thompson’s argument in relation to addiction. Elaborating on facts regarding the
author’s identity and his works allows the reader to trace the lineage of the writer’s
ideas and, thus, gain insight into The Fix’s central focus. Acknowledging the multi-
facetedness of the argument presented sheds light on the challenges imposed on a
translational level since, according to communicative demands, the translator’s task
lies in reproducing the impact of the original on the target audience. The second part
of the analysis focuses on the act of translating Thompson’s text and evaluating the
translator’s attempt to render the English text in a manner appropriate to the
conventions and expectations of the Greek readership. The difference assumed on the
level of familiarity concerning behavioral readings of addiction between source and
target readers seems to be crucial with regard to the approach adopted. Bridging the
gap between what the Greek audience knows about behavioral addictions and what
the text assumes that the implied readership acknowledges is an issue that has
troubled the translator throughout the process of transmitting Thompson’s message.
The translator’s task is to mediate between source and target context in order to

communicate the author’s message to the implied Greek readership effectively.

The process of investigating different aspects of the English text and
evaluating how these are translated into Greek is based upon specific textual instances
that are considered indicative of the practices employed to achieve an equivalent



result in the target language. The aim of the study is to project the central role of the
translator in the process of message transmission, giving emphasis to the multi-level
interaction taking place between the author and his readers, the translator and the
Greek audience, the author and the translator and, on a broader level, between two

different cultural sets and languages.



1. THE FIXBY DAMIAN THOMPSON

1.1 Introduction

In the first chapter, the study elaborates on thematic aspects with relation to
The Fix. At first, it provides the reader with some information regarding the author’s
identity and his previous works so that the reader can have a better idea of the way
Thompson approaches the ‘big’ issue of addiction. Then, the study proceeds to an
exposition of the main points that constitute his argument and consolidate his re-
reading of addictive behaviors from an empirical perspective. An analysis of the genre
of the book complements inspection of the text’s central focus as it offers the reader
an insight into the hybridity of the writer’s discourse. A survey over the criticism
made with regard to the validity of the author’s argumentation follows in order to
disclose the strong points and limitations of his approach. The study of these aspects
reveals what makes this book interesting for both the readers and the translator. It is
the combination of the commitment to the personal — based on Thompson’s personal
narrative — and, at the same time, to the public — based on Thompson’s mission to
make the wider readership aware of what addiction means today — that turns this book
into a challenge to translate and effectively transmit the author’s message to the target

audience.

1.2 The Author

Damian Thompson is an acclaimed English journalist, editor and writer. He
was born in 1962. He studied History at Mansfield College in Oxford and received a
PhD in the Sociology of Religion from the London School of Economics. His field of
studies has played a catalytic role in terms of his professional career as a journalist.
He was a religious affairs correspondent for The Daily Telegraph from 1990 to 1994.
He is currently the editor-in-chief of The Catholic Herald as well as an associate
editor and a columnist of The Spectator. He has also worked as a Saturday columnist
for both The Daily Telegraph and The Guardian for a number of years. Thompson is
actively involved in the world of digital journalism as well. He has been the blog

editor of The Telegraph Media Group since 2011. Apart from his expertise in



religious matters, Thompson’s scope of interest goes beyond religion as his work
shows. The versatile journalist has written articles on a variety of issues ranging from
politics to art reviews. What makes Thompson special is his ability to bring to the fore
“the humanist sight of events” (Terlizesse 2001: 105 in Ames 2006: 200) of whatever
he gets into grips with. This talent justifies his long and lasting presence in the British

media for over 30 years.

Thompson’s profound love for speaking his mind to the public was the main
reason that made him follow a parallel career as a writer. In his books, he has been
preoccupied with religious topics as well as ‘counter-truths’ motivated by his will to
inform the public about the importance of people and phenomena in the shaping of
the contemporary world. As he has repeatedly stated in articles and the social media,
the fact that he dares to talk about things that most people feel uncomfortable about or
are afraid to challenge is what intrigues him the most about writing. Thompson’s first
book was published in 1997 under the title The End of Time: Faith and the Fear in the
Shadow of the Millennium. In this book, he wrote about the resurgence of apocalyptic
beliefs and the rise of New Age theology in a world that is rapidly changing after a
brief account of what millennialism has stood for ages. The book soon became a
success due to his insightful account of the world’s condition one step before the rise
of a new era (Peterson 1997). Then, more books followed. Loose Canon: a Portrait of
Brian Bridley (2004) was about the life of the flamboyant Anglo-Catholic Vicar who
was forced to resign after the shock caused by a report on his homosexual
preferences. In 2005, Thompson’s second book on apocalyptic matters was released.
Waiting for Antichrist: Charisma and Apocalypse in a Pentecostal Church was an
empirically-based study on apocalyptic narratives published by the Oxford University
Press. The book was considered to be a sequel to his very first work on the millennia
and the myths about the end of the world.

In 2008, Thompson decides to broaden his area of study and writes
Counterknowledge: How We Surrendered to Conspiracy Theories, Quack Medicine,
Bogus Science and Fake History. In this work, the author examines the dissemination
and reception of fringe theories through today’s media culture that, to his mind, are
accountable for giving prominence to ‘false’ readings of crucial for the humanity
events. The author argues that people experience a “pandemic of credulous thinking”

and are ceaselessly bombarded with “misinformation packaged to look like fact”.
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Counterknowledge -- a term that the author first coined -- embodies all these
widespread assumptions in support of which there is neither substantial proof nor
evidence to contradict. Some examples of counterknowledge exposed in Thompson’s
work are alternative medicine treatments, pseudohistory claims like the Holocaust
denial, and conspiracy theories as those circulated about the September 11 attacks.
The impact of Thompson’s concept of ‘counterknowledge’ was rather positive.
However, there were critics who questioned the credibility of some of the author’s
arguments. As Stanford notes in his review: “And with a final, worrying thought:
might the whole theory of counterknowledge not be an example of counterknowledge

itself?” (2008: 1) pointing to the marketability pertaining to the ideas of the writer

and the lack of substantial evidence in support of his argumentation.

Thompson’s next book, and our current case study, was The Fix: How
Addiction Is Invading Our Lives and Taking over Your World. The Fix was first
published in May 2012 by Harper Collins. In this book, he attempts to re-read
addiction as a social phenomenon. Thompson was one of the first writers to attempt a
broadening of the definition of addiction to the wider audience through real-life
examples. Soon after its release, The Fix became an international bestseller. The
phenomenal success of The Fix boosted Thompson’s career and this is shown by the
fact that the author has since written a plethora of articles on addiction and addicts. A
short version of The Fix was also released under the title How Your Gadgets Are
Turning You into an Addict, in December of the same year, focusing on the role of
technology in the addiction-nurturing process. The Fix is Thompson’s latest work. In
the following section, we provide the reader with further information regarding the
theme of the book and the criticism that Thompson’s work received by both

readership and critics.

1.3. The Theme

The Fix: How Addiction is Invading our Lives and Taking over Your World is
a book on the phenomenon of addiction from the perspective of an ex-victim, aiming
at communicating personal views and experiences to the public. Excluding research

findings and medical jargon, the author attempts to create a simple reading of
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addiction and ultimately make this complex phenomenon accessible to the wider
audience. Throughout the book, the author spins his own yarn by employing personal
impressions, addicts’ experiences, and popular imagery to create a readable account
of the apparatus responsible for the dissemination of addictions in the modern world.
In this way, he aspires to shed light on the role of the environment as far as addiction-
nurturing processes are concerned. Providing an empirical, casual account that rejects
a narrow conceptualization of addiction as a pathological disorder, the author
endeavours to break the self-victimization circle and turn his work into a call for

action addressing both addicts and non-addicts.

Thompson’s main argument is that addiction is not a disease. In his view,
“addiction is something that people do — to themselves and other people — rather than
something that happens to them; it’s not like developing cancer” (Thompson 2012a:
7). His re-reading of addiction and rejection of the outdated disease dogma is
primarily informed by behavioral accounts on the phenomenon. However, in his book
he makes no reference to experts’ claims concerning the behavioral aspect. He claims
to be the first to attempt a behavioral analysis of addictions, explicating things from a
point of view that even ‘scientists do not fully understand’ (Thompson 2012a: 7). “A
challenge to the accepted dogma that addiction as an irreversible brain disorder is
long overdue” (Thompson 2012b: 1) according to the author, and that is what
motivates him to speak openly about this undoubtedly complex and sometimes
conflicting issue. We should note here that addiction in Thompson’s work is a more
or less open-ended term, in the sense that it endorses any form of irrational attachment
to an object, activity or experience that affects its users regarding their successful
integration into society. Consumerist habits and personal relations become the signs
betraying whether a user is an addict or not. Thompson, in this way, manages not to
limit his range of study on addictions with regard to their consequences to the level of
physical or mental health; two subjects which have been the focus of researchers and

specialists for a number of years.

Cupcake, Vicodin and iPhone (see Figure 1) are the three fetishes of our
society that according to Thompson’s reading prove that addiction is more of a
behavior rather than a disease. “The line between consumption, habit and addiction is
becoming dangerously blurred” as the writer supports (Thompson 2012c: 1). Explicit

advertising of products through actual commercials or implicit advertising through
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fictional personae and other popular media circulated imagery is the main means for
marketing habits and accessories to potential consumers all over the world. “The
conditions of the global free market are producing substances and experiences that
target even more effectively the pleasure centers in our brains” (Thompson 212b: 2).
The globalization of addictive behaviors that we experience is, therefore, a result of
media practices that have meticulously engineered an environment that prompts both
users and non-users to become abusers so as to find an escape from their misfortunes
and uplift their moods. The degree of temptation instilled in these activities is so great
that “[1]ike alcoholics, taking our first sip of the evening, we have no idea where we
will end up --- and we don’t really care” (Thompson 2012c¢:4). The intimate relation

between addiction and consumerism is one of the macrothemes of Thompson’s text.

Figure 1. Cupcake, Vicodin and iPhone: the three fetishes of our society.

The author primarily reads addiction as “a consumer experience” (Thompson
2012a: 5). People resort to addictions because they are prompted to by the media,
celebrities and industries that ceaselessly provide them with new, usually affordable
experiences promising an escape from their daily routine and problems. “Never
before have we had access to so many desirable things and experiences that we hope
will change our moods” (Thompson 2012a: 4). It is the consumerist ethos and
materialist drive for easy-to-reach pleasures that make so many things and activities
almost irresistible for the average consumer. The increase of addictive behaviors goes
hand in hand with the booming of technology industry that is projected in
Thompson’s narrative as the perpetrator behind the circulation of modern addictions.
By modern-day addictions we mean lifestyle accessories and activities that address
most of our needs and tastes and can be consumed on a daily basis, even publicly,

without bearing any stigma for the user. Examples of these new types of addictions
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are the cupcake craze, the iPhone mania and the Vicodin trend that seem to have
conquered people worldwide regardless of background. “They are objects of desire
that can reinforce addictive behavior — the sort that creeps you on when your defences
are down” (Thomspon 2012a: 2). The rapidity with which these things have been so
widely adored is almost impossible to explain on the mere grounds of incidental
marketing success. The author claims that their dissemination testifies the prevalent
assumption that “some obviously play with the chemistry of our brains” to make
profit by exploiting the innate to human nature and “most fundamental of all our

instincts — desire” (Thompson 2012a: 4).

Thompson supports that the ever-increasing individualism of ours plays an
ancillary role in people’s increasing inclination to addiction. Interpersonal relations
come to the fore of the addict-identification process since, according to the author,
“[plerhaps the crucial feature of addiction is the progressive replacement of people by
things” (Thompson 2012a: 6). As he observes, being manipulative towards others is
nowadays the norm in terms of personal relations. “Why? Because the addict comes
to judge other people simply on the basis of how useful they are in delivering a fix”
(Thompson 2012a: 6). In other words, Thompson’s claim is that people have
transferred their way of dealing with objects to their way of connecting with others.
This kind of relation is presented as an indicative example and testimony of people’s
turning into addicts whether they admit it or not. Borrowing the words of Craig
Nakken?, the author notes that: “In a relationship with an object the addict comes
always first” (Thompson 2012a: 6). In brief, in Thompson’s view, one’s growing

detachment and selfishness are identified as legible factors for naming one an addict.

By expanding the scope of both addiction and addicts, Thompson aims at
redefining this timeless concept as well as pointing out some of the false knowledge

! Craig Nakken: acclaimed author, lecturer, trainer, and family therapist specializing in the treatment of
addiction. With over twenty years of working experience in the areas of addiction and recovery,
Nakken presently has a private therapy practice in St. Paul, Minnesota. In his best-seller book The
Addictive Personality: Understanding the Addictive Process and Compulsive Behaviour (1988),
Nakken gives an insightful account of the vicious circle of addiction by focusing on the particular traits
of one’s personality that make an individual pre-disposed to developing addictions. The importance of
Nakken’s works lies in the fact that he is one of the first that openly talked about the relation between
addiction and environment and placed emphasis on the area of emotional fulfilment and personal
relations. Moreover, Nakken’s work is considered a breakthrough since he was the first to introduce the
concept of process in relation to addictions. Nakken’s work has been translated into Greek by Kostas
Panagiotopoulos under the title: To Ilpogil. tov ECaptnuévov: Katavoijote ty Aiadikacio e EEdptnong
kol v Katavaykaotii Zoureprpopd, and was published in October 2006.
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that, as he claims, prevents the rest of us from seeing things clearly. Addiction is best
described on the basis of human behavior that constitutes the common ground among
different cases regardless of the type of addiction. Medical findings are lacking in
validity because they have been unable to detect a quality shared among users;
something that behavioral readings can easily pinpoint simply on the basis of
observation. What we should clarify is that Thompson does not aspire to override
medicine or science with regard to addiction but rather to complement their practices
by showing that addiction is a multifarious issue which demands a multi-disciplinary
approach in order for us to be able to cope with in the years to come. Addiction has
evolved and addictive-behaviours have acquired qualities that cannot be any more
investigated from an exclusively medical perspective since we are talking about
behaviours/objects/activities that thrive within society and affect everyday people.
Addiction is something that people live with, to a greater or lesser degree, whether
they are actual users, potential users or just viewers of events that either familiarize
them with the phenomenon or intrigue them to give it a try. Therefore, Thompson’s
claim is that a thorough investigation of addiction should take into account the role of

the environment in the addiction-nurturing process.

The author’s conclusion is that “everybody is an addict” (Thompson 2012¢: 1)
whether s/he acknowledges this or not. We are all addicts, potential or active ones,
because the environment we live in nurtures us to succumb to temptation. We all have
our own place in the “spectrum of addictive behaviors” (Thompson 2012a: 7) and our
place within it is determined by “the way we respond to given stimuli” (Thompson
2012a: 2) and the extent of this inclination of ours may be less or more harmful for
our physical existence and mental stability. Thompson’s mission is, in short, to
enlighten the public about the role of the environment in relation to the dissemination
of addictions by making his readers aware of the apparatus behind and the eminent

dangers.

Having in mind the theme of the book and its main points is significant in
terms of translation since this information discloses the rhetorical purpose of the text;
which means “[t]he overall intention of a text producer, as insatiated by the function
of a text” (Hatim & Mason 1993: 243). As we have already pointed out the author
aims at providing the readership with a readable account of addiction using media

imagery and real-life examples. These are factors that definitely determine the
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linguistic and structural choices made with regard to meaning construction and that is
the reason why the translator should be fully aware so as to later make the right
decisions in the target version with respect to both content and style of the original
text.

1.4 The Genre of The Fix

The genre, or in other words, the text-type of The Fix, is a substantive feature
of this translation analysis. The variety of sources, broadsheet images, personal
experiences and experts’ commentary, governing the presentation of information has
resulted in a rather sensational mix that proves to be highly readable for the average
reader. What Thompson intends is to create a hybrid text that perfectly manifests the
multifacetedness of addiction-nurturing processes and places focus on their behavioral
aspect. Aiming at providing the readers with a holistic view of the subject, he needed
a flexible text-type that would enable him to report on events and simultaneously
comment on them for the largest part. Moreover, the language used and the examples
provided should project the author’s eagerness to communicate experiences with the
intention of convincing readers of the validity of his argumentation. However difficult
it may be to pinpoint a certain category that fits The Fix, what best describes the type
employed is that of an extended editorial that conforms to the conventions of a tabloid
as a means to enhance appeal and persuasiveness. In the following sections, the study
analyzes the genre of the book by focusing on the importance of linguistic patterns
and imagery employed, so as to clarify the author’s point with regard to audience

reception.

1.4.1 The Editorial Aspect of The Fix

An editorial is a well-written text where the writer presents subjective views
on a ‘hot’ issue with the intention of persuading rather than informing the audience
(Reah 2008). “Editorials comment, speculate and give opinion” (Reah 2008: 87). The
editorial is a text-type that the majority of readers are familiar with regardless of
education. And that is what makes it the perfect medium for communicating de-

familiarizing views, lessening, thus, assumed resistance on the part of the readers.
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Usually, there is very little factual information in an editorial (Reah 2008: 47). This
deprivation of facts is a convention of the editorial because it is by definition implied
that the facts employed are those necessary to achieve mutual understanding between
the writer and the readers. Giving prevalence to the writer’s viewpoint through the
selection of the information presented is a characteristic of the editorial that makes it
an extremely useful means of communication for Thompson. By focusing on specific
data, he is able to draw the appropriate conclusions and, consequently, elicit the right
response from his readers. With regard to the editorial, Hodge and Kress (1993: 17)

note:

An editorial is the place where the process of selection and assimilation, of rewriting
and transformation are most dense. It is here that the paper’s ideology is clarified and
re-established, re-asserted in relation to troublesome events. It is also the place where
the paper speaks most directly to its readership, presenting its perception of ‘reality’
in the form which it regards as most suitable for its readership.

This claim justifies Thompson’s attempt to draw an image of addiction that complies
with the conceptualization of addiction intended as more of a behavior rather than as a
disease. In the following extract, we will try to detect some of the ways through which
Thompson manages to manipulate information as well as linguistic means so as to

synchronize the reader’s perspective with his own reading of modern-day addictions.

Then there’s Vicodin. It’s the most commonly prescribed painkiller in America. In
fact, it’s the most commonly prescribed drug in America: 130 million scripts for it
were handed out in 2010 and 244 million for the overall class of drug, narcotic
analgetics. It’s a strong stuff, a mixture of two painkillers: hydrocodone (an addictive
opioid) and paracetamol (non-addictive, but causes liver damage in high doses).
Vicodin is intended for this sort of pain that makes you cry out in the doctor’s waiting
room — caused by twisted backs, rotting wisdom teeth and terminal cancer. If they
swallow so many of those pills, it seems reasonable to conclude that Americans must
be in a lot of pain. Or is it just that millions of people can’t manage without Vicodin’s
deliciously soothing aura, even if there’s nothing much wrong with them? (Thompson
2012a: 2)

Thompson’s introductory paragraph to Vicodin abuse is an indicative example of the
ways the author blends science with commentary in order to bolster his claim

regarding the behavioral aspect of some of today’s most widespread addictions. At
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first, he presents the reader with facts regarding: a) the dissemination of Vicodin —
130 million scripts of it were prescribed in 2010 and the number is still on the
increase— and b) its composition — the Vicodin is a combination of hydrocodone and
paracetamol. The use of pharmaceutical terms -- like hydrocone and paracetamol --
endows the text with a scientific aura that underlines the credibility of the author’s
argument despite its prevalently simplistic style. Mixing science with public
perceptions and forms of expression is a feature of journalistic speech that facilitates
the transformation of serious data into public knowledge especially in regard to texts
elaborating on the issue of addiction (Winter 2006). The simplistic nature of
Thompson’s writing is underlined by his overt preference for strong words like drugs
in order to make his point explicit to the reader. Moreover, the fact that the word is
typed in italics constitutes an immediate address to visual as a means to enhance
textual impact. The addition of explications in parenthesis is another means through
which the writer makes the text further accessible since he avoids using any
paratextual notes that would load the text with unnecessary information and, possibly,
confuse readers. The explicitness claimed on the level of language, however, does not
hinder the generation of ambiguities with regard to the data employed. One can easily
detect the means through which generalizations help the author deliberately focus on
the negative aspect of the information presented as, for example, in the case of
paracetamol where Thompson states that abuse may cause liver damage but does not
clarify what he means by ‘high dose’.

Ambiguities resulting from over-simplification are prevalently justified on the
basis of the conversational writing style adopted throughout. By conversationalization
we mean the use of everyday terms, abbreviations (e.g. there’s, can’t) and loaded
language (e.g. cry out, deliciously, euphoria) as well as hypotheses (e.g. “If they
swallow so many pills...pain”’) and rhetorical questions (e.g. “Or is it just...wrong
with them?”’) that rather conform to the conventions of oral communication. The
orality of Thompson’s text is a characteristic of his work that is integral to the impact
exerted upon the readership since it contributes to the sense of immediacy created
between the author and his readers. Spoken language is generally supposed to be
more vivid and straightforward due to the fact that it is ordered on the basis of
patterns compatible to casual, friendly conversation that boosts comprehension
(Hodge & Kress 1993). Nevertheless, the reader should not disregard the fact that
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“[w]ithin the sphere of a written discourse the writer has the time and freedom to
manage contradiction on his own terms” (Hodge and Kress 1993: 13). Making the
reader feel at ease with the author through colloquial expression is a trick on the part
of the text/message-producer so as to implicitly promote the truthfulness of his words

and, thus, make the receiver comply with the argumentation proposed.

To sum up, instilling orality into the editorial format helps the author bring
opinion to the foreground. More specifically, the use of conversational patterns helps
the author come closer to his readership, facilitating acceptance of the former’s
message. The author calls on the readers to explore addiction together through the
power of journalism to inform them via accessible images and language. This mission
is manifested on the level of theme, diction, as well as structure. This call comprises
the feature upon which the idea of a ‘good’ editorial is based. According to Reah: “A
good editorial treats readers as active companions on a voyage of discovery” (Reah
2008: 18). Author and readers try to locate meaning and explore addictions from a
different perspective on the basis of their common experiences and background. The
notion of co-production is a characteristic of media discourse and communication.
According to Hodge and Kress (1993: 175):

At every level, every element in the communication process has a double orientation
towards production and reception, in a social production of meaning that is always
co-authored by many participants, and is ‘read’ (monitored, inflected towards actual

and imagined readers) by many more.

Therefore, by adopting an editorial perspective throughout, Thompson succeeds in
reducing the text both thematically and linguistically to a journalistically manageable
dimension. It is the whole concept of co-production that allows Thompson to employ
the editorial format as a means that enables him to expose facts and opinions while
borrowing features of everyday conversation. The orality of his speech, however, has
another effect upon his work. More specifically, it paves the way for focusing on his
personal narrative in relation to addiction. Mingling facts with personal experiences,
as we will see in the next part of our analysis, helps the author raise the readership’s
empathy facilitating, thus, the latter’s integration into his viewpoint. Focusing on the

narratological dimension of Thompson’s text in order to map the ways through which
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meaning is constructed and appeal is achieved to the intended audience is an

important aspect regarding the translation of the original text.

1.4.2 The Narrative Aspect of The Fix

The narrative unfolding throughout Thompson’s text is an important analytical
tool for the development of the writer’s argument in relation to addiction. Employing
first-person narration to spin a yarn about the addict’s predicament facilitates the
integration of the reader into the author’s perspective and enhances persuasion.
Thompson does not pretend — at least overtly — to be an expert on addictions. What he
does in The Fix is to simply tell what he believes about addiction and addicts as a
person who has been tormented by different kinds of addictive behaviors for a number
of years and is still fighting to control his addictive inclination. The following extract
selected from his book, elaborates on the ways through which the author introduces
readers to his history of addiction in a manner that immediately draws attention and at

the same time sets the basic ideas for the unfolding of his argumentation.

| spent many years as an addict. | was pathetically addicted to alcohol between the
ages of 18 and 32. It took me a long time to acknowledge the fact, though — to realize
that the act of getting drunk delighted and obsessed me to a degree that set me apart
from most of my friends and colleagues. My doctor tells me I’m still an addict. I'm
not exactly happy to wear that label after spending such a long time avoiding so much
a sip of alcohol, but the evidence is compelling. Since giving up drinking, my
addictive desires have attached themselves to one thing, person or experience after
another. I can’t swallow a Nurofen Plus for a headache without hoping that I’1l enjoy
a little codeine buzz. | can obsess for ten minutes in front of a display of
confectionery in a news-agent’s. And my CD-buying habit has nearly bankrupted me.
Trivial stuff compared with my drinking, but my over-reactions to these stimulations

don’t feel normal, exactly. (Thompson 2012a: 5)

The thematization and recurrence of the first person (e.g. [ spent...I was...My
doctor...) gives the text a confessional tone that underscores the author’s intention to
share personal experience. The focus is placed on Damian — the addict — and not on
Thompson — the author; a feature of the text that facilitates readers’ identification.

The author starts projecting his case by highlighting his long-year fight against
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alcohol: | spent many years as an addict. | was pathetically addicted to alcohol
between the ages 18 to 32. However, although claiming that his alcohol addiction
belongs to the past, the author’s account is rather vivid. The use of strong words as
pathetically, obsessed, desires, compelling increases the forcefulness of the author’s
claim and foregrounds emotion instead as a means for the reader to better perceive the
former’s condition. The choices made on the level of lexis also facilitate the
transmission of the central focus from alcoholism to other minor addictions -- like the
author’s craving for a Nurofen Plus or his CD-buying mania -- in a manner that aims
to trace the similarities between these different states. The equation of addiction types
is centered upon the practice of transferring textual focus on the behavioral aspect
characterizing each case. It is the looseness of structure and grammar that
supplements the process of projecting Thompson’s behavioral reading regardless of
the disparity in riskiness; being an alcoholic for years is not equally detrimental to
one’s health as buying CDs no matter the degree of obsession that one may develop.
The reader is induced to concentrate on the emotional aspect of Thompson’s narration

and not on the verifiability of his argumentation.

All in all, it is rather Thompson’s sloppy writing style along with the focus on
the self that reminds readers of everyday conversations and, thus, positions them in
the role of the hearer who is called to sympathize with the speaker/victim. Audience
contribution to the whole process of communication is limited to confirming the
author’s views and accepting his version of addiction on the basis of empirical
knowledge and emotionally charged language. The prevalently conversational
character of the text makes up for the implicit passing from major to minor addictions
without raising questions or sounding inconsistent to readers. The reader is urged to
focus on the behavioral aspect and listen to Thompson’s account in the writer’s effort
to read addiction from a victim’s perspective. The author is the most appropriate
person to transfer this kind of knowledge since he claims the status of the insider; so it
iIs a commonsensical conclusion — as he himself puts it — that he knows what he is
talking about. Leech (1983) claims that people in general tend to minimize
disagreement and maximize agreement between self and other when the latter is
invited. Pomerantz (1984) also supports that disagreement is a “dispreferred next
action” when agreement is invited. The conversational character of Thompson’s text

and the confessional aspect of his narration, as illustrated in the chapters above,
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perfectly fit tabloid conventions, a matter that we will investigate in the next part of

our analysis.

1.4.3. The Tabloid Aspect of The Fix

The journalistic strain underlying Thompson’s argumentation is in compliance
with his project of enlightening the public as to the behavioral aspect of many
modern-day addictions. The role of media has been always ancillary in bridging the
gap between what the public knows and what recent scientific findings show by
relating addictive impulse to pathological disorders (Winter 2016). “The mass media
is a key link between science and citizens” (Winter 2016: 26). It is the author’s
journalistic background that makes him place extreme emphasis on the issue of
readability and his mission to include wider audiences as important contributors to the

production of addictive knowledge. Public participation is defined as:

the diversified set of situations and activities, more or less spontaneous, organized
and structured, whereby nonexperts become involved, and provide their input to,
agenda setting, decision-making, policy forming, and knowledge production
processes regarding science (Bucchi and Neresini 2008: 49 in Winter 2006: 29).

As far as The Fix is concerned, the empirical study attempted is formed in compliance
with the general public’s demand for easy access to information as well as

comprehension; a fundamental characteristic of the tabloid (Sigurd 2002).

The tabloidization of media is the mainstream with regard to 21%century
journalism (Sparks 2000). Despite the general condemnations, making news
presentation all the more simpler, regardless of what is actually at stake, is the main
means through which today’s media try to engage audience attention (McLachlan &
Golding 2000: 75). The tabloidization strain is unavoidable in today’s world where
most members of the audience, and especially younger people, “are post-modern,
post-serious, post-literate, and post-broadsheet, which means that the audience for
serious journalism is disappearing” (Stothard 1997: 5 in McLachlan & Golding 2000:
76). The change in audience has, in other words, brought a fundamental change in the
way contemporary journalists are called to deal with ‘big’ issues in order to create

work that appeals to the public. These changes seem to inform Thompson’s handling
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of the serious topic of addiction as well. The orality pervading the author’s discourse
and the emphasis on the visual are key means through which he has managed to
transform the information provided and center the dynamics of his logos upon the act
of communication between himself and the readers. Gaining people’s trust is an
important element for the development of the author’s arguments. This tabloid
disposition also explains the marketability trait pervading his discourse as we can see

in the following examples.

The extract below is the opening paragraph of Thompson’s book. One can
easily detect the advertising quality of the author’s discourse due to its deliberate
orality and straightforwardness. Moreover, it is the almost ‘prurient’ description of the
cupcake that maximizes the impact of Thompson’s words in a manner similar to that

of a TV commercial.

The 21%-century cupcake is a thing of wonder: a modest base of sponge groaning
under an indulgently thick layer of frosted sugar or buttercream. It’s made to look
like miniature children’s birthday cake — and, indeed, birthdays are the perfect excuse
to scurry down to the local boutique bakery for a big box of them. The retro charm of
cupcakes helps suppress any anxieties you might have about sugar and fat. Your
mother made them! Or so the advertising suggests. Perhaps your own mother didn’t
actually bake cupcakes, but the cutesy pastel-coloured icing implies that one bite will
take you back to childhood. This can’t possibly be junk food, can it? (Thompson
2012a:1)

The outset of Thompson’s narrative indicates, in the simplest manner possible, the
ways industries manage to market products and experiences so as to convince
potential viewers/readers to consume. The author starts with a small-scale re-working
of the tricks usually employed to engage audience attention. What we have here is the
vivid description of a cupcake that exerts a rather alluring influence upon the implied
reader through the movement of the writer’s focus from visual to non-visual traits of
the product which validate its value as a delicacy to buy. First, the reader is given the
statement that “The 21-st century cupcake is a thing of wonder” which works as a
means to predispose the addressee with regard to the value of the product promoted.
Then, the reader is exposed to the edible aspects of the cupcake (base of sponge,
frosted sugar or buttercream) that make it irresistible to taste. The description is

perfectly enriched with an abundance of strong words and phrases (thing of wonder,
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groaning, indulgently thick) that work as attributes to the product advertised. The
tangible features, however, are not the only traits of a cupcake that make it special.
The advertiser goes on confirming the positive aspects of the cupcake on the level of
taste as well as nutrition to erase any doubts that may arise regarding the credibility of
his words by portraying it as a homemade sweet, giving emphasis on this quality
through the immediate address and the use of an exclamation mark “Your mother

'79

made them!” What the advertiser does, in short, is to ceaselessly zoom in (tasty,
beautiful) and out (homemade/nutritional) on the product’s qualities in an attempt to
grasp all these features that have made the cupcake an object of desire among
consumers. “Looking through the camera has become an accepted, if not dominant,
way of perceiving reality (Barthel 1988: 59). Strong imagery plays with the readers’
senses and knowledge of the world in order to stimulate attention in a manner similar
to that of an actual TV commercial. The readers’ expectations are raised until they fall
to the mere “Or so the advertising suggests”. Without commenting on the cupcake’s
actual taste, the author deals a blow to the means through which companies succeed in
promoting their products and paves the way for conspiracist thinking. A second hit
follows that ultimately projects the problematics of the text regarding the questioning

of what advertisements sell to the audience: “This can’t possibly be junk food, right?”

The intended reader is staggered by the genius of the author who accomplishes
so much in so little space and time. The way Thompson manipulates the advertising
discourse, as illustrated in the example previously provided, proves the insightfulness
of the author’s perspective and makes the reader immediately see the newsworthiness
of the topic under discussion. It becomes more than evident that there can be no finer
portrayal of the ‘shady’ ways through which the environment works in relation to
addiction nurturing. This de-construction of advertising methods, therefore, works as
an advertisement of The Fix itself. This subversion on the part of the author
demonstrates the witty nature of the text; a feature that further promotes the value of

Thompson’s work. As Barthel (1988:1) notes:

Advertising is about appearances. It is also about information, but what interests us,
what excites us in and about advertising is how objects, or products, become ideas,
how they become gifted appearances: how they make appearances and help us make

appearances. This does not happen through magic. It happens through the advertiser’s
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skill at positioning the product, creating an image, “finding a place to live in our

minds” Information becomes part of the appearance.

Barthel’s emphasis on appearance brings to the foreground another important
element regarding the tabloid character of Thompson’s text. This is the focus on the
visual and the power that media imagery exerts on people’s lives. Throughout
Thompson’s work the worlds of Carrie Bradshaw and Dr. House intersect with the
emblematic icon of the iPhone in order to compose an amalgam of addict experiences
that reveals the global character of the phenomenon of addiction. The selection of
these images is not coincidental. They constitute universal cultural ‘signs’ that are
fundamentally related to the notion of progress as far as 21% century lifestyle and
ethics are concerned. The iconic status of the presented figures and products perfectly
promotes the author’s interpretation of addiction as a behavior that is more or less
culturally motivated. People fall into the trap of addiction because addiction is
actually everywhere, as the author suggests. Moreover, talking about addiction on the
basis of these signs provokes the average reader/viewer/consumer to find out more
about the shared connection between their favourite TV heroes and the controversial

topic under discussion. According to Hall (1997: 3):

Meaning is ... produced whenever we express ourselves in, make sure of, consume or
appropriate cultural ‘things’; that is when we incorporate them in different ways into
the everyday rituals and practices of our daily life and in this way give them value or

significance.

Consequently, by using globally circulated images, the author can more easily
disclose addiction in everyday terms and engage the audience’s attention. Media
imagery allows the writer to weave a continuum of experiences and capture actual
facts by investing in the power of the visual regardless of their fictional nature. Carrie
Bradshaw and Dr. House are not actual people; they are TV personae that are,
nevertheless, adored by the audience. The same applies for the iPhone that rather
occupies the place of an industrial idol due to its cutting-edge technology and design.
Fictional, commercialized pictures become the conceptual tool through which the
reader is called to investigate addiction in-depth and comply with the author’s
reading. Thompson’s skill of introducing media imagery as an evaluative means for
the credibility of his argumentation on addiction reminds us of Bruner’s concept of

story-telling (1991). Bruner acknowledges that it is the power of great story-tellers to
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either relate a narrative so well as to create the illusion that their story needs no
interpretation or alternatively, to lead people “to see human happenings in a fresh
way... in a way that they had never before ‘noticed’ or even dreamed” (Bruner1991:
12). It is, therefore, Thompson’s mastery over the tabloid and the commercial that
allows him to make the dichotomy between the real and the fictitious collapse in order
to present his behavioral reading of addiction on the basis of fabricated, media
imagery and totally disassociate his work from scientific claims in the name of
producing an utterly democratic text.

Blurring the line between the actual and the ready-made constitutes an act of
deliberate narrowing of the reader’s scope. However, the forcefulness of Thompson’s
argumentation is not diminished. The use of globally circulated fetishes enables the
author to endow his work with transparency and credibility through the creation of a
common discourse that derives from the commonsensical interpretation that these
pictures provide. The author treats his readership as members of the same global
culture that are able to recognize the same meanings when exposed to
information/imagery that adheres to the universal value of certain things and

phenomena. According to Hall (1997:4):

Members of the same culture must share sets of concepts, images and ideas which
enable them to think and feel about the world, and thus to interpret the world in

roughly similar ways. They must share the same ‘cultural codes’.

The imagery selected is thus culturally encoding meanings in a manner that facilitates
communication. What the writer achieves, in short, is to base his reading on as set of
shared mental representations; a move that reinforces his arguments’ resonance. Hall
supports that meaningful exchange demands that participants “in a very broad sense
speak the same language” (Hall 1997: 4). That is what Thompson ultimately achieves
through the use of simple, Standard English and the use of globally recognizable
images. Strong imagery replaces and at the same time increases the force of words in
order to project a new media-structured, visual-based discourse that works as the
common language between the author and the readers. In other words, Thompson
invests in the power of the image so as to produce a globally shared language of
communication through the use of imagery, creating, thus, a format of representation

that ‘speaks’ to the average reader/viewer.
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To conclude, tabloid conventions offer the author a means to produce an
influential for the average reader account of addiction. Popular imagery gives the
reader the confidence of having to deal with something telling and transparent since it
appeals to the visual. The majority of the imagery used comes from the world of
media and especially from that of the screen. In this way, Thompson asserts the
impact of the media upon the lives of the viewers and potential consumers. Tracing
the reasons that are accountable for the rise of addiction into the field of virtual reality
and TV characters helps the author enlarge his narrative scope and implicitly paves
the way for phobic readings of reality — a rather sellable choice of argument. The
unveiling of the promotional strain underlying popular imagery and its eventual
displacement from the fetishes described in the author’s attempt for the clarification
of motives proves to be an effective audience-engaging strategy that convinces
readers of the credibility of the writer’s rationale. Moreover, the wittiness with which
he surrounds his claims, endowing his speech with an aura of ‘leaked information’,
intrigues the reader about the content of the book. Adjusting his writing style to the
logos of an actual commercial confirms the point that today “News is literally for
sale” (Sigurd 2002: 142). Marketability of news purveys the author’s preference for
simplicity and vice versa. “A market orientation implies a need to simplify stories so
that they are comprehensible to a broad segment of the population” (Sigurd 2002:
141). The aforementioned criteria have undoubtedly affected the way people and
critics responded to Thompson’s work; an issue that we will explore in the following

chapter.

1.5. Reception

Thompson’s reading of addiction has caused mixed reactions. On the one
hand, there are those who stand in favour of Thompson’s attempt to re-define
addiction as a behavior reinforced by the power of habit (Norton 2012, Pemberton
2012, Wright 2012) and read The Fix as an insightful work that provides the wider
readership with a rare opportunity to see how addiction is warping society through the
consumerist apparatus of our capitalist cosmos. Thompson exposes the ways in which
“...our minds are being used against us” (Pemberton 2012:2) as well as the ugly truth

that “we’re letting it happen” (Pemberton 2012: 2). Taking responsibility for one’s
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actions and not blaming one’s false nature seems to be the main point of this book
that mainly gives us “a far more nuanced look at the mechanics of addiction than we
lay readers are usually offered...” (Norton 2012: 2). This does not mean that
Thompson excludes the disease aspect concerning addiction throughout the book.
What he aims at is to foreground a different aspect that has been quite neglected by
the majority of experts. His argument is best illustrated in Chris Wright’s? (2012: 2)
opinion of The Fix. According to Wright:

As effective as the disease model has been at reducing the stigma associated with
addiction, it has also diminished a couple of important elements in the recovery
process: The sense that we are ultimately in charge of our own destinies, and that we

must accept responsibility for our actions (Wright 2012: 3)

On the other hand, there are those who believe that Thompson’s views in fact
put everyone at risk (Murray 2012, Gold 2012). They mostly accuse him of over-
simplification of the nature of addiction; an issue that derives from the fact that he
speaks about a matter on which he lacks the appropriate expertise. According to
polemicists, Thompson places extreme emphasis on the role of willingness in the
process of recovery from one’s addictions and ruthlessly attacks a model that has been
endorsed by the global medical authority for more than 50 years. Furthermore, the
critics’ focus is centered upon the part concerning drinking problems that seems to be
the author’s major interest as an ex-alcoholic. Rupert Wolfe-Murray, in his review in
The Haffington Post, attacks Thompson and suggests that the book understates the
seriousness of alcohol addiction by presenting it as something quite banal. Tanya
Gold, from The Guardian, accuses Thompson of writing a book that mainly
constitutes “a poison pen letter” against the Alcoholic Anonymous Twelve-Step
Sobriety Programme (AA 12-step programme). For Gold, Thompson pretends to
address addictions in general whereas his real purpose is to attack an established
rehabilitation method that has proved to have helped alcoholics for more than fifty
years. Moreover, by presenting addiction as a matter of personal choice, he
foregrounds the stigma that follows addiction rather than a way in order for these

people to overcome their problems (Gold 2012: 2). Lastly, those who criticize

2 Chris Wright is an acclaimed psychologist and supporter of behavioural readings of modern-day
addictions.
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Thompson point to the fact that he does not adequately refer to the importance of the

genetic factor in terms of one’s tendency to adopt addictive behaviours (Gold 2012).

Thompson has repeatedly responded to these accusations by stating that:
“What I have said is that I don’t buy the dogma that addiction is a disease”
(Thompson 2012b: 1). He claims that he does not attack either the Alcoholic
Anonymous or any other organization that has been testified by specialists to help
addicts. All he wants to say is that for him, addiction, in any of its forms, is something
more than an “emotional crutch” (his personal blog). What he aspires to achieve is:
firstly, to expose the industry behind the growth of different addictions and secondly,
to stress the need for updating the ways in which we deal with those inner urges that
can have a harmful effect upon us. The talk about the Anonymous Alcoholics’
method is not the subject of his book but an example of the inefficient means with
which we try to deal with a popular addiction. Thompson says that his intention was
to stress the need for making a step forward in terms of addiction treatments. The AA
12-step method, for instance, is a model borrowed “from the 80-year-old doctrine of
the steps, which are heavily influenced by the evangelical Christianity of ‘moral
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rearmament’” (Thompson 2012b: 1). Thompson aims at emphasizing the need for
multi-disciplinary research with regard to addiction. As far as the exclusion of the
genetic factor is concerned, he has also got an answer. In his words: “[a] far better
predictor than heredity is environment, and the conclusion of my book is that
contemporary capitalism is ruthlessly targeting our mental reward systems”
(Thompson 2012c: 3). By de-emphasizing the heredity factor, he promotes the
message that one can put an end to one’s addictions. His argument could be

summarized as: “My message is that addiction is behavior — and it’s no less deadly for

that” (Thompson 2012b: 2).

1.6 Concluding Remarks

Thompson’s attempt to re-read addiction outside the scope of medicine is
manifested thematically, linguistically as well as structurally. The author employs
strong language and popular imagery to convince readers of the credibility of his
argumentation on addiction. This tactic conforms to the convention of a tabloid

editorial that purports to project opinion and give emphasis to the author’s evaluative
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interpretation in relation to addictions. The simplification and vivification of the
arguments presented intrigues the reader to get into grips with the author’s
perspective and, thus, comply with the reading adopted in relation to addiction as a
prevalently consumer-constructed experience. Thompson’s book on addiction belongs
to the wider network of media actions aiming at communicating this complex
phenomenon to the public in broader terms than what people have been used to in
previous decades (Winter 2006), incorporating layperson’s knowledge, medical,
scientific and social interpretations as well as political implications (Winter 2006) that
aim at reconstructing the phenomenon holistically on the basis of contemporary
findings and assumptions. The concept of co-production that pervades the author’s
attempt is another element justifying the appeal of his views and the success of the
book on an international basis. He takes advantage of the visual and storytelling
quality of journalistic discourse to convey his message in a persuasive manner to the

intended audience.

In terms of translation, the information presented in this chapter is essential
since it provides the translator with a thorough inspection of the author’s rhetoric and
purposes. Tracing the development of argumentation and charting the routes of
communication enable the translator to re-produce a similar trajectory in the target
language without violating elements of the source. Moreover, giving specifications in
terms of the ideology and experiences informing authorial decisions helps the
translator find the means to re-produce the thesis and spirit of the original in a manner
compatible with the expectations and conventions of the target audience. As the study
shows in the following chapters, the role of discourse used and the way information is
organized is essential for the production and comprehension of the author’s message.
The translator’s primary aim is to assimilate their voice within the one of the author
and re-create the friendly, casual and convincing style of the source text since the
illusion of proximity between Thompson and his readers comprises a constitutive
element of the appeal of the book. The act of translation is, therefore, interpreted as an
act of restaging source information and flow with respect to target contextual and
linguistic restrictions. All in all, maintaining balance between source and target text
especially in a text that tries to explain such a complex, and for some even taboo,
phenomenon is what makes Thompson’s text a challenge to translate; a project that

we wil delve into the second part of our analysis.
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2. TRANSLATING THE FIX: ACOMMUNICATIVE READING OF
THOMPSON’S WORK

2.1 Introduction

Translating The Fix from English to Greek was not an easy task since a
translation by definition addresses an audience different from that of the original.
Certain adjustments were needed in order for the translated version to fit the
expectations of the Greek audience with regard to what the target reader has been
accustomed to reading about addiction and what the book promises to reveal. Any
modifications made in the target version aim at fully reproducing the impact of the
source text. The translator’s primary focus consisted in the conceptualization of the
phenomenon of addiction in a manner similar to the one intended by the writer
himself despite the assumed unfamiliarity of the Greek public with regard to
behavioral readings of addiction-nurturing processes and habits. Giving prominence
to the interaction between writer and readers was considered important due to the
original text’s fluent, conversational character, and readable argumentation. This aim
complies with the goal set by the author to communicate experiences from a casual
but at the same time rather journalistic perspective motivated by his long presence in
the field of media. “[A] ‘good’ journalist is, first and foremost, a good communicator
of experiences” (Sparks 2000: 10). This strain of thought underlying the original
should be equally reflected in the target text. The translator, therefore, has opted for
an overall communicative, reader-centered model® (Hatim & Mason 1993: 16-17)
that is informed by three different approaches to linguistics and translation. These are:
d Hatim and Mason’s (1993; 1997) approach to translation b) Fairclough’s (1995)
model of Critical Discourse Analysis and ¢) Herman’s (1966) notion of Translator’s

Voice.

3 According to Hatim and Mason (1993: 16-17), there are three types of translating that place emphasis
on different aspects of meaning production and reception. These are: a) the author-centred translating,
where primary emphasis is placed on authorial intentions; b) the text-centred translating, where the
focus is placed on what the text says for itself as if it was an autonomous entity regardless of what the
author possibly intends to say or what the readership may understand due to disparity in interests,
background knowledge and expectations; and c) the reader-centred translating, where the translator’s
priority lies in the variety of responses a text may trigger to a certain or different audience(s). These
different approaches to translating illustrate the conflicting loyalties and challenges that translators are
called to face every time they get into grips with a text.
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Hatim & Mason’s (1993; 1997) approach to translation constitutes the
cornerstone of our analysis and emphasizes the role of the translator as both a
mediator and a communicator of experiences between different cultural as well as
linguistic contexts. Throughout the act of reproducing a text’s message in the target
language the translator is at pains to recreate meaning in a manner equivalent to that
of the source that corresponds to authorial intentions as well as audience expectations.
Cooperative interaction constitutes a key notion with regard to Hatim and Mason’s
approach. They read translational intervention as an act of mitigation that aims to
harmonize differences and ensure the rhetorical development of a text beyond the
confines of individual sentences, underscoring the importance of achieving
equivalence of reader response. The context in which communication takes place is
considered an indispensable part with regard to message transmission. That is the
reason why the two theoreticians claim that the focus of the translator should lie in the
process of negotiating contextual effects while considering the need to dissolve
disparities and modify discourse to ensure effective interaction according to target

language conventions.

Fairclough’s (1995) model of Critical Discourse Analysis (CDA)
appropriately frames the overall communicative trajectory of the translational model
proposed by further projecting the correspondence between the linguistic choices
made and the effect achieved on the intended audience. More specifically, by
focusing on media discourse, Fairclough aims at foregrounding the dialectical
relationship existing between texts, on the one hand, and society, on the other. CDA
constitutes a means of exploring the way language affects social practices and vice
versa, thus, revealing the dynamic interplay instantiated between text producer(s) and
the implied audience influencing both cognition of and interaction with a product.
Fairclough’s intention consists in foregrounding the crucial mediating role discourse
plays for reconciling the gap between language and social context. Fairclough’s
preoccupation with context and the media makes his socio-linguistic model the right
means of framing our translational approach and complements Hatim and Mason’s

theory in accordance with Thompson’s theme and goals underlying his tabloid logos.

Last but not least, Herman’s (1996) notion of the Translator’s Voice
complements the communicative perspective adopted by justifying the deliberate

silencing of the translator’s involvement in the act of message transmission on the
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basis of the original’s casual, interactionist* character and sense of proximity created
between the author and his readers. It is the text-type of the source that requires
immediacy and straightforwardness to be sustained in the target version at any
expense, with the ulterior aim of maximizing the readability of the final product. By
deliberately covering any traces of intervention, the translator manages to come up
with an equally transparent and fluid text in Greek that conveys Thompson’s narrative
on addiction in equally communicative to the original text terms. Herman’s approach
to cross-cultural communication encourages the translator to accommodate different
aspects of the text in the target language on the grounds of effective human

interaction that favours continuity and facilitates comprehension.

What the translator has resorted to, therefore, is a polysystemic
communicative model that draws upon different functional linguistic and translational
theories that, nevertheless, have one thing in common; they place the translator at the
centre of the act of message production and consumption and systematically focus on
his/her mediating role in relation to the process of bridging the gap between different
cultural and linguistic contexts. Construing the translational analysis of The Fix in this
strand reflects the translator’s concern to produce a text that is equally communicative
to Thompson’s work and effectively engages the Greek target reader to the tabloid
rationale pervading the original. The analysis of the aforementioned theories is related
throughout our exploration of specific instances drawn from Thompson’s text that are
selected as indicative examples of the translator’s effort to render the true nature of
the original in the target language. All in all, the second part of our study constitutes a
thorough inspection of the translational and sociolinguistic theories employed in

relation to their contribution to the overall act of translation.

4 Interactionism is a theoretical perspective that was first introduced and developed by the American
sociologist George Herbert Mead (1863-1931). It studies how individuals shape society and vice versa
through the meaning(s) arising and developing in interactions.



33

2.2. Hatim and Mason’s Approach to Translation

According to Hatim and Mason (1993), the act of translation is seen as a test
of the translator’s cross-cultural awareness between source and target content. A
translators’ ultimate aim lies in re-producing the original’s impact in the target
language while not intervening in the informational core of the source. Hatim and
Mason recognize that different cultures construct meaning in distinct ways through
language due to their innate disparity in terms of context as well as linguistic and
structural means. Context and discourse exert a determining influence on the way a
message is conveyed. The way a message is transferred formulates its meaning as
well as the readers’ response. Cultural presuppositions, discoursal conventions and
authorial intentions should always be taken into account in order for the translator to
reproduce an equivalent end-product in the target language. Figure 2 offers a
schematic representation of the three different dimensions of context that, according
to Hatim and Mason’s theory, affect message production and reception. These are: a)
the communicative dimension that interprets texts as a kind of interaction between
the author/addresser and the readers/addressees foregrounding the former’s intentions,
b) the pragmatic dimension that generates textual interpretations on the basis of the
situation in which the interaction takes place, and c) the semiotic dimension, that
places emphasis on the linguistic means selected to achieve successful
communication. Each of these dimensions affects the rendering of the source text’s
message and at the same time places “the translator at the centre of communicative
activity” (Hatim & Mason 1997: 236) giving prominence to his/her endeavour of re-

creating authorial intentions.

It 1s the translator’s responsibility to decode the message given in order to later
re-encode it in accordance with target language expectations and conventions. In
other words, the translator’s task is to mediate between different languages and
contexts in order to produce a communicatively competent result. Hatim and Mason
place extreme emphasis on the communicative aspect of the text. Their theory is
based on a view of translating as “an act of communication which attempts to relay,
across cultural and linguistic boundaries, another act of communication (which may
have been intended for different purposes and different readers/ hearers)” (Hatim &
Mason 1997: 1; emphasis in original). Perceiving translation as a primarily

communicative act between two different cultures paves the way for a dynamic
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rendering of the text that goes beyond the level of sentence and gives prominence to
the overall rhetorical purpose. Taking into consideration the contextual factor(s)
affecting message reception differs totally from a static, rather sterile word- for-word
rendering of the original into the target language. This rendering sticks to wording
and neglects the effect created with regard to readers’ response. The challenge for a
translator is to treat linguistic entities as the result of motivated choices made by the
original author. These choices aim at proliferating and disseminating the transmitted
message in-tune with the rhetorical development of the author’s argumentation as
well as audience expectations. Nida’s concept of dynamic equivalence, i.e. the
“principle of equivalence of effect on the reader” (Hatim & Mason 1997: 7) is,
therefore, opted as the basic orientation of Hatim and Mason’s communicative
approach to translation with the intention of creating an adequate end-product
compatible with the target reader’s expectations. By ‘adequacy’ we mean “the closest
possible approximation to the meaning of the source text” (Hatim & Mason 1997: 8).
To sum up, Hatim and Mason’s approach highlights the importance of textual impact
and is a corollary of the notion of translating as “a communicative process which

takes place within a social context” (Hatim & Mason 1993: 3).

PRAGMATIC

R;laymg appropriate Preserving equivalence
effects of' th? of intended meaning
communicative for intended
User: diofect, Dial Specch a
: Idiolect, Dialect
Use: Field, Mode, ?x?fzi:lx:czd anu
Tenor, etc Implicature

Kesupposiﬁon
e cooperative
RHETORICAL principlse
PURPOSE OF

TEXT

SEMIOTIC

Ensuring equivalence of texts
as Signs

Genre
Discourse
Intertextuality

IDEOLOGY —

Figure 2. Hatim and Mason’s Approach to Translation (Hatim & Mason 1993: 237)
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Preserving the impact of the original into the target version foregrounds the
translator’s role as a communicator who is responsible for getting the intended
message(s) across not only effectively but efficiently as well. Efficiency and
effectiveness play a key role in Hatim & Mason’s communicative model of
translation. And this role is to maintain equilibrium between source and target text.
More specifically, by effectiveness we mean “achieving maximum transmission of
relevant content or fulfilment of a communicative goal” (Hatim & Mason 1997: 93)
Efficiency, on the other hand, means achieving balance “in the most economical way,
involving minimum expenditure or effort” (Hatim & Mason 1997: 93). These two
principles are responsible for making the ‘world’ of the source text accessible to the
target reader and, thus, permit them to “infer the producer’s communicative intention”
(Hatim & Mason 1997: 93). We should note that translation here is seen as both a
process and a product. This twofold view of translation corresponds to the translator’s
double status as a receiver and producer of a text; a role that highlights his/her
responsibility for mediating in order to sustain the full communicative thrust of the
original. The communicative approach proposed by Hatim and Mason places
emphasis on providing the reader with a target version that satisfies both the criteria
of linguistic cohesion and conceptual coherence. Communicative focus underscores
the role of the reader in the process of perceiving in-text realities and aims. According
to Hatim and Mason, “the translator’s task should be to preserve, as far as possible,
the range of possible responses; in other words, not to reduce the dynamic role of the
reader” (Hatim & Mason 1993: 11) The translator should, thus, permit the target
reader to enter the world of the original while not hindering understanding because of

either translatory or cultural limitations.

The communicative model proposed aims at balancing the foreignizing and
domesticating forces that may tamper with textual information or linguistic patterns in
use resulting in either a distorted or confusing version of the original. Domestication
refers to the strategy of making a text conform to the culture of the language it is
being translated to regardless of the loss of information that this move may involve
with relation to the source (Venuti 1995). Achieving readability of the finished-
product does by no means comply with a domesticating rendering of the original On
the contrary, foreignization is the strategy of retaining information from the source
text at any cost and it usually results in a deliberate breaking of the conventions of the
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target language (Venuti 1995). This move is considered to be rather incompatible with
the demands of a communicative approach to translation that aims at bringing the
translated text closer to its readership as a means of enhancing the engaged audience’s
comprehension. To make this happen, it underscores the contextual factor in an
attempt to reconcile differences between source and target audience and offer the
translator the means appropriate for diffusing textual message in a way roughly
similar to that of the original in terms of discoursal as well as thematic demands and
fluidity of argumentation. Attaining balance on the basis of equivalence of effect and
respect to the intended reader’s cognitive environment is the translator’s basic
principle unifying the two texts on the grounds of a communicative theorizing of

textual interaction.

In the sections that follow, the study attempts to analyze Hatim and Mason’s
approach hand in hand with our translation of The Fix. First, it elaborates on the
disparity of awareness between English and Greek readers regarding behavioral
readings of addictions so as to illustrate the overwhelming role that culture plays in
relation to translation as a whole. Taking into account the disparities with regard to
the intended readership’s background knowledge, it continues with a close reading of
the different contextual dimensions influencing the act of translation trying to show
how each of these affects meaning production and reception in both the source and
target text. Theory complements practice and vice versa as we will see through
specific instances drawn from the text that illustrate the translator’s attempt to achieve
a result that will be equivalent to the original in the target language on the basis of the
narrative aspect adopted and the tabloid character of the original. Any modifications
attempted on the part of the translator aim at pointing out the narrative’s nature and
encourage the implied reader to create links between the views presented and the
interpretations promoted regarding the way reality is constructed by market forces
while showing consideration for the Greek readers’ expectations and background

knowledge.
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2.2.1 The Role of Cultural Context

Cultural presuppositions greatly affect the way through which an experience is
best understood by a group of readers. In their approach to translation, Hatim and
Mason, highlight the overwhelming role that culture plays with regard to the process
of interpreting and transmitting a message from one language to another. Awareness
of the difference in background between source and target readers helps the translator
to filter elements of the original text and project them in a suitable manner on the
basis of audience expectations and conventions. The degree of familiarity assumed in
relation to the theme under discussion and the differences in taken-for-granted
knowledge constitute factors that substantially affect the way a message is supposed
to be transmitted to a certain audience in order to create the right sort of impact that
corresponds to the author’s motivations and moves communication forward in a
manner that complies with the overall rhetorical purpose(s) of a text. Shared
knowledge exerts a determining influence upon the construction as well as appeal of a
message (Hatim & Mason 1993).

As far as The Fix is concerned, the translator acknowledges that there is a
significant disparity between English and Greek readers regarding behavioral readings
of addiction. In terms of the English text, what encourages Thompson to approach
addiction in a fruitful manner is the familiarity assumed on the part of the readers
regarding modern-day behavioral readings of not necessarily substance addictions.
However, this assumption is not true in terms of the Greek audience. A brief look into
the latest Greek publications concerning addictions® — addressing either scientists or
the average reader — shows that addiction is always presented in relation to medical
findings that exemplify the addictive impulse as a strictly pathological disorder. The
medical aspect is ever-present in the analysis of any type of addiction, but is usually
related to the consumption of a certain substance. Research findings indicate that most

discussions on addiction refer mainly to drugs, alcohol and, last but not least, the

5 The findings presented in this section are based upon the translator’s research concerning Greek
publications — either in print or on the Web — on addiction from the1990s to the present. The findings
of the research show that addiction in the Greek context is exclusively associated with substance
addictions; mostly drugs or alcohol. However, there has been some growing interest in terms of
Internet addiction in recent years. The aim of this small-scale research was to achieve a better
understanding of addiction within the Greek context. The findings corroborate the translator’s
hypothesis that addiction is regarded as a taboo subject for the Greek society that is generally more
conservative regarding issues supposed to threaten public health and welfare.
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Internet; a field of inspection that has attracted the interest of both the general public
and experts in recent years. Addiction is mostly portrayed through the prism of a
disease or an epidemic that threatens young people’s welfare and may hinder their
present and future integration into society®. Studies and articles in the press as well as
on the Internet that attempt a presentation of the motives driving users to addiction
mainly foreground genetic or psychological factors and pay less attention to the
environmental/social aspect of the phenomenon. Society is mostly portrayed as an
entity that suffers from the growth of addictions and not as having an active role in
the entire addictive-nurturing process. The behavioral aspect of addiction is generally
neglected. Research shows that there has been no work in Greek that exemplifies the
addictive strain from the perspective of people’s seemingly ‘normal’ habits or
growing obsessions with lifestyle accessories. Needless to say, concerning Greek
texts, personal opinions and readings about the phenomenon of addiction have no
place regardless of author or text-type. The seriousness of the issue and its prevalently
medical conceptualization does not leave any leeway for readings outside the area of
science at least on an official level — that means known publications, specialized
forums or blogs that are considered to provide the audience with credible accounts

and information.

To conclude, the aforementioned observations reflect the conservatism to
which the Greek readers have been accustomed in dealing with addiction. The issue
of addictive behaviors constitutes a taboo subject for the majority of Greek readers.
Having this in mind, one can easily estimate the extent of shock that a work like that
of Thompson’s may cause to the target readership. The casualness and directness with
which the author dares to expose personal views on addiction without necessarily
matching them with actual research findings makes the target language reader feel at
least uncomfortable as to the validity of the author’s argument. This applies to the
English reader as well who, despite the success of the book, has been suspicious with
regard to the validity of Thompson’s argumentation (see Chapter 1.5). However, the
Greek reader is supposed to be more resistant to the writer’s message due to the lack
of an epistemic or textual background that would pave the way for public

interpretations. Thompson’s means of lessening mistrust is the emphasis on

® Statements regarding the conceptualization of addiction in Greece are based upon the seminar
presentation of Dr. Georgios Panos and Dr. Katerina Grafanaki Eéaptiocic (Addictions), Professors at
the University of Patras (https://eclass.upatras.gr/modules/document/file.php)
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accessibility placed throughout his work. In the following sections, we will elaborate
on the relation between culture and language in use; a correspondence which portrays
both the information and the ‘spirit’ of the text as conveyed throughout the author’s

lines.

2.2.2 The Communicative Aspect of The Fix

Hatim and Mason’s emphasis on context and its relation to language use is
fundamentally informed by the systemic-functional model. More particularly, Hatim
and Mason refer to the work of Bronislaw Malinowski (1884-1942) and John Rubert
Firth (1890-1960) to illustrate the development of readings that relate language to the
situation it is used and the contribution of such readings to translation studies.
Malinsowski was the first to introduce the notion of context of situation and talk
about the important role culture plays as far as both meaning production and reception
are concerned (Hatim & Mason 1993: 36-37). Firth expounded Malinowski’s concept
and claimed that the meaning of an utterance goes beyond the lexical meaning of
words, indicating the significance of factors like the context in which communication
takes place, the participants involved and the action performed (Hatim & Mason
1993: 37-38). Situational criteria, thus, are recognized as focal with regard to the way
meaning is expressed. The same message can be expressed in a variety of ways
depending on the environment in which the message transaction is taking place. This
acknowledgement is of great importance to both intra and inter-cultural

communication.

Hatim and Mason conclude their analysis over the development of the
systemic-functional model with the Hallidayan concept of language (Hatim & Mason
1993). Halliday studies language as both a semiotic system -- that means a resource
capable of construing meaning --- and a text, that means an instance of the overall
system (Fountaine 2012: 1). Halliday’s classification of language variation as seen in
Hatim and Mason (1993: 39-51) perfectly illustrates the workings of a language, on
the one-hand, on the basis of the user (user-related variation) and, on the other hand,
on the basis of the uses that the language performs (use-related variation). The figure
below offers a schematic representation of the multiple prospects language can vary

according to the context in which it is used. User-related varieties are called dialects
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and are concerned with disparities on the level of language use from person to person
usually on the level of phonics (Hatim & Mason 1993: 39). Dialects are usually
related to geographical, temporal and social restrictions. Moreover, differences in
speech may stem from issues having to do with non-standard uses of language or
issues of idiolect. As far as the work of Thompson is concerned, the original is
primarily written in plain, Standard English showing the writer’s will to address an
international audience. As a result, the issue of dialects is not of interest to the

translator.

LANGUAGE VARIATION

USE USER
registers, etc. dialects, etc.

1. field of discourse 1. geographical
2. mode of discourse 2. temporal

3. tenor of discourse 3. social

4. (non-)standard
5. idiolectal

Figure 3. Language Variation (Hatim and Mason 1993: 39)

What, on the contrary, seems to be vital in relation to the translation of The
Fix are the use-related varieties known as registers; a core concept regarding the
development of Hatim and Mason’s (1993) communicative approach to translation.
More specifically, the concept of register accounts for contextual diversity regarding
translation. By register, we mean “the set of meanings, the configuration of semantic
patterns, which are typically drawn upon under the specific conditions, along with the
words and structures that are used in the realization of these meanings” (Halliday
1978:23 in Zhang 2016: 180). According to Halliday, the usefulness of the notion of
register lies in its ability to “link variations of language to variations of social
context” (Halliday 1978:23 in Zhang 2016: 180). The three basic variables
determining register are: a) field of discourse b) mode of discourse and c) tenor of
discourse. The notion of field refers “to the kind of language use which reflects... ‘the

purposive role’ or the social function of the text” (Hatim & Mason 1997: 48). The
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field of discourse reveals the nature of the transaction taking place and the message-
producer’s intentions. The notion of mode, on the other hand, corresponds to “the
medium of language activity” and is considered “the manifestation of the nature of the
language code being used” (Hatim & Mason 1997: 49). Mode, in other words, refers
to the means through which a message is transmitted to an implied audience; a feature
that plays a decisive role regarding both message production and reception. Last but
not least, tenor has to do with the participants taking part in an interaction. As Hatim
and Mason claim, the notion of tenor “relays the relation between the addresser and
the addressees” (Hatim & Mason 1997: 50). These three register variables delineate
the relationships between language function and language form; an essential part of
communication theory. Register analysis provides the translator with insight into the
discrepancies accountable for the different ways in which configuration of meaning is
achieved in different contexts by offering a detailed account of “the intricacies of the
communicative process” (Hatim & Mason 1997: 75). As Hatim and Mason (1997:
55) note:

identifying the register membership of a text is an essential part of discourse
processing; it involves the reader in a reconstruction of context through an analysis
of what has taken place (field), who has participated (tenor), and what medium has
been selected for relaying the message (mode). Together, the three variables set up a
communicative transaction in the sense that they provide the basic conditions for

communication to take place. (original’s emphasis)

With regard to The Fix, the notion of register allows the translator to elaborate
upon the author’s writing style and see through the latter’s intentions. For example,
based on the variables of field, mode and tenor one could detect the following in
Thompson’s work. First, in terms of field, the author focuses upon the phenomenon of
addiction and the intricate ways in which it is related to the consumerist ethos of our
day and age. The author aims at defining addiction on the basis of global media
imagery in relation to experiences coming from what he has been through as an ex-
alcoholic and a man generally prone to a number of either major or minor addictive
behaviors. The writer’s purpose is to prove that addiction constitutes more of a
behavior rather than an epidemic to which we are all driven to a certain extent due to
the environment we live in and the promise addictions give for an easy escape from

our daily routine or misfortunes. In terms of mode, Thompson’s message is circulated
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through the means of a book issued by an acclaimed publishing company on an
international scale. The choice of medium owns a significant place with regard to the
appeal of Thompson’s message to wider audiences. According to Baran, books are
considered “an important cultural repository” as well as “an agent of progress on an
individual and a communal level” (Baran 2017: 51-52). Therefore, the impact of his
argumentation is implicitly reinforced as it gains in credibility without any
intervention on the part of the writer or specific evidence that verifies the views
presented. However, the authority that the choice of medium aspires to establish is
lessened by the tenor employed throughout Thompson’s work. More specifically,
Thompson establishes a friendly relation with his readers using everyday speech and a
prevalently conversational style that is rather congenial to the conventions of tabloids.
In this way, the writer aspires again to enhance the persuasiveness of his
argumentation by making the reader feel comfortable with the kind of discourse used
and the examples presented throughout the text. On the basis of the aforementioned, it
becomes more than obvious that there is a series of purposes that eventually formulate

the register(s) used within a text.

In the examples below, we will analyze the aspects of field, mode and tenor in
relation to specific instances drawn from the text as a means to illustrate the effects
produced and the challenges faced with regard to translation. The choices made
overall intend to make the reader ‘get into the spirit’ of Thompson’s text while
underscoring the author’s/journalist’s status as an insider. As Sparks (2000) notes,
journalism defines itself as the communication of a type of knowledge that has been
acquired by a reliable source. Therefore, the choices made on the level of register are
dictated by the writer’s overall rhetorical purpose. The translator’s intention is to
mediate between source and target meanings so as to create an equivalently effective
product for the Greek reader corresponding to the author’s discourse and intentions.
In Examples 1 and 2, we will elaborate upon the role of field and illustrate the means
through which the theme of the book influences the kind of discourse used on the part
of the author and consequently the translator. It is the sort of perspective adopted and
the writer’s intention to reconfigure the phenomenon of addiction that allows addict
terminology and drug slang to find their place in his argumentation and vivify the
description of the images employed by investing in the sensationalist aspect with

regard to the reality of addictive behaviors.
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Example 1

ST’: Anyone with a rolled banknote up their nose knows that — so long as their dealer
hasn’t ripped them off — they are about to experience the effects of a mind-altering

substance. The same goes for the guy swigging from a whiskey bottle.

TT: Avtdg pe to ‘otpipto’ yoprovouioua oty udty oo povpdel Tpéla EEPEL TMG OV O
TPOUNBEVTNG TOV OV TOV €XEL KOPOIdEWEL, 1| OLGIO VT UTOPEl va Tov yapicel pia
aicnon Gvev mponyovpévov. To 1610 1oydeL Kot Yo Tov TOTO oV TiveL ovopod P TO

UTOVKAAL e TO OvioKL.

The image of the drug abuser with the rolled banknote strongly adheres to the visual
in order to get the writer’s message across in the most explicit of manners. The Greek
rendition becomes far more explicative through the use of the relative clause: (4vzdoc
e 10 ‘otp1po’ Yaptovouiouo. oty uoty wov povpdel rpéta.). Explication is considered
necessary so that the target reader can fully comprehend the action that the writer is
describing. Moreover, the use of ‘ozpipzé’ in inverted commas and the verb povgaer
reproduce the thrust of the original utterance. The choices made in Greek belong to
the vocabulary of drug (ab)users, too. The phrasal verb ripped off later in the sentence
underscores the sense of vulnerability that overwhelms the addict by giving
prominence to the loss of money/fortune. The Greek rendering xopoidéwer is more
neutral and prompts the implied reader to interpret the addict’s predicament on a
broader level that touches upon the social as well and aims at further underscoring the
abuser’s weak position. The Greek text places more emphasis on the position of the
abuser as the victim whereas the English text, through the use of the active voice,
highlights the role of the dealer as the exploiter in order to lessen the stigma of
incapability that is usually associated with addicts. An alternative, stick-to-the-
economic-aspect rendering of ripped off would be the use of the Greek verb ‘yddoer’
probably in inverted commas and followed by the adverb oixovouixa in order to
further explicate the author’s message. However, accentuating consequences solely on
a material level goes against the expectations of the Greek readers who are rather

accustomed to interpreting addiction on the grounds of the social and the communal.

The writer continues his narration with the image of a guy swigging from a

whiskey bottle. As we see, the writer avoids labeling the abuser as an alcoholic;

ST stands as an abbreviation for Source Text whereas TT stands as an abbreviation for Target Text.
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another instance that shows the writer’s consideration with regard to the collapse of
barriers that distinguish addicts from non-addicts. The translator shows the same
degree of consideration by rendering guy as tomog. The translator’s attempt to stay
close to the original’s discourse is also evident in the rendering of the slang term
swigging ac¢ mov miver uovopover. The verb swig actually means ‘drink in large
quantities’ and is a term related to serious drinking problems. The Greek phrase ziver
rovopover does not connote heavy alcoholism but communicates a similar degree of
dependence that makes up for the lack of an exact equivalent. An analogous challenge

for the translator is presented in the following example.
Example 2

ST: Have you ever experienced that feeling of glorious relief after you’ve just thrown
up a dodgy curry? It’s not just getting rid of the food that makes you feel good; it’s a
natural elation produced by chemicals in the brain. Bulimics get off on it, to put it

crudely.

TT: "Exete moté€ VIdGEL 00T TNV 0TEPOYH aioBnon avorod@ions PETA and EVaV EUETO;
Agv vidobBelg Kohd povo emedn amoArdydnkeg omd 10 @ayntd. Avty M PLOIKN
ayoAAioon mov VIMOES TPOEPYETOL OMO (QULOIKEC ovoieg Tov eykePdiov. Toug

BovAtucots o va 1o Bécm oud, o euetds rovg ovvoapmaler.

In this case, the use of the phrase dodgy curry plays an important role in terms of the
conceptualization of the meaning of the original. Despite the disgust and strong
appeal to visual that the image created produces to the reader, dodgy curry is an
expression that is mostly associated with digestive problems and food poisoning. That
is what makes the image of a dodgy curry contrast violently with the feeling of
glorious relief that comes from it. The effect of the Greek suetdc is not as forceful as
that of the English term. The same applies to the rendition of glorious as vzépoyn; a
move that is dictated on the grounds of lessening the force of the writer’s argument
and makes it compatible to the more skeptical Greek reader. The same goes for the
rendering of the phrasal get off on it where the excitement denoted in the original is
lessened in the Greek passage through the use of cvvaprmaler; an equivalent that,
nevertheless, does not carry the sexual overtones and element of intrigue found in the

original.
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Another aspect of field as far as the translated product is concerned is the
means through which English/global culture interacts in relation to the Greek context,
thus, resulting in the production of a new sort of register within the target text.
Particularly, it is the use of words and names coming mostly from the world of the
global media and market that is an integral characteristic of Thompson’s text and that
promotes the author’s intention to provide the wider audience with an updated reading
of addiction. These terms are mostly names of world-famous celebrities, fictional
characters or products that are more or less known to the public on a global scale due
to their commercial success. By using branding terminology, the writer aims to
produce a text that sounds as if it is part and parcel of the post-modern, consumerist
world we live in enhancing, thus, the strain of updatedness that pervades the author’s
argumentation. The author’s intention is to motivate readership to reconfigure
addiction in different terms under the prism of the consumerist ethos; an aspect that as
he suggests has been, consciously or not, neglected by experts. What he achieves,
therefore, by resorting to product terminology, is to get his message across in a
transparent manner that is equally digestible to the examples employed for illustrating
the writer’s point in relation to addiction nurturing processes. All in all, product
terminology paves the way for an intricate interplay between the author and his
audience in a twofold manner. Firstly, it facilitates the negotiation the gap between
message producer and receivers by addressing common background knowledge and
frames the information disseminated in more or less familiar terms. Secondly, it
allows the author to stress the conspicuous role of the media and market in the
formation of modern reality and, thus, implicitly solidify conspiracist readings with
regard to the part the environment plays in relation to the spread of addictive

behaviors.

In the examples provided, we elaborate upon the way the aforementioned
elements have been maintained in the Greek text where the dispersed use of English
terms demonstrates an upgraded awareness on the part of the implied author and adds
to the credibility of his argumentation. This move helps the translator preserve the
original’s systematic representation of reality in market terms. Moreover, it convinces
the target reader with regard to the newness and newsworthiness of Thompson’s work
while not deviating from the commercial communication pertaining to prevalent

market discourse (Murdoch 2007). First of all, any character (e.g Sarah Jessica
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Parker, Hugh Laure, Matthew Perry, Eminem, Courtney Love etc.), product (e.g.
cupcake, iPhone, Vicodin, Angry Birds, World of Warcraft, Facebook, Twitter etc) or
brand name (e.g. Apple, Sprinkles, Starbucks, Zogenix etc.) encountered throughout
the original are used verbatim in the Greek version. These are all persons and
concepts that are supposed to be known to the Greek audience. Any attempt to render
these terms in Greek would sound unnatural or hinder immediate understanding; a
move that goes against the innate fluent character of the text. The power of these
terms lies in the fact that they address the implied reader’s cosmos immediately by
addressing in a clear and straight manner his/her experience of the world while mostly
appealing to the visual; a strain compatible to the proliferating demand for
representation that is usually encountered in the majority of tabloid press (Murdoch
1999). The same applies for less known names to the target audience -- like, for
example, those of Craig Nakken, Xanthe Clay, Hogarth etc. -- since this strategy is
supposed to facilitate understanding by giving intact the information needed to the
reader so that s/he to conduct any research that he/she may find of interest. Addiction
is, therefore, presented with consideration placed on the global aspect of addictive
behaviors as exemplified in the original text. This intention is communicated to the
Greek target reader through the use of foreign terms that aim at evoking universalist

readings and bridge the gap between the author and his readers.

However, there are a few cases throughout the text where the translator has
opted for an English term along with a translation as, for instance, in the case of
Hogarth’s work Gin Lane (H IIapodog rov T(iv) or in that of Magnolia’s Bakery (O
Doivpvog e Mavolia). In these cases, the Greek translation is supposed to clarify the
meaning as a way of reproducing the flow of the original. Something similar holds
good for the translation of Nakken’s work The Addictive Personality; a book that has
been translated in Greek as To Ilpopii tov Ecaptnuévoun. In this case, the translator
chooses to place the Greek title along with the original in parentheses because readers
are probably not aware of the fact that there is a translation. In this way, the translator
facilitates the implied reader to conduct any sort of research in either Greek or
English in case s/he is interested. Instances where a Greek rendering is preferred aim
at making the target reader feel more at ease with Thompson’s argument and come
closer to the writer’s viewpoints because of the degree of intimacy cultivated between

the implied readership and the source used. This applies to the transliteration of the
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Greek-origin expert on technologies, Milo Yiannopoulos as Milo [avvomovlog. In
this case, the translator aims at placing emphasis on the Greek element and, therefore,
achieves to make the target reader become more open to the author’s argumentation.
Moreover, it is assumed that it would definitely seem somehow strange to potential
readers to have a Greek name written in English; a fact that would remind them that
the text they are given is actually a translation. The translator, therefore, intervenes in
order to safeguard the communicative aspect of Thompson’s text. The same goes for
the case of Dr. House/ 4p. Xdovc as well as the Sex and The City protagonists
Miranda and Carry/ Mipdvra kou Kdpo. The Greek transliterations of these fictional
character names are considered more appropriate since the average Greek reader is
also supposed to be aware of this smash-hit series since s/he has most probably
watched it subtitled on television. These inconsistencies with regard to transliterations
show no lack of consideration on the part of the translator. On the contrary, the
translator mediates in order to negotiate amongst the different, and sometimes even
conflicting, contextual dynamics accountable for the production of meaning in
relation to both the source and target audience. The translator’s intention is always to
mitigate so as to recreate in similar terms the communicativeness existing in the
original. In other words, the translational choices made are compatible with the
prevalently open character of the author’s text that values hybridity of speech and

argumentation.

Instances illustrating the communicativeness of Thompon’s text are also
related to the variable of tenor. As we have already explained, the writer aspires to
simplify the talk on addiction and promote a more open-to-the-public reading of
addictive behaviors. To achieve this, he constantly finds new ways to establish a
friendly relation between himself and his readers that point to his experiences as both
a common man and an ex-alcoholic. The writer’s primary intention is to inform the
readership about the reality of addictions in relation to our everyday experience on the
basis of what he has been through and not on what experts say. The instances selected
below are fine examples of the casualness of Thompon’s discourse and his will to
address his readers in the most immediate manner possible in order to motivate them
to think of addiction ‘out of the box’. In the example that follows, we provide an
instance of direct address that illustrates the author’s will to come closer to the

audience and identify himself as one of them that, either consciously or not, are all the
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more entrapped into the intricate web of seemingly innocent but, neverthesless,

addictive behaviors.
Example 3

ST: That’s the subject of this book: a social environment in which more and more of
us are being pulled towards some form of addiction, even though we may be aware of
the fact and never become full-blown addicts.

TT: Avtd eivan kon to B€pa Tov PifAiov mov kpatdte aro yépia oag: €va KOWVMOVIKO
nep1PaAlov 6to omoio Ao KOl TEPIGGOTEPOL A0 EUAC wHodVTor GE KATO0V €100Vg

€01ou6, Y0pig MOTOGO VO TO GLUVEIINTOTOOVV N va ediotody amdlvte oe KatL.

In this extract, two points are made clear. On a surface level, the author manifests the
theme of his book and the perspective he adopts with regard to the issue of addictive
behaviors. On a deeper level, however, through the use of the inclusive we he
positions himself as one among the many users that have their own place within the
wide spectrum of addictions. The writer states his views but at the same time he
addresses the impied reader on equal terms as he acknowledges the fact that they are
equally affected by market forces that make them succumb to some sort of addiction
regardless of how harmful this may prove. The writer does not own a conspicuous
place in relation to the field of addiction. What he aims at is to share what he has
experienced and what he thinks of in terms of addiction dissemination. The translator
preserves the inclusive character of the original through the use of suag that again
places the author on the same basis as his readers. At this point, we should note some
more elements that reveal significant aspects of Thompon’s argument. Firstly, it is the
use of more and more rendered in Greek as dlo ko mepioootepo that portrays the
increase the writer wants to underscore in terms of addiction worldwide. Secondly, it
is the use of the verb pulled translated as wfodvraz in the Greek version that aims at
highlighting the force exercised upon users so as to turn into abusers of substances
and activities. Lastly, the use of the term full-blown addicts lexicalized in Greek with
the paraphrase va ebiotodv arndivta oc kan indicates the writer’s intention to proceed
into a classification of addicts and addictive behaviors that gives an end to the clear-
cut distinction drawn between addicts and non-addicts. All in all, the choices made
illustrate some main points as well as the relation established between the addresser

and the addresees. Before moving on to the next example, what should be pointed out
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is the addition made on the part of the author at the opening sentence zov kpazdze ota
xépia oag. By adding this, the translator aims at stressing the inclusiveness and
immediateness achieved in the English text through the use of simple language
(pulled, more and more, become aware) and abbreviations (that’s) that cannot be
lexicalized on exactly the same level of formality in the Greek text. For example, the
verb pulled is more informal in relation to the Greek w8odvrai. The same goes for
become aware and ovveidnromorotv. Therefore, by stressing the aspect of
Immediateness the translator attempts to achieve equilibrium in terms of effect

between the source and the target text.

In Examples 4 and 5, we will elaborate on some more instances where the
writer immediately addresses the implied reader setting a conversational tone on
which the development of his argument is going to be based. Here the author asks for
the readers’ opinion of the cupcake and the iPhone; two of the world’s most
widespread trends. Without explicitly taking sides, the author invites the audience to
question the quality of these products and the means through which they have

achieved market success on a global basis.
Example 4
ST: This can’t possibly be junk food, can it?
TT: Kétt tétoro dev o pmopovoe va eivar avivylewd, oword,
Example 5

ST: Your iPhone does everything you could require of a mobile phone and more, so

you really don’t need the upgraded model that Apple has just released...do you?

TT: To iPhone cov kdvelr 6Aa 6co Bo pmopovoeg va {ntioelg amnd Eva Kvntd
MAEPOVO Kol okOua meplocdTepa, Kot £tol dev ypetdlecar 1o avaPaduicuévo

uovtéro ov 1 Apple HOAC KUKAOPOPGE. ...0w0Td;

Interacting with the implied reader is a means through which the author implicitly
manages to achieve persuasion and give the reader the impression that they produce
knowledge on addiction together by equally contributing to the process of
understanding addictive behaviors better. This call to work together and evaluate the
points illustrated as a means to gain insight into the way people respond to stimuli
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reflects the sort of rhetoric Thompson employs aiming, thus, to formulate audience
reaction and expectations in a manner that validates his argumentation. Addressing
the audience directly serves a twofold purpose on the part of the author; first, to
introduce conspiracy readings by drawing readers’ attention to what is implied but
remains unsaid and second, to disassociate himself from any responsibility with
regard to evaluative remarks that are not based on concrete evidence as it would be
expected from a journalist of Thompson’s status. By offering the reader the freedom
to answer on their own, the author attributes possible interpretations in some way to
an external source. The tactics of indirectly indicating alignment and advancing a
certain view is an integral feature of journalistic discourse (White 2006: 41).
However, it is also a means to underline the author’s status as one among the many
people who share the same thoughts and worries with relation to what is true or false
in terms of addiction and addiction-nurturing processeses. Author and readers share
the same background and what they are now called to do is to cooperate and re-
evaluate the data given from a consumerist perspective that is going to shed light upon
why science and medicine have failed to do so. The author engages the readers into a
process of knowledge exchange and sharing of experiences that occurs between
equals that ultimately intends to make both parts represent the world of addiction on
practical grounds. The translator, on her part, has endeavoured to maintain this
interaction taking place between Thompson and his readers. However, as far as the
Greek text is concerned, one could argue that the writer is placed in a somehow
superior rank through the repetitive lexicalization of the question tags encountered as
oworo that points to the author’s will to establish rightness with regard to
interpretations of addiction; an element that does not exist in the original. This choice
on the part of the author may not be compatible with the friendly and negotiable tone
found in the original text. However, it is a choice the translator took the liberty of
making on the grounds of the medium Thompon has selected to convey his message.
Therefore, the mode of discourse plays a decisive role in relation to the range of
linguistic means the translator is eligible to use as a means to linguistically realize
aspects of the text while trying to maintain balance between source meaning and

target audience expectations.

As it has already been pointed out, the Greek audience is not familiar with
alternative readings of addiction like the one purported by Thompson. In the example
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that follows, we will explore some instances where the mode of discourse chosen
allows the translator to mediate and bring Thompon’s text closer to Greek readers’
standards by exploiting the authority that a book as a medium exerts upon the
intended audience. In this case, the author, after pinpointing his main arguments with
regard to his reading of addiction, addressees the implied reader and prepares him/her
so as to later introduce them to the former’s personal narrative concerning addiction

and mainly his heavy alcoholism.
Example 6
ST: Believe me, | speak from experience.
TT: IIotéyte pe, uilo ek meipog.

The statement/inclination made on the part of the author in simple and clear terms is
rendered in a conspicuously formal manner in Greek. The use of Greek formal form
ex meipog underlines the translator’s intention to endow the author’s logos with a
sense of expertise and authority that goes against the simple and almost confessional
tone found in the original sentence. The intention of the author to ‘confess’ what he
has been through becomes clear in both cases. What differentiates the two extracts is
the sort of relations set up between the author and his readers. As far as the English
text is concerned, the author addresses his readers on equal terms. On the contrary, the
author in the Greek version, sounds as if trying to stress his expertise in relation to his
readers. An alternative lexicalization that would permit the translator to maintain
balance between the Greek and the English text on the level of tenor would be: &pw
koAd yio i oog wileo. However, this lexicalization is a rather free rendition of the
author’s message that sounds too simplistic and oral concerning the level of
expression that is assumed as appropriate by the Greek reader in terms of both the
theme under discussion and the medium employed. To sum up, it is again the mode of
discourse that gives the translator the leeway to slightly modify aspects of the text that

will make the book more resonant to Greek readers’ taste and expectation.

However, deviations as the one shown in Example 6 are mitigated in other
instances in the text. In Example 7, for instance, the author mixes registers by
employing different levels of formality so as to mark his claim with relation to the
place the iPhone possesses in our day and age.
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Example 7

ST: Now let’s consider another ubiquitous presence in modern life: the iPhone, which
started out as a self-conscious statement of coolness but which, thanks to Apple’s

marketing genius, has become as commonplace as a set of car keys.

TT: Topa ag dodue KATL AKOPO TOD TO PPICKEIS TPOYUATIKG TOVIOD GHUEPO: TO
iPhone, 1o omoio &ekivnoe cav o S1GTAKTIKA dHA®GT Tov TOoo Cool pmopeic vo
gloat aAld gv TéheL, yOpMN oTO 10100LEG papKeTVYK TG Apple, éxel mAéov avaybel oe

K6TL T060 cHVNBeC OGO TO KAEWLY TOV AVTOKIVITOV.

Example 7 is a characteristic instance of mixing of registers. The conversational
character underlined by the use of abbreviations like let’s and the use of attention-
grabbing Now at the beginning of the sentence contrasts to the formality promoted by
the nominalizations following (e.g. statement of coolness instead of an active form
like how cool you are) contrasts to the use of higher diction (e.g. ubiquitous
presence). However, the blending of styles found in the original is not reflected in the
target version. The translator has opted for a less formal style throughout the passage
by using simple words (e.g. ubiquitous is paraphrased as wov o fpiokeic mpoyuatixd
ravtod onjuepa) or even English ones in adjectival form (e.g. cool instead of coolness)
acknowledging that, at first, the Greek readership is familiar with this terminology
which lacks an exact equivalent, and secondly, that foreign terms endow the text with
a sense of updatedeness that promotes the author’s message for change with regard to
the way we have been accustomed to viewing the issue of addiction. Despite
deviations on the level of discourse, however, generic conventions are not to the same
extent violated since the implied reader can easily detect the advertising strain

underpinning the author’s language.

What we arrive at, therefore, with regard to register is a mixture of different
styles that reveal different aspects of Thompson’s text. Field, tenor and mode may
disclose different and sometimes even conflicting aspects in terms of the author’s
argument, producing therefore, a textual product which abounds in functions. At this
point it is worth noting that Hatim and Mason acknowledge the fact that the
multifunctional nature of modern texts results in a blending of registers that is not
always easy to distinguish due to the absence of any formal criteria that would make
this possible (Hatim and Mason 1993: 51). This is true in the case of The Fix as well
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as the examples provided above show. The writer’s will to expose his ideas in the
least perplexing manner possible while leaving no room for doubt affects the way
information is presented to the intended audience. In the next section of our analysis,
we will focus on closer aspects of the texts that shed light on authorial intentions and

the way the discourse used affects readers’ response and communication.

2.2.3 The Pragmatic Aspect of The Fix

By pragmatics we mean “the study of relations between language and its
context of utterance” (Hatim & Mason 1997: 59). In their study on translation, Hatim
and Mason (1993) employ some basic notions of pragmatic analysis, i.e. Austin’s
(1982) speech-act theory and Grice’s (1975) maxims to explicate how the context of
an utterance can be related to issues of translation. Austin’s speech acts and Grice’s
principles disclose interesting aspects with regard to the intricacies involved in human
communication providing us with insight as far as what a sentence appears to say and
what it actually says. Pragmatic considerations govern interaction as they are
accountable for the impact an utterance exerts upon the intended audience. The focus
such readings place on the interaction between speakers and listeners for the
production of meaning is what makes pragmatic analysis an indispensable part of
communicative approaches to discourse and translation. Hatim and Mason (1993)
employ pragmatics to account for the different strategies the translator resorts to so as
to maintain equivalence between source and target meanings and effects. It is worth
noting that successful intervention on the part of the translator means maintaining
balance between source and target text on an overall level regardless of what is
achieved on a word-for-word or a sentence-for-sentence comparison. In other words,
the pragmatic concepts employed are preoccupied with the cumulative effect
discoursal relations produce and that is what a translator should aim at preserving on a
satisfactory level with regard to the act of translation. In this part of our study, we will
briefly portray some key aspects of Austin’s and Grice’s theories so as to later relate

them to specific instances drawn from Thompson’s text.

In his work How to Do Things with Words, Austin (1982) presented his theory
of speech acts as a means that helps to analyze the meaning of an utterance in relation

to the linguistic means chosen and the communicative situation in which it takes
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place. Austin’s theory of speech acts belongs to the pragmatic dimension of textual
analysis. The term ‘speech act’ refers to the actual words a language user utters in
order to realize the speaker’s communicative intention. Austin’s claim was that
speakers often use utterances as a means to perform real-life actions rather than
describe the world around them. Hatim and Mason applied Austin’s speech-act theory
as a tool for the detection of the communicative intentions underlying the sentences
comprising a text. According to Austin, there are three kinds of actions that constitute
a speech act. These are: a) the locutionary act, which refers to the action performed
when uttering a well-formed, meaningful sentence, b) the illocutionary act, which
means the communicative force that accompanies an utterance, and c) the
perlocutionary act, which is the effect of an utterance on the hearer/reader. The
locutionary act involves choice on the level of lexis as well as syntax to form a
sentence with a determinant sense. The illocutionary act pertains to the speaker’s
volition and, essentially, permeates the communicative force of an utterance.
Examples of illocutionary acts include accusing, apologizing, giving permission,
blaming, thanking etc. Finally, the perlocutionary act refers to “the extent to which
the receiver’s state of mind/knowledge/attitude is altered by the utterance in question”
(Hatim & Mason 1993: 60). In other words, a perlocutionary act represents a

consequence or by-product of speaking whether intentional or not.

Various attempts have been made to provide a classification of the different
speech acts. Hatim and Mason (1993) opt for the one proposed by Traugott and Pratt
(1980) which is fundamentally based on Searle’s (1976) categorization (Hatim &
Mason 1993: 60). Traugott and Pratt (1980), distinguish six categories of speech acts.
These are: a) Representatives, that represent a state of affairs and commit the speaker
to the truth of the expressed proposition (e.g. asserting, stating, telling, reporting etc),
b) Expressives, that disclose the speaker’s emotional state or attitude (e.g.
apologizing, blaming, praising etc.), ¢) Verdictives, that refer to the act of evaluating
andpassing on judgements (e,g.assessing, estimating), d) Directives, that express the
speaker’s will/desire for the addressee to do something (e,g ordering, commanding,
questioning etc) €) Commisisives, which commit the speaker to a future course of
action expressing his/her intentions (e.g. promising, threatening etc) and f)
Declarations, meaning utterances which bring about change to a state of affairs (e.g.
baptizing, declaring a war etc.) (Grundy 1995; Huang 2007; Hatim & Mason 1993).



55

Speech act classification allows the translator to pinpoint authorial intentions when
uttering a particular sentence, thus, guiding him/her to make the most appropriate
choice so as to maintain equivalence in the target product according to the rhetorical
purpose of the original text. To complement the communicative framework on which
their communicative analysis is based, Hatim and Mason (1993) in their work relate
speech act theory to Gricean maxims, therefore, highlighting the importance of

context in which an interaction takes place.

Grice (1975) argued that speakers intend to be cooperative when they are
communicating (Grundy 38; Hatim & Mason 1993: 62). By cooperative we mean
“Im]ake your coversational contribution such as is required, at the stage at which it
occurs, by the accepted purpose or direction of the talk exchange in which you are
engaged” (Grice 1975 in Grundy 1995: 37) Grice’s Cooperative Principle, as it is
named, consists of four maxims: a) the maxim of quantity b) the maxim of of quality
¢ the maxim of relation and d) the maxim of manner. Quantity means making one’s
contribution as informative as possible on the basis of the purposes of the exchange
taking place while neither being less or more informative than required. Quality refers
to the truth-value of one’s contribution and means not saying something which you
lack evidence for or believe to be false. Relation is being relevant. Last but not least,
manner adheres to avoiding obscurity of expression, ambiguity of meaning as well as
being brief and orderly. These four maxims are considered to illustrate the way one
can achieve successful communication. However, participants tend to violate maxims
in real-life communication. These deviations are perceived as a means to transmit
non-conventional meanings and hints with regard to the issue under discussion or the
speaker’s/receiver’s position. These violations are called implicatures and are integral
in relation to understanding the different functions of an utternace and the possible
facets that are involved in the development of communication. At this point we
should note that Grice (1975) distinguishes between two types of implicatures:
conversational and conventional ones (Dirven & Verspoor 2004). Conversational
implicatures are the result of the violation of the maxims proposed by the
Coooperative Principle — “information inferred but not literally expressed in the
speech act” (Dirven & Verspoor 2004: 165) -- whereas conventional implicatures are
related to what is inferred when uttering a sentence and is tied to linguistic

expressions (Dirven & Verspoor 2004). When talking of implicatures, Hatim and
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Mason (1993) are referring to converstional ones since these are most of interest to
them in relation to the communicative approach they have adopted with regard to text

analysis and translation.

Having the aforementioned key concepts in mind, we can now proceed to an
analysis of these features in relation to the act of translation. At this stage, we will
draw upon specific instances from both the source and target text in order to elaborate
on the way certain choices made on the part of the translator affect message reception.
More particularly, we are going to focus on the different ways actions are rendered in
the target version in relation to the lexical environment they are encountered and their
contribution to the diffusion of Thompson’s message with regard to addictions. The
cases presented are indicative of the translator’s intention to bring to the surface the
narrative perspective developed in the original as well as the distinctive voice of
Thompson’s that affirms the resonance of his argumentation. In our first example, we
will elaborate upon the translation of the title of the book in Greek and the way the
choices made are rhetorically-motivated in relation to effectively communicating the

author’s purpose.
Example 8
ST: The Fix: How Addiction is Invading Our Lives and Taking over Your World

TT: EOIXMOI: Tlog o Katoyproeis Eiofallovy otig Zmég pog ko Katadaufavovy

tov Kbéopo cog

As we can see in this example, the translator’s concern is focused on the
preservation of the overall impact of the transferred message so as to clarify the
purpose of the text. ‘Setting the scene’ for the implied Greek reader about the subject
of the book is of primary significance due to the target reader’s assumed lack of
familiarity with a reading of addiction outside the sphere of medicine or science.
Taking into account the average reader’s inconvenience and the translator’s aim for
balance between the source and the target text is what makes communication effective
as well as efficient. Both titles evoke the same feeling of urgency and anticipation to
the reader concerning the mechanisms of the apparatus responsible for the diffusion
of addictive behaviours. This is achieved through the use of equally loaded lexis that

substantiates reports of a bleak reality in relation to addiction. More specifically, the
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Greek verb eigfdrlovv is an exact equivalent to the English invading, projecting the
same sense of penetration and vulnerability. This phobic sense is further underscored
by the use of xaralaupdvovvitaking over, thus, underlining the increase in agony
owing to an imminent loss of control over the diffusion of addictions. The
perlocutionary effect of the utterance is reinforced in the Greek extract through the
rendition of addiction as xazayproeic, instead of a less forceful option like elaptiioeic
or ebopoi aiming at overwhelming the reader with anxiety about the addiction
epidemic. The title of the book, in brief, seeks to achieve the entrance of the reader
into the dark reading of reality prompted by the author. The implied reader is urged to
read the book and let the author ‘enlighten’ them about what is currently happening

and what is about to follow regarding the future of addiction.

However, on a deeper level, the same item could also be read as a trade puff
with the mere function of blustering or boasting about the book’s content in a manner
reminding of common commercials. The penetration of market discourse, as denoted
by the use of invading and taking over in such a short sentence, constitutes a
conspicuous element of the original and seems, even from the very beginning, to
conquer the scene. This reading of the title serves the author’s purpose to acclimatize
the implied reader with the trend of evocative advertising (Durant 2010: 179); a
characteristic of modern media discourse and especially tabloids that seems,
nevertheless, to have intruded many aspects of our daily lives. Using strong language
is, therefore, a means of making the reader alert with regard to the ways products
around us ‘bombard’ potential consumers with promises that possibly fail to live up to
the buyers’ expectations. In other words, the title is itself an example of the tricks
markets employ to sell products. The writer’s intention is not to undermine the
validity of his work. In all probability, what he intends to achieve is to turn the
passive reader into a critical judge of the environment they live in and call him/her to
evaluate the ways, consciously or not, commercial culture has managed to gain

dominance over the way we interpret reality in our day and age.

Before concluding with our analysis of the work’s title, we should note that,
despite the overall equivalence achieved with regard to impact, there are still some
slight differences between the two renderings that the translator fails to communicate
due to target language limitations. As far as the The Fix is concerned, the implied

English reader is at first reading confronted with some sort of contextual ambiguity on
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account of the variety of lexical meanings that the word ‘fix’ can possibly carry.

According to the Oxford Dictionary of English, the term ‘fix” as a noun may mean:

a) [C usually in singular] a situation in which someone does something dishonest in
order to make certain that a race, competition or election is won by a particular

person
b) [C usually in singular] (informal) an awkward or difficult situation
c) a solution to a problem, especially an easy or temporary one

d) (slang) an amount of an illegal drug or substance that usually has an effect on the

user
e) (the calculation) of the position of a vehicle, usually in relation to the earth

In spite of its simplicity of form, it is the multiplicity of its meaning that
makes The Fix as a title a cumbersome item to translate into Greek. The word can
take on distinct meanings on the basis of the context it is presented and its
contribution to the projection of textual messages. As far as the original is concerned,
we see that the main title’s meaning is clarified through the use of the subtitle. The
Fix: How Addiction is Invading Our Lives and Taking over Your World is a book on
addiction that is going to inform the reader about the ways through which people fall
into the vicious circle of dependence(s). The same kind of textual relation between the
main title and subtitle does not exist in the Greek text where the noun E6iouoi
declares the field of inspection immediately and leaves no room for wondering over
the message conveyed. The subtitle in the target version plays an ancillary role since
it exemplifies the meaning of the title. Despite the fact that this difference may be a
subtle one, it indicates a greater amount of explicitness in the target version that is
related to the Greek tendency for exemplification; a strategy compatible with the

positive politeness® face of the Greek language (Sidiropoulou 2004: 36). Last but not

8 Politeness in linguistics refers to the act of showing awareness and consideration of another person’s
public self-image. Politeness theory posits that choices in employing a particular politeness strategy
depend upon the social circumstances in which a speech act occurs. Politeness relies upon two faces;
the negative and the positive. Negative face addresses the speaker’s need to be independent and free
from disposition in contrast to positive face which addresses the need to be connected, to belong, to be
a member of a group. Positive politeness face is related to the speaker’s goal to address the positive
face of the hearer by highlighting, for example, friendliness or camaraderie between participants.
Exemplification is considered one of the strategies to establish positive politeness (Yule 2009: 191-
192).
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least, there is another difference between the English and the Greek title regarding the
meaning implied. The term fix as a verb is a synonym of ‘repair’. This means that, on
a deeper level, the author promises to ‘fix’ the potential reader’s conception of what
addiction actually is by providing him/her with an alternative account regarding
addictions. This implication is absent in the Greek text since there is no equivalent
term in the target language to render the multiplicity of meanings that the English

correlative carries.

In the example that will be mentioned next, we expose some more instances
where the translator has tried to maintain the meaning purported in the original and
preserve the impact intended by the author. However, this is not always possible due
to discrepancies in linguistic means and demands that force the translator to slightly
modify meaning so as to produce a highly communicative product according to the
Greek readers’ standards and expectations. In Example 9, we have an extract from
Thompon’s introductory paragraph where he describes the qualities of the cupcake
that have made it a ‘must’ among consumers. However, after referring to the greatest
of its qualities -- that is its homemade character -- the author overturns the readers’
expectations with a state that instills doubt with regard to the truthfulness of what he

has said up to this point.
Example 9
ST: Your mother made them! Or so the advertising suggests.
TT: H uavovia cov 1o éptiayve! 'H éotm €161 Aést 1) Stapnpuon.

In relation to the first sentence, the use of the mother figure entails a sense of
originality and tastefulness that can make even the most demanding of consumers
succumb to the lure of a cupcake. The use of the Greek dimunitive uavovle further
underscores the sense that exists in the original. In both cases, the use of the
exclamation mark at the end highlights the meaning of the sentence. However, the
following sentence subverts the truth-value of what has already been said through the
use of Or at the beginning and the meaning inferred through the verb suggests. In
other words, the choices made on the level of discourse provoke the reader to question
the validity of the qualities so tellingly put by the writer in the first place. The Greek

equivalent Aéel does not trigger the same amount of questioning. However,
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equivalence on the level of speech acts is achieved through the use of éozw that gives
way to a similar sense of disbelief by minimizing the force of the verb Aéei. The
translator opts for Jéer instead of other alternative lexicalizations as ioyvpileron or
vrootnpifer since these lexical choices are considered to violate the overall oral
character of the text. Last but not least, we should note that the rebut in expectations
created by the second sentence constitutes a violation of the maxim of relevance as
well as of manner since it generates obscurity in relation to the truthfulness of the
speaker’s words and intentions. This ‘break’ in narrative development reveals the
basic orientation of Thompson’s message; that is his will to shed light on the ‘dark’

aspect of consumerism and its relation to the dissemination of addictive behaviors.

Example 10 constitutes another instance where the translator is again at pains
to depict the narrative aspect of serious dependence and desperation found in the
original. Here, the writer, after providing the reader with a brief account of the history
and development of addiction through the ages, moves on to today to reach the

conclusion following:
Example 10
ST: To put it another way, we reach out for a fix.

That’s a word we associate with helpless addicts. They talk about their ‘fix” because it
feels as if they have temporarily fixed themselves when they take the drug of their

choice.
TT: T'a vo t0 Béc0ovpE SOPOPETIKG, Wdyvovue T ‘000n HOG.

Avt etvon por Aén mov mapoméumel o eEaptnuéva Atope Tov Ppickoviol Gg
AmEATIOTIKY KaTdotoon. Mihdve yio o ‘piédxt’ tovg yati Exovv v aictnon mog

‘priayvoviar’ €6TM Kol yio Ayo 6Tav TaipvouV TO VOPK®OTIKO TNG EMAOYNG TOVC.

At first, the use of reach out in the English text connotes a sense of craving and
anticipation that the Greek verb ywayvovue fails to create in the target version. Reach
out communicates a greater degree of involvement and dependence that the translator
aims at compensating through the rendering of the noun fix as ‘doon’ within inverted
commas. In this manner, the translator alludes to the meaning of the original sentence
while making up for the absence of an exact equivalent in the target version. The

lexicalization déoy is also preferred due to its medical connotations that allude to the
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sense of relief that the author implicitly refers to through the use of the phrasal in his
effort to trigger images and responses appropriate towards someone who is in need of
a treat. Therefore, the choices made on the level of diction aim at bringing to the
reader’s mind images that stem from his/her knowledge of the vicious circle of
addictive behaviors. At this juncture, we should note the discrepancy between doon
and gi&dxa that is opted for in the next paragraph as a lexicalization of the same
linguistic item. @iax: is a term that comes from the drug slang and fits the kind of
discourse used throughout the text. Through the rendering of fix as ¢ilax: the
translator attempts to reproduce the effect created in the original text where the word
fix is placed within inverted commas. The use of an insider’s term in the Greek text
empowers the denotative and the connotative aspect of the rendering ‘@tidyvovtar’ as
a lexicalization of the verb fix in the same sentence. What we miss in the Greek
version is the immediate linkage of effects created through the repetition of the word
fix. However, by pointing out the different facets of the term in the Greek text, the
translator tries to engrave a similar effect on the level of textual impact trajectory for
the target audience. Moreover, the choices made mark the immediate relation and the
clear manner in which the different items are connected to one another. To sum up,
the choices made retain the cooperatitive aspect of Thompon’s attempt to explicate

the phenomenon he is about to analyze throughout his work.

Example 11 constitutes another instance where the translator is encountered
with difficulties with regard to communicating the full thrust of the original’s
utterance. This move on the part of the translator is a choice prompted by her
intention to make the end-product more digestible for the Greek reader who is
assumed to be less familiar with the ideas introduced by the author and the
conspiracist implications scattered throughout the text.

Example 11

ST: For example, these days our fixes are often delivered to us through social
networking tools such as Facebook or Twitter that enable us to manipulate our circle

of friends.

TT: o Topddetrypa, oTic LEPEG LOC TPAYLOTO UE TO OTTOL0 EYOVUE QAEL KOAAN U TO!

Ppiorovue cuvexd UTPooTd pog pe tn fondeio Tov HEC®Y KOWVMVIKAG SIKTOMONG
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omwg to Facebook 1 to Twitter yati pog emitpémovy va léyyovue ToV KOKAO TV

oAV pag.

To begin with, the use of the verb deliver in the Greek text implies some sort
of intent that the Greek Spioxovue does not, as it refers to something that seems rather
coincidental. The use of the passive in both cases highlights the inability of the
implied consumer/victim to stand his/her ground and resist the temptation but at the
same time allows the author not to name those responsible. The vocabulary used, in
other words, is consistent with the conspiracist strain underlying Thompson’s
narrative. As Fowler (1991) notes: “Anything that is said or written about the world is
anticipated from a particular ideological position: language is not a clear window but
a refracting, structuring medium”. Bleak readings are further underlined by the use of
the verb manipulate later in the sentence that aims at illustrating the negative way
fixes have affected human relations. Again the Greek rendering eléyyovue fails to
reproduce the element of deviousness existing in the original. However, in order to
make up for the loss of implied meaning on the level of separate linguistic items, the
translator modifies other elements to preserve the impact of the original. This is again
evident in the way the translator has chosen to interpret fix in relation to its
surroundings. More specifically, the paraphrase ta mpdyuara pe ta omoio Eyovue paet
koAnua. stresses the level of fixation that the author aspires to analyze and makes it
more intensive to that found in the original. It is more than obvious that in this case,
the translator is flouting the maxim of quantity in relation to the original text. The
original author opts for density of expression and meaning whereas the translator once
again chooses to make the Greek version more informative in relation to the original.
The translator explicates the original’s meaning but the use of the idiolectic
expression ¢ader koAnue adds to the meanings related to obsessive behavior.
Therefore, by giving prominence to certain units of meaning that allow stretching of
effect the translator succeeds in reproducing the impact of the original speech act and

bringing to the fore the compulsiveness engraved within the English discourse.

In our next example, we will analyze another instance where the translator is
flouting the maxim of quantity in relation to the original as a means of making the
meaning of the original clear and enhancing understanding for the Greek reader who

may not be familiar with some concepts or terms.



63

Example 12

ST: Does that mean that people around me are turning into addicts? That’s never an

easy question to answer, because ‘addict’ is such a loaded term.

TT: Mnnog ovtd onuaivel 6Tt ol AVOPOTOL YOP® MOV UETAUOPPDVOVTOL GE
efiopévoug; ADGKOAO VO UTOVTNGEL KAVEIG oV OKEPTODUE TIG TOIKIAES TPOEKTATELS KOl

VONUOTO, TOV PEPEL 0 0pog ‘EDIGUEVOS’.

First, it is the translation of turning into as uetauoppwvovrou instead of a more neutral
term like yivovtar or uetarpémovror that draws the readers’ attention in terms of the
Greek text. Metouoppamvovrar is rather an equivalent of transform and conveys a
sense of change that alludes to the grotesque. What one could argue is that the Greek
lexicalization adheres to the stigma of addiction and perceptions that deal with it as an
epidemic; something that cannot be detected and goes against the trajectory of the
original However, the choices on the level of lexis are not the only deviation on the
part of the translator. One can easily see that the Greek rendering does adhere to the
brevity and density of expression found in the English text. This is due to the
challenge the rendition of the phrase loaded term posed for the translator. The
translator violates the maxims of manner as well as quantity to provide the reader
with a faithful and at the same time comprehensible rendition through the paraphrase
AV OKEPTOVUE TIC TOIKIAES TPOEKTATEIS Kol Vorijuato, Tov pépel o opog that conveys the
meaning of the utterance in full. This explicating and informative tendency is, as we
have already noted, justified on the basis of the positive politeness face of the Greek
language that contributes to adapting Thompson’s discourse to target language
conventions. Moreover, this explication tendency is a characteristic that underscores
the orality of Thompson’s text according to Greek language standards that require
from the speaker to be more informative in contrast to the English ones (Sifianou
1992). Lastly, in correspondence to the aforementioned, violating the economy of
speech found in the original proves to be a satisfactory tool for cases where the Greek
language lacks an equivalent. Therefore, violation of maxims in translation may
resolve issues of untranslatability that the translator has been called to face throughout
the text.

To sum up, what interests the translator is to appreciate the function of

particular utterances and the way they disclose the ideological stance of a text as a
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whole. The translator has to delve into the linguistic evidence provided in the original
in order to be able to recast source motivation and impact appropriately.
Modifications are employed where necessary only to formulate elements of the
original in a manner that will make the text more comprehensible for target readers,
thus, achieving an equivalence of resonance to the intended readership. Translating is
overall conceived as an act of negotiating meaning between source and target where
the interplay amongst different pragmatic aspects determines the choices made to
reproduce an equally dynamic and fluent result with respect to the target’s cultural
background and expectations. Having explored the pragmatic dimension of
Thompon’s text and the way it affects translational decisions, we will move to

semiotics; the third aspect involved in the act of translation.

2.2.4 The Semiotic Aspect of The Fix

“Semiotics is the science which studies signs in their natural habitat — society”
(Hatim & Mason 1993: 67). The three parameters of genre, discourse, and
intertextuality constitute what Hatim and Mason name the semiotic dimension of a
text. The notion of genre refers to the text-type employed for constructing meaning
within a certain text (Dirven and Verspoor 2004: 191). “Genres are ‘conventionalized
forms of texts’ which reflect the functions and goals involved in particular social
occasions as well as the purposes of the participants in them” (Kress 1985: 19 in
Hatim & Mason 1993:69). The generic conventions underlying a text account for the
kind of discourse used or, in other words, the set of linguistic patterns and structures
selected to produce meaning on the basis of the theme presented and viewpoint
adopted. “Discourses are ... modes of talking and thinking which, like genres can
become ritualized” (Hatim & Masonl1993: 71). This means that the genre and,
consequently, the discourse of a certain text can be formulated in accordance with
message requirements and vice versa. On a broader level, this interrelation between
genres and discourses can be explored from the perspective of an interrelation
between different texts. Intertextuality, as a notion, refers to the relationship that a
text shares with other texts (McLoughlin 2000:91). According to Hatim and Mason,
intertextuality is an important concept for translation since it helps us “relate textual

occurrences to each other and recognize them as signs which evoke whole areas of
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our previous textual experience” (Hatim & Mason 1997: 120). Defining these three
aspects helps the translator delineate the linguistic varieties informing source

argumentation in relation to their role regarding message production and reception.

In this part of our study, we will analyze the semantic aspect of Thompson’s
texts by focusing on the way certain linguistic choices have affected the way meaning
is produced. More specifically, it is the editorial tabloid genre of the original that
gives way to simplification of expression; a tactic that the author consciously resorts
to as a means to bring addiction closer to his reader and endow his text with a sense of
transparency that claims to excel everything that has been written before in relation to
addictive behaviors. Moreover, it is the evident commercial strain underlying most of
Thompson’s discourse that reminds readers of media narratives and helps them
interpret the author’s words on the basis of background knowledge prevalenty
deriving from the world of media. Flexible and open to interpretation notions, as the
one of addiction, are employed to facilitate the translator’s project of preserving the
impact created. The notion of addiction plays an instrumental role from both a
linguistic and a thematic standpoint. More specifically, the recurrence of the term and
its derivatives set the frame within which the author presents the phenomenon by
employing simple terminology which makes the message transparent for the average
reader. The author resorts to the concept of addiction repeatedly because it is a rather
open-ended term that can embrace different aspects of the phenomenon. The use of
alternative terms that may lexicalize subtle differences within the area of addiction is
systematically avoided. Addiction is the umbrella term that contains any meaning
necessary whether the producer talks about addictive behaviors as a global
phenomenon, a medical state, or a matter of social significance. This move on the part
of the author serves his goal for producing a text that anyone can read and learn from
about the market apparatus responsible for the spread of different addictions.
Normative and stereotypical readings of addiction find their way through Thompson’s
text so as to either implicitly or explicitly but always in simple terms further support

with evidence the author’s claim regarding the present and future of addictions.

However, there are discrepancies between the Greek and the English text in
the way this key concept is exploited in order to produce meaning. More specifically,
the translator opts for lexical variation and employs the difference between

addiction/efiouoc and dependence/edpnon to present the issue under discussion in a



66

more detailed manner. It is the disparity in expectations and conventions that
determines the translator’s choices with consideration given to the response of the
target audience. The Greek reader is not familiar with reading about addiction in such
a loose and oral manner as that promoted by Thompson. Imitating the simplicity of
the writer’s logos would make the implied Greek reader resistant to the message
presented because s/he has not been accustomed to reading about addiction in such
broad terms. This is an outcome that goes against the original author’s intentions and
the kind of relation he aspires to establish with the intended readership. Therefore, the
translator’s intervention can be justified on the grounds generic and intertextual
influences exert on the kind of discourse used in the target version. It is the aim of
equivalence between source and target that gives prominence to the relay of effects
the author’s language and argumentation eventually have upon the implied reader.
Before moving to the analysis of concrete examples and compare the choices made in
the English and the Greek text, we will refer to the importance of the concept of
addiction on a thematic level in relation to Thompson’s text so as to pinpoint the
dimensions that interest the translator in relation to the act of reproducing the impact

on the target audience.

The table below shows how often the word addiction and its derivatives
appear in the first chapter of the book. The findings of the table are indicative of the
significant place that addiction owes to the development of the rhetorical purpose of
the text.

Term Times encountered
Addiction 19
Addictions 4
Addict 7
Non-addict 1
Addicts 11
Addicted 3
Addictive 20
Non-addictive 1

Tablel: Frequency of the Term ‘Addict’ and its Derivatives
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It is worth noting that the terms non-addict and non-addictive are used only once.
This choice might reflect the author’s intention to avoid terminology that contradicts
the enlargement of the scope of addiction as proclaimed by his market reading.
Thompson’s aim seems to be that of expanding the definition of addiction and addicts
so as to create an inclusive concept that applies to the majority of readers. By
broadening his definition of addiction, Thompson evokes the empathy of the
readership and at the same time highlights the urgency of his message. Addiction is a
universal issue as he repeatedly stresses and that is what makes his argument worth
reading. This move complies with the author’s intention of de-labelization of the term
addict, too. Erasing the opposite contributes to the collapse of binaries and,
consequently, the elimination of the stigma that classifies addictive behaviors within
the spectrum of pathological disorders. In a nutshell, the terms addiction and
addictive prove integral for the development of Thompson’s argumentation. It should
be noted that the adjective addictive is usually encountered as an attribute of the noun
behaviour providing the author with an alternative lexicalization of the concept of
addiction. Through the use of alternatives, the author achieves the enrichment of his
speech without implementing additional interpretations or definitions that may
confuse the average reader and perplex the writer’s message. The simplification of the
lexis and, consequently, style used corresponds to the author’s understanding of
addiction from an empirical standpoint. The recurrence of the same notion and its
alternatives weave a network of interrelated ideas that facilitate the tracing of ideas
within the text enhancing both the coherence and cohesiveness of Thompson’s
argument. Opting for simplicity of expression maximizes the readability of the text.
However, simplicity of diction results in the enrichment of the responses evoked since
regardless of what the author sets out to achieve, he is still making use of loaded
words endowed with a strong connotative meaning that aim to lead the way the

argument is constructed as well as the readers’ response.

To sum up, the use of addiction as a superordinate and the overall inclination
towards overt generalizations according to the author is part of the attempt to simplify
the issue under discussion. This inclination for overt clarity is a characteristic of the
conversational nature of the original text. Nevertheless, the same oversimplification in
terms of lexicalization is not a characteristic that complies with the conventions and

expectations of the Greek audience. The difference between efioudc and eldptnon is a
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constitutive element of addiction discourse in Greek texts. EQioucc refers to the
phenomenon of addiction and the final stage regarding the addiction-nurturing
process. On the other hand, edptnon refers to the process of developing an
addiction®. Although it is true that there are times that these terms are used
interchangeably in everyday communication, the Greek reader is expected to show
reticence when overt-conversationalism is practised in written discourse. Therefore,
drawing a line between the terms efioudc and eCaprnon endows the text with a nuance
of credibility that is assumed to lessen resistance to Thompson’s argument. The
examples below elaborate on instances where the disparity between eGiouoc and
eCaptnon i1s exemplified in relation to the context in which it is encountered in the
English text and its function within the Greek translation.

Example 13

ST: Addiction has never been confined to substance abuse and, with each passing

week technology unveils a new object, process or relationship we can obsess over.

TT: H évwvora s eédptnong dev meplopileTol 0moKAEIOTIKA 5T ¥PNOT OVGLOV, Kot
KkéOe efoopdda ToLv TEPVA, 1 TEYVOLOYIKT] TPOOOOS TAPOLGLALEL £va KAVOVPY10

AVTIKEIUEVO, pa VED SPAGTNPLOTNTO 1] GYECT] 1] OTTOi0L UITOPEL VaL LG YIVEL ELUOVT.

In Example 13, the writer tries to provide his readers with a simple but practical
definition of what he means when he refers to addiction throughout his text. Here
addiction is best described as eaptnon since it is the relation between the meaning of
the word and the activities presented that better fits the concept of progressive
consumption instead of that of condition. The writer points to the behavioral aspect of
the notion and that is why eéaptnon is considered a more appropriate lexicalization.
Moreover, the personification of addiction in the English text demands a
lexicalization of the term that involves the element of progression and change as
eCaptnon 1S not a static condition. The addition of the word évvoia, however, to the
Greek text lessens the communicative thrust produced in the original. The translator
opts for a more neutral rendering that minimizes the impact created and endows the

text with an aura of scientificity that does not exist in the original. A different

°The difference between g0iopoc and eEaptnon is based upon the work of the Community Education
Officer of the Australian Greek Welfare Society, Antonis Maglis What is Addiction?
(http://www.agws.com.au/Drug/Docs)


http://www.agws.com.au/Drug/Docs)
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lexicalization of the same term is instead opted for in Example 14, where the writer

talks about the state of being addicted to an object or experience.
Example 14

ST: Addiction is easier to understand as a concept if we focus on clearly observable
behavior — that is, the search for a fix and its consequences.

TT: H évvoia tov eBiouod yivetar EVKOAITEPO KOTAVONTH €UV EGTIACOVUE GE OPOTEC
GUUTEPLPOPEC —OMAdT], otV avalfTnon W0 TPOCKOAANGNG KOl OTI GULVETELES

VNG,

In this case it is the approach adopted towards translation as a concept that leads the
translator to render addiction as efioudg. Here ebhoudc better adheres to the way the
word is used, as a phenomenon that can be observed and related to specific instances
and behaviors. Something similar occurs in terms of the translation of the term
addict(s) that is in some cases rendered as efiouévor and in some others as
eCaptnuévor based on the same grounds on which the distinction between e6iouog and

eCapnon is realized in Greek.

In Example 15, the author refers to a series of actions that constitute different
realization of addictive behaviors. The focus of the author lies in the activities/
processes that make someone an addict. That is why the translator opts for the
translation of addicts as elaptnuévor instead of sGiouévor as a means to convey the

sense of urgency and motivation that exists in the original.
Example 15

ST: When our hand creeps out towards yet another square of organic chocolate, or
when we play just one more game of Angry Birds before setting off for work, or
when we check a secretly bookmarked porn site for new arrival, we’re behaving like

addicts.

TT: Otav amAdVoLE TO ¥EPL LLOG Y10 EVOL AKOUO KOUUATL OPYOVIKTG GOKOAGTAG, 1)
otav mailovpe éva axopa maryvidlt Angry Birds wpwv Egkvijoovpe yia Tn SovAegld, N
OTOV TOEKAPOVLE GTA TETAYTA £V KPLPO TOPVO 16TOGEAIdA TN AloTo TOV

YA UEVOV Y10l VEEG APIEELS, COUTEPLPEPOUAOTE GOV eCapTnuUéVOL.
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The opposite happens in Example 16 where the author concentrates on the
phenomenon rather than on the process of addiction. In this case, it is the use of the
notion of labeling that -- in a manner similar to the one of concept in Example 14 —
guides the translator to render addicts as efiouévor. It is, therefore, on the basis of
contextual meaning that the translator opts for the rendition of a term in the target

language.
Example 16

ST: I felt a shiver of recognition when I first read those words. But it wasn’t just my
own behavior that came to my mind, or that of people whom society can conveniently
label ‘addicts’.

TT: Otav tpotodidfaca owtd ta Adyla Evimoa Eva piyog kabmg Bupndnka tov eavtod
pov. Qotdc0, péca 6e VTN TV TEPLYPaPT| dev €ida pdvo gpéva 1 GBAAOLS oV N

Kowmvia ebkoha Tovg yapaktnpilel ‘ediouévong’.

Drawing a line between these two essences of the same lexical item adds to
the Greek text an aura of scientificity that upgrades the discourse of the end-product
and makes it more appropriate in relation to the Greek readers’ taste and standards.
These modifications on the part of the translator implicitly lessen the resistance
assumed to Thompson’s argument as the Greek audience is supposed to be more
skeptical towards the approach recommended due to cultural/contextual
presuppositions and experiences (see section 2.2.1). However, these slight alterations
on the level of discourse maintain the impact of the original in the target language
intact. The lexical choices made in the Greek text do not interfere with, but rather
preserve, the effect that Thompson’s words aim to cultivate in the implied reader. The
conversational and informative disposition of the original and its claim upon the
reality of addiction is left intact, too. In brief, translatory intervention achieves
equivalence of appeal to cultural codes and existing knowledge of the public,

therefore, appropriately re-staging the impact of the original.

Taking into consideration the cultural background informing translational
choices is an extension of the notion of semiotics that is termed as semantics; form
semiotics and pragmatics (Thomason 2012: 1). The notion of semantics further
informs the relay of processes developing throughout a text. A semantic approach

proves a useful means for accounting for the hybridity of form and multi-functionality
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characterizing modern texts (Hatim & Mason 1997: 138). The study of semantics
provides the translator with an in-depth look into the denotative as well as connotative
meanings regulating exchange between writer and readers depending on context.
Investigating the different routes through which in-text meaning is formed and
relating them to cross-cultural differences and assumptions offers the translator the
tools necessary for transferring source intentions and content successfully, ensuring
equivalence of effect and texture in the target version. Identifying the ways meaning
Is inscribed in the source facilitates the process of appreciating the link-ups defining
textual relations that are accountable for the appeal that a text exerts upon a certain
audience. Thus, a translator’s choice is better informed in terms of accommodating

meaning to the target context.

The schema provided in Figure 5 offers an exemplary representation of the
different factors affecting discourse production and the way they are related to one
another in order to create a communicatively competent result. As shown, cultural
background informs our experience of the world which in turn informs the linguistic
means selected to communicate knowledge to an audience. The choices made on the
level of communication generate existing cultural values as illustrated by the arrow
leading from the bottom box to the top box of the figure. The same relay of influences
applies to the act of translation with the difference that the translator as a
mediator/communicator between different cultural contexts has to take into
consideration what is linguistically/communicatively appropriate in both the source

and target language.

UNDERLYING CULTURAL VALUES AND BELIEFS

!

PERCEPTIONS OF CONTEXT

g

LINGUISTIC CHOICES
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Figure 5. Culture, Context, Language Connection (Meier 2010: 77). The figure presents a
general outline of the relationship between underlying cultural values and beliefs and
linguistic choices as mediated by context.

The next chapter of our analysis works on a supplementary level to the aspect of
semiotics as explored by Hatim and Mason, and it will try to focus on linguistic
demands with regard to the media character of Thompon’s text. More specifically, in
this section, we will further explore the interrelation between the discourse of the text
and message production from the perspective of Critical Discourse Analysis (CDA), a
sociolinguistic approach proposed by Fairclough (1995), in an attempt to pinpoint

those elements that bring to the fore the journalistic character of Thompson’s text.

2.3 Fairclough’s Critical Discourse Analysis

Critical Discourse Analysis studies the relationship between the use of
language and social context. In particular, it aims at explaining the linguistic
characteristics of social and cultural processes that shed light on the way ideologies
interact with discourse. According to Luke (2002: 100):

CDA involves a principled and transparent shunting back and forth between the
microanalysis of texts using varied tools of linguistic, semiotic and literary analysis
and the macroanalysis of social formations, institutions and power relations that

these texts index and construct.

Calling the approach ‘critical’ is, according to the author, “a recognition that our
social practices, in general, and our use of language, in particular, are bound up with
causes and effects which we may not be at all aware of under normal conditions”
(Fairclough 1995: 54). In other words, the way one chooses to express oneself reveals
a whole set of assumptions underpinning communication regarding power relations,
ideological background and identity issues that formulate the kind of relation between
the producer(s) and receiver(s) of a message whether either part is actually conscious
of this or not. Fairclough projects the importance of the semiotic dimension of a text
to explore the dialectical relationship existing between language and society. The key
notion with regard to Fairclough’s approach is that of genre which is identified as

“the use of language associated with a particular social activity” (Fairclough 1993:
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138). Genre is considered to be both a stable and at the same time open to change
concept due to its interrelation with another core idea. That is discourse, which is
defined as “any time of semiotic activity, verbal or non-verbal, visual or written, that
aims at the production and communication of a certain meaning” (Fairclough 1995:
54). The importance of discourse lies in the fact that it is used by both social theorists
and linguists who employ it as a means to investigate linguistic activity in real-life in
order to project the use of language as a “socially shaped and socially constitutive”
practice of identities, relationships and representations (Fairclough 1995: 55).
Fairclough underscores the complexity of the interrelation between language and
context by introducing into his model the concept of intertextuality which
corresponds to the interpretive analysis of different genres and discourses in
association with one another and the context they are engaged in. Fairclough, in short,
is interested in exploring ‘languaged’ practice (Fairclough 1995: 2) and elaborates
upon the constitutive role linguistic and social imbrications play in the construction of
textual meaning. Figure 5 offers a schematic representation of Fairclough’s critical
discourse model of analysis that summarizes the relation between the different
parameters accountable for the conception and the production of meaning in a text.

text production

TEXT .

text consumption

DISCOURSE PRACTICE

SOCIOCULTURAL PRACTICE

Figure 5. A framework for critical discourse analysis of a communicative event

(Fairclough 1995: 29)
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The overriding objective of Fairclough’s model is to give account of the ways
in which and the extent to which social changes are changes in discourse (Fairclough
1995: 1). The semiotics of the text are, therefore, employed in order to investigate the
full communicative thrust of an utterance. Fairclough’s approach is informed by
Halliday’s systemic functional model of language as that of Hatim and Mason’s
(1993). Another similarity between the two approaches is that Fairclough also places
emphasis on the process of mediation'®, which is read as an indispensable act with
relation to effective meaning production and reception:

Discourse practice, orders of discourse,and intertextual analysis have a crucial
mediating role in this framework; they mediate the relationship between texts on the
one hand and (nontextual parts of) society and culture on the other” (Fairclough

1995: 10)

This extract of Fairclough’s work makes evident the common traits that his
perspective shares with Hatim and Mason’s (1993; 1997) reading of textual and
contextual relations. The difference between these two approaches lies in the fact that
Hatim and Mason read the relation between language and context with regard to the
process of translation whereas Fairclough is interested in the way these two elements
affect the production of media discourse. This media perspective of Fairclough’s
critical approach proves particularly useful to our analysis of Thompson’s text since it
allows us to shed light on the journalistic strain underlying the writer’s discourse. In
the paragraphs that follow, we will attempt to detect the choices made on the part of
the translator that reflect the editorial tabloid strain underpinning the original and the
way this is exploited by the writer as a means to enhance the resonance of his

argumentation to the intended audience.

According to Fairclough, there are three fundamental concepts that determine
the analysis of media discourse and are responsible for media output. These are
representations, identities and relations. These notions form Fairclough’s working
assumption that “any part of the text will be simultaneously representing, setting up
identities and setting up relations” (Fairclough 1995: 5). To make it more specific,

each concept corresponds to a particular set of questions that any media text needs to

10 The term mediation has been widely employed to describe the relation between language use and
society, which means that the relationship of language and society is not direct, and language or
discourse is just the medium to bring out values, beliefs, conventions and norms of society.



75

answer; a) representations answers the question “How is the world (events,
relationships, e.t.c) represented?” (Fairclough 1995: 5); b) identities refers to “What
identities are set up for those involved (reporters, audiences, ‘third parties’ reffered to
or interviewed?” (Fairclough 1995:5); and c) relations refers to “What relationships
are set up between those involved (e.g. reporter-audience, expert-audience or
politician-audience relationships?” (Fairclough 1995: 5). In Example 17, we have an
exemplary illustration of the way in which the modern world is presented throughout
Thompson’s work, pointing to the capitalist/consumerist drive that paves the way for

frivolous trends, like that of cupcake, to conquer the scene of the global marketplace.
Example 17

ST: In the gossip magazine world, where shopping is the only serious rival to
celebrity in terms of aspiration, cupcakes are consumer-desirable in a way a Victoria

sponge isn’t.

TT: Ztov KOGHO TOV KOVTGOUTOAOTIK®V GUALAS®Y, 6oV To Shopping gival o povog
avta&log avtitolog Twv celebrities o Oépa priodoéiag, ta cupcake sivar {nigvtd
Ao TOVG KOTAVOAMTEG 6€ TéToo Pabud mov oiyovpo to amAd mavteoTavl dev Oa

puropovoe va avtomokpdel

The translator here is called to render Thompson’s words in a manner that
corresponds to the ideology informing language practice on the part of the author.
Particularly, the world here is represented as a consumer-governed place where
lifestyle products and role models rule over people’s/ buyers’ desires and goals. This
is a phenomenon detected on a global scale. In order to effectively transfer the
writer’s depiction of modern reality, the translator has opted for maintaining some
English but, nevertheless, known to the Greek audience, terms in her version. Thus,
she manages to convey to the intended readership the denotative as well as the
connotative meaning pervading authorial discourse. A Greek rendering of those words
like wovia!! instead of shopping and didonuoildiacnuétnres instead of celebrities
would lessen the force of Thompson’s argument and the sense of contemporariness
that the original aspires to convey. As far as the issue of identity is concerned, the

author speaks from the vantage point of the expert/ insider who can tell

11 The lexicalization of shopping as ydvia in relation to the notion of celebrities would probably
confuse the reader with regard to the author’s message since in Greek, the word ydvio is a derogatory
term referring to someone who thinks that s/he is superior to others.
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what is happening in relation to the way media affect people’s behavior. This is a
claim that he can make as both a journalist and an ex-addict. The identity that the
author establishes for himself, in this particular instance, is quite different to that of
the victim and common man who just tries to communicate what he has experienced
and believes in relation to addictions. On the other hand, the discourse used is too
conversational to ooze any authority. What we actually have in this extract is the two
‘faces’ of Thompson that, although contradictory, somehow work together so as to
inform the author’s behavior throughout the text. Thompson generally proclaims to be
a vulnerable man and someone who has suffered a lot from addictions. This is the
profile that he prevalently uses as a means of creating a friendly relation with his
readers. Concomitantly, it is his status as a journalist that enables him to find the right
means to speak his mind and make the public aware of the phenomenon of addiction.
This serious ‘face’ of ThompSon’s pops at specific instances, as the one under
discussion, and contributes essentially to making his argument convincing for the
target reader. To conclude, it is the author’s expertise, upon both the theme and the
way language works that make Thompson the most appropriate source to address in
order for the public to become aware of what addictive behaviors mean for the
modern man. In this extract, we see clearly the translator’s attempt to conform her

speech to the multiple roles that the persona of Thompson owns throughout the text.

The tabloid discourse of the original gives the writer the leeway to formulate
his behavior on the basis of the purposes he aspires to fulfil at different times. The
same applies for the translator. As far as Example 17 is concerned, the maintenance of
English words is an appropriate means to draw the readers’ attention and at the same
time underline the conversationalism underpinning the author’s expression. These
choices on the level of diction remind the reader that what they are given is not an
actual study but a recording of impressions and opinions made by the author on the
basis of what he has been through as an ex-addict. What, in other words, the reader is
exposed to is not a valid investigation into addiction but a record of interpretations of
the world around us. The overall style in which the writer’s words are rendered is
close to that of a tabloid Greek magazine where global English terms are usually left
intact as a means that endows the text with an aura of updatedness that is supposed to
convince about the credibility of the outlook proposed. However, it is the forcefulness
and declamatory value of the words selected in the original that instill into the reader
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the confidence that the speaker knows well the subject he is talking about more than
just well. The translator has to respond to this aspect of the text and that is why she
uses equally strong words (avralios, (nievta, Oéua gilodoliag) to illustrate the
inconsistency of the author’s part that derives from the multiplicity of aims he aspires

to fulfil in the simplest and most economic of manners.

This mixing up of roles and functions reminds of the sloppiness of an oral
narration where the speaker’s volition to persuade takes different turns throughout the
act of narrating in order to fully express his/her viewpoint and at the same time verify
the hearer about the validity of the story presented. The implied reader of both the
source and target version is called to cope with this clash of discourses that is,
nevertheless, compatible with the means s/he is accustomed to using when trying to
transmit his/her full message to an audience. In other words, the shifts made
throughout the translation in terms of discourse are dictated by the author’s intention
to mimic actual conversation patterns. These shifts also correspond to the change in
roles that the author occupies in different instances. Example 18 is another case where
the author tries again to balance his role as a lay person and an expert on the issue of
addictions.

Example 18

ST: In fact, let’s get this point out of the way right at the beginning Of this book. In
the past couple of decades, countless scientific studies have attempted to pinpoint
what is about either the brains or the upbringings of addicts that leads them to adopt
self-destructive lifestyles. They have failed to do so.

TT: o vo Jéue ouwg 1o, Ipaypoato, Orme Exovv, VOulo To¢ TPEREL, and v opxn
K10dag tov Pifliov, va Pydlovue to emiyeipnua avto ano ™ uson. Tig 000 televTtaisg
OEKUETIEC, OUETPNTES EMIOTNUOVIKEG WEAETEC OMOMEPAONKAV VO TPOGILOPIGOVY
EMOKPIPAOC Tt &lval ovTO oTH AEITOVPYIO. TOV EYKEPAAOD 1] OTHYV OVATPOPT TWOV
e€apmuévoy  oTOU@V OV  TO. 0OMYEL VO VLIWOOETHGOLV  AVTOKATAUGTPOPIKT|

ovpuneplpopd. O1 mpoordlelés Tovg Eyovy amoTOYEL TOTOYWIDG.

The use of hedges (e.g. In fact, at the beginning), imperatives (e.g. let’s), phrasals
(e.g. point out) and plurals which mark the writer’s words (e.g. brains, upbringings)
endow Thompson’s text with a sense of orality that reminds readers of real-life

communication. This sense is what the translator tries to maintain in the Greek
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passage through the use of equally casual patterns of speech like o va Aéue ouwc ta
TpayuoTa OTwe Exovv and vo, fydlovue to emiyeipnuo. avto and ) uéon. However, the
translator does not manage to maintain this throughout due to linguistic limitations in
the target language. More particularly, brains is rendered as Aeizovpyia tov eykepdiov
and upbringings as avazpogs; two lexicalizations that give the author’s speech a more
formal character in contrast to the level of expression used in the original. The
translator tries to make up for this loss of the casual style of the original via the
addition of strong words as that of zaraywdmg that make up for the loss of the oral
character of the English text. The translator exploits the definite nature of Thompson’s
speech and arguments as expressed through loaded language (e.g countless, self-
destructive, have failed) and extends their impact in order to re-create the tabloid
nature of the original. To cut a long story short, what we actually have in both cases is
the author’s strategy to contain different aspects of a multiple phenomenon like that of
addiction to journalistically manageable dimensions that will allow him to open up the

spectrum of his readers and address the wider audience.

All in all, the different roles the author owns throughout his narrative on
addictive behaviors determine the language he uses and, consequently, the choices
made on the part of the translator in her attempt to recreate the multi-functional and
democratic logos of Thompson’s text. The translator’s ultimate aim is to preserve the
uniqueness of Thompson’s discourse that betrays the writer’s journalistic background
and his preoccupation with audience reactions. Fairclough’s three-dimensional
approach to media discourse is the tool that helps the translator delineate the writer’s
means for achieving his purposes and, finally, sketch the ‘critical’ goals that she is
called to realize in the Greek version. In the final part of our analysis, we will
conclude our inspection over the communicative approach adopted by providing more
arguements with regard to the translator’s choice to work out relations between
textual and contextual constituents in a rather seamless manner for the target reader

on the basis of Herman’s notion of the Translator’s Voice.

2.4. Herman’s Notion of the Translator’s Voice

Our communicative approach to Thompson’s narrative is complemented by

Herman’s notion of the Translator’s Voice (Hermans 1996: 27). Herman’s concept
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stresses the need for traceless intervention and assimilation of the translator’s voice
into that of the writer’s, complementing, therefore, the communicative trajectory
adopted throughout the translation of the English text. Translator’s Voice refers to the
translator’s discursive presence throughout the target text. Specifically, Hermans
identifies the Translator’s Voice as a “second voice” underlying a text regardless of
its remaining more or less traceable through translational intrusions that mediate the
values inscribed in the original (Hermans 1996: 27). Whether in a manner overt or
covert, the translator is always present within the target text since s/he is the one
accountable for conveying meaning to the intended audience. “Even if the author’s
voice is hidden, it is always in the text” (Zhang 2016: 178). The silencing of the
translator’s presence is considered essential on the basis of our communicative
reading of The Fix, since stark intervention on the part of the translator would be
considered as violating the original text’s fluent, conversational character and
immediate kind of relation established between the writer and the readers. The force
of Thompson’s account depends highly on the immediate, friendly connection that the
writer aspires to establish so as to facilitate sharing experiences and personal views
between himself and his readers. The translator’s deliberate invisibility is in perfect
accordance with Herman’s argument concerning the translator’s place within the

target text. According to Hermans (1996:44):

A translation is a ‘good’ or ‘proper’ or a ‘real’ translation... if there are no loose
ends, no foreign bodies; it should not contain anything that might affect the integrity
of the original. Translators are good translators if and when they become transparent,
invisible, when they have spirited themselves away. Only a Translator who speaks
‘under erasure’ can be trusted not to violate the original. The loyal absence of the one

guarantees the primacy and aura of the other.

Hermans, thus, positions himself in favour of utter assimilation of the
translator’s voice into that of the author’s on the basis of promoting unobstructed
communication. Talking on the Translator’s Invisibility, Venuti notes: “The voice that
the reader hears in any translation made on the basis of simpatico is always
recognized as the author’s, never as a translator’s, nor even some hybrid of the two”
(Venuti 1995: 238). There is always the illusion that there is an immediate interaction
between the author of the text and the target reader; an element that complies with a

communicative approach to the text. As far as The Fix is concerned, the lack ofany
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paratextual signs (like notes or indexes that explain foreign concepts for the target
reader outside the flow of the text) prevents the implied readership from detecting the
translator’s presence throughout, therefore, maintaining the illusion that the reader has
immediate, unfiltered access to the original author’s world. Any intervention in the
narrative is made in rather inexplicit terms through the use of in-text explications. In
the examples provided, we will analyze some of the instances where the translator’s
discursive intervention aims at facilitating comprehension, however, without making

this apparent to the target reader.
Example 19

ST: For me these findings fall into the ‘No shit, Sherlock’ category of scientific

discoveries.

TT: [Ipoconikd, Oewp®d TOC To EV AOY® EMGTNUOVIKA ‘€VPUOTO.” OVAKOVY GTNV

xatnyopia ‘ouyd to véa!’

In this extract, we have Thompson’s evaluative comment on the
scientific/medical findings made in recent years with regard to the dissemination of
addiction and the causes that prompt a user to become an abuser of a certain activity
or substance. Through the use of the informal, idiomatic expression No shit, Sherlock
in the place of an adjective, the author makes explicit both his point and the larger
frame within which his analysis of addiction is going to take place. The English idiom
IS a sarcastic expression used to stress that the speaker pointed out or discovered
something well-known and obvious and is used mainly in oral contexts. The choice
made on the part of the translator aims at ensuring that the target equivalent allows an
adequate rendering of the original utterance that matches both meaning and inference
intended by the author. Despite the preference for a non-idiomatic expression in the
Greek text, the exclamatory oryd to véa!l indicates the same degree of irony
encountered in the original text. Moreover, the use of zézoia further underscores the
negative evaluative disposition of the author in terms of the discoveries mentioned. It
should be noted here that the exact lexical equivalent of discoveries in Greek is
avakolvyerg and not evpriuazo. However, using a more formal word within inverted
commas increases the difference between it and the colloquial giyd ta véa!, thus,
intensifying the sense of irony pervading the utterance. Last but not least, the Greek

evpruazo. infers doubt in terms of the scientificity of the findings projected and
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prepares the reader for the questions that are later going to be posed regarding the
value of modern medical methods. What the translator manages, therefore, is to
render the impact of the original on the target audience as naturally and smoothly as

possible.

A similar case of intervention is encountered in Example 20, where the
translator prefers katavailwtixy diotapayn as a lexicalization of the term Stop and Go

impulses.
Example 20

ST: Different parts of the human brain govern what some scientists call the Stop and
Go impulses.

TT: Awpopetikd TUNUATO TOV EYKEPAAOV EAEYXOVV GLTO OV UEPIKOL EMIGTIHOVEG
ovopdlovv katavalwtiky datopoxn; 1 we Ao Aoyia tov eyyevy Unyaviouo mov Hog

WBel Vo, amOKTHOOVUE KOTL 1] OGS OTOTPETEL OTTO UL0. TETOLA TEPOLT.

The Greek option is actually a paraphrase of the English term that works as a
superordinate in relation to the phenomena described by the author in the following
paragraphs. The term Stop and Go impulses is an informal lexicalization of the term
‘Impulse Control Disorders’'?> from which the translator borrowed the word
oatapaynl/disorder in order to reproduce the source-text meaning. The adjective
kotavolwtikog IS opted as a more general, one-item word that substitutes the
associative meaning derived from the strong Stop and Go attribute that the two verbs
effectively compose. The neutrality of the adjective xaravaiwtixog is complemented
by the explication that follows (77 ue dida Aoyia tov eyyevii unyovioud oo pag wlei va
OTOKTHOOVUE KATL 1} HOS OTOTPETEL amo uia tétoio. padcn), which aims at transmitting
the full force placed on the kinetics of the visual as expressed in the source through
the contrast that the Stop and Go imagery mentally creates. One can easily detect the
discrepancy between the economy of the English text and the reason-giving tendency

of the Greek one.

12The term is first encountered in a previous paragraph of the original text and is translated as
Awrtapayéc EXEyyov tov [Mapopunceny.
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In Example 21, the translator is called to intervene once again in order to
bridge the gap between the source and target audience, this time by providing

culturally equivalent lexicalizations to those found in the original text.
Example 22

ST: It’s easy for the urban sophisticates to mock American ‘rednecks’ or British
‘chavs’ who stuff themselves with fast food, and easy to recognize that they’re in the

grip of some sort of addiction.

TT: Eivar gdxolo yio t0v¢ gopiotiké Neovoprélovs aotods v KOpoidEDOVY TOLG
Apepikdvovg ‘Playopéovg’ N toug Bpetavovg ‘alntaumovpes’ mov UTOVKOVOVTIOL GTO

fast food, kot o id10 g0K0A0 Vo TOVE YapaKTNPilovy SEGUIOVE KATOLoL 0G0V,

More specifically, rednecks is a derogatory term referring to the poor whites living in
the Southern part of the United States. Chav, on the other hand, is a pejorative epithet
used in Britain to describe a particular stereotype of anti-social youth dressed in
sportswear. To preserve the meaning of the original, the translator is called to move
beyond the lexical meaning of the words used in the original and transmit the gist of
Thompson’s words. Thus, the translator opts for more general attributes like
Ployapéovg and alntaumovpeg that reflect the same sense of negative labelling. We
should bear in mind that in terms of meaning the author’s purpose is rather to
parodize the easiness with which people usually tend to label others since even the
phrase urban sophisticates is essentially ironic. The translator’s strategy of
substitution, therefore, conveys the overall communicative thrust of the source. What
we should also point out in terms of translatory choices in Example 22 is the
borrowing of the word fast food in the Greek text. Borrowing of global terms that are
known to the Greek audience is a strategy preferred throughout the translation, as we
have already mentioned, since it is assumed to endow the argument presented with an
aura of contemporariness that is compatible with the author’s intention to subvert

people’s mindset in relation to addictions.

Herman’s theory of the Translator’s Voice conforms to the intention of
recreating the immediacy that characterizes the English text. The decisions made
throughout may divert in terms of formality or lexical meaning; however, they are
always compatible with the conversational, direct style of the source. Paratextual

notes or any other traces that would make the translator’s presence apparent to the
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target reader are systematically avoided. As Kovala (1996: 119) notes, translations
“are texts that are filtered through many selection and modification processes before
reaching the reader”. All in all, Herman’s preference for assimilation fits the

translator’s overall communicative approach.

2.5. Concluding remarks

Treating a text as a communicative event requires placing emphasis on the
interpersonal function of language, i.e. the use of language for the sake of interaction
(Dirven & Verspoor 2004: 149). The ‘language-as-communication’ concept of Hatim
and Mason provides us with the means necessary for producing an equivalent to the
original product in the target language on the premises of contextual differences and
linguistic preferences. Register analysis allows us to trace the shifts in discourse and
style that determine textual meaning. Pragmatic theory also proves a useful means for
illustrating the relay of effects that shape the communicative thrust of an utterance,
thus, contributing to the configuration of textual impact as a whole. A close inspection
of the semiotic aspect further underscores the role of language in relation to message
formulation and transmission. All in all, equivalence of communicative effect plays a
crucial role in transmitting the original message eloquently as well as effectively in
the target language. As functional theorists note, the impact of the target text on target
readers should be the same or analogous to that of the source text to the original
receivers (Sidiropoulou 2004: 86). Any modifications in the target version are
justified on the grounds of translatability and cultural difference. It is the
straightforwardness and simplicity of Thompson’s style and tabloid inclination that
demand an equally communicative reading of the message into the target language.
“Translation is a matter of choice, but choice is always motivated: omissions,
additions and alterations may indeed be justified but only in relation to intended
meaning” (Hatim & Mason 1993: 12)
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3. CONCLUSION

The analysis and translation of Damian Thompson’s The Fix: How Addiction
is Invading Our Lives and Taking over Your World (2012) indicates the importance of
a communicative, reader-oriented approach to texts dealing with sensitive issues and
addressing a wider audience. Hatim and Mason’s approach (1993; 1997) to translation
encouraged the translator to move beyond the level of elementary lexical equivalence
and take into account the constraints governing message perception and construction
in the target language so as to re-produce the impact of the original upon the intended
readership. Communicative interests urged the translator to reframe information and
draw tactics from linguistic or non-linguistic resources to set up an interpretive
context for the target reader that would facilitate their involvement into the textual
world of Thompson’s argument. The pragmatic and semiotic dimensions of the source
text played a constitutive role throughout the process of translation since they
determined the kind of discourse adopted for the construction of meaning and
development of authorial intentions. The ideas of Fairclough (1995) and Hermans
(1996) in support of the communicative framework employed placed further emphasis
on the translator’s task of maintaining balance between the source and target product

with regard to both content and style.

To achieve this, the translator was called to see through the network of words
and structures that took part in the meaning-production process occurring in the
original text. It is the interplay of dynamics between the personal and the collective
that had to be projected in the target version so that the Greek reader could grasp the
overall meaning of Thompson’s text. The prevalently conversational and
straightforward writing style of Thompson’s accounted for the shifts in perspective
and intentions underpinning authorial discourse. Effective translation of the text,
demanded the translator to remain invisible throughout the meaning-negotiation
processes and delegate comprehension to the reader in order not to lessen the force or
distort the character of the original text. Nevertheless, “no matter how hard the
translator tries to report what the author said and keep the target text as close as
possible to the source text, the translator always ends up doing things ‘at least slightly
new’” (Robinson 2003 in Zhang 2016: 184). Modifications in terms of articulation
intended to adjust Thompson’s style to the target reader’s expectations, therefore,

facilitating message perception. Any minor alterations on the level of lexis were
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always dictated on the basis of communicative effect and clarification of possible
ambivalences that might emerge due to the transfer of the original text into a foreign
context. The translator’s intervention, in any case, is difficult to trace because of the

emphasis placed on transparency and straightforwardness of textual interface.

The deductions made with regard to Thompson’s work underscore the double
status of the translator as a receiver and producer of textual meanings during the act of
transference of messages from the source to the target culture. The current study is an
example of the cross-cultural and cross-linguistic awareness demanded to anatomize
the intricate set of meanings and structures defining textual argumentation. The
translator’s mission was to mediate between the different contexts and find the means
appropriate to smother interference and breathe vigor to a text originated in and
destined for a different audience. The status of the communicator emerged as the
perfect conceptualization of the translator’s role with regard to the act and the end-
product of re-rendering concepts as a means of bridging the gap between separate

realizations of the human world.
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CUPCAKES, IPHONES
AND VICODIN

The 21st-century cupcake is a thing of wonder: a modest base of
sponge groaning under an indulgently thick layer of frosted sugar or

[ buttercream \It's made to look like a miniature children’s birthday cake
- and, indeed, birthdays are the perfect excuse to scurry down to the
local@for a big box of them. The retro charm of
cupcakes helps suppress any anxieties you might have about sugar and
fat. Your mother made them! Or so the advertising suggests. Perhaps
your own mother didn’t actually bake cupcakes, but theastel-
coloured icing implies that one bite will take you back to your child-
hood. This can’t possibly be junk food, can it?

Now let’s consider another ubiquitous presence in modern life: the
iPhone, which started out as a self-conscious statement of coolness but
which, thanks to Apple’s marketing genius, has now become as
commonplace as a set of car keys. Millions of people own iPhones,
making use of hundreds of thousands of apps, whose functions range

from GPS-assisted mapping to compulsively time-wasting computer
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games. Your iPhone does everything you could require of a mobile
phone and more, so you really don’t need the upgraded model that
Apple has just released ... do you?

Then there’s Vicodin. It's the most commonly prescribed painkiller
in America. In fact, it's the most commonly prescribed drug in America:
130 million scripts for it were handed out in 2010 and 244 million for
the overall class of drug, narcotic analgesics." It’s strong stuff, a mixture

of two painkillers{;l)jit)sgigrié;fan addictive opioid) and paracetamol
(non-addictive, but causes liver damage in high doses). Vicodin is
intended for the sort of pain that makes you cry out in the doctor’s
waiting room - caused by twisted backs, rotting wisdom teeth and
terminal cancer. If they swallow so many of those pills, it seems reason-
able to conclude that Americans must be in a lot of pain. Or is it just
that millions of people can’t manage without Vicodin’s deliciously
soothing euphoria, even if there’s nothing much wrong with them?

A cupcake, a smartphone and a common painkiller. These three
objects are so innocent-looking that you could leave them on your
desk at work and no one would comment (though the cake might
disappear). You can easily consume all three simultaneously: swallow
the pill for your bad back with a slurp of coffee while checking your
text messages and picking at that yummy frosted topping.

On the other hand, each of these mundane items can get us into
trouble. They are objects of desire that can reinforce addictive behav-
iour - the sort that creeps up on you when your defences are down.

That’s the subject of this book: a social environment in which more and
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more of us are being pulled towards some form of addiction, even
though we may be unaware of the fact and never become full-blown | _
addicts.

1t's not obvious to us now, but the most far-reaching social devel-
opment of the early 21st century is our increasingly insistent habit of
rewarding ourselves whenever we feel the need to lift our moods.

When our hand creeps out towards yet another square of organic
chocolate, or when we play just one more game of Angry Birds before
setting off for work, or when we check a secretly bookmarked porn site
for new arrivals, were behaving like addicts. The activity in question
can be innocent or shameful. Either way, it reinforces the addictive
streak in human nature.

That streak is there because our brains have evolved to seek out
immediate, short-term rewards. Our ancestors needed to stuff them-
selves with energy-rich berries and to respond quickly to sexual stimu-
lation; we wouldn’t be here if they hadn't.

Our problem is that we've built an environment that bombards us
with rewards that our bodies don't need and that do nothing to ensure
our survival as a species. Yet, because they are rewards - that is,
because they provoke specific feelings of anticipation and pleasure in
the brain - we grab them anyway.

To put it another way, we reach out for a fix.

That’s a word we associate with helpless addicts. They talk about
their ‘fix’ because it feels as if they’ve temporarily fixed themselves

when they take their drug of choice. There’s no mystery about this. As
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a result of heavy exposure to the drug, they have become dependent
on frequent chemical rewards. Their brains are in a state of hyper-
vigilance, waiting for the blessed relief of a chemical that, once toler-
ance develops, merely allows the addict to feel normal, as opposed to
anxious and ill.

That much is not in dispute. Many addiction specialists go further,
however. They say that the brains of addicts are fundamentally differ-
ent from those of non-addicts. They are forced to chase these rewards
because they have ‘the disease of addiction’

This book challenges that theory. It suggests that, if you keep eating
chocolate biscuits until you feel sick, you're indulging in a milder
version of the addictive behaviour that leads heroin addicts to over-
dose. I'm not equating the two situations, of course. I'm suggesting that
they lie at different points on a spectrum of addictive behaviour on
which everyone can be located.

Also, and more importantly, many of us are being pulled towards
the dangerous end of the spectrum, thanks to technological and social
changes that stimulate the most fundamental of all our instincts
— desire.

Never before have we had access to so many desirable things and
experiences that we hope will change our moods. I know ‘things and
experiences’ sounds vague, but that’s really the point. Addiction has
never been confined to substance abuse, and with each passing week
technology unveils a new object, process or relationship we can obsess

over.
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For example, these days our fixes are often delivered to us through
social networking tools such as Facebook or Twitter that enable us to
manipulate our circle of friends. Installing and deleting people as if
they were iPhone apps offers a quick and dirty method of changing our
feelings (though, needless to say, we are furious when someone deletes

us). It’s a consumer experience.

In any discussion of addiction, whether of the trivial or life-threat-
ening variety, the concept of desire is just as important as that of pleas-
ure. Usually, it's more important. That’s because the anticipation of the
fix is more powerful than the moment of consumption, which often
fails to live up to expectations. Sometimes we throw internal tantrums
when this happens. The fix infantilises us so that, like children, we are

constantly and annoyingly hungry for more.

{|  Believe me, I speak from experience. ||

I spent many years as an addict. I was pathetically addicted to alcohol
between the ages of 18 and 32. It took me a long time to acknowledge
the fact, though - to realise that the act of getting drunk delighted and
obsessed me to a degree that set me apart from most of my friends and
colleagues. My doctor tells me I'm still an addict. ’'m not exactly happy
to wear that label after spending such a long time avoiding so much as
a sip of alcohol, but the evidence is compelling. Since giving up drink-
ing, my addictive desires have attached themselves to one thing, person

or experience after another. I can’t swallow a Nurofen Plus for a
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headache without hoping that I'll enjoy a little codeine buzz. I can
obsess for ten minutes in front of a display of confectionery in a news-
agent’s. And my CD-buying habit has nearly bankrupted me. Trivial
stuff compared with my drinking, but my over-reactions to these
stimulations don’t feel normal, exactly.

Perhaps the crucial feature of addiction is the progressive replace-

Io‘

ment of people by things. That deceptively simple statement is a bril-

liant insight, though I can’t claim credit for it. It comes from Craig
Nakken, author of a bestselling book called The Addictive Personality,
who argues that addicts form primary relationships with objects and
events, not with people.

He writes: ‘Normally, we manipulate objects for our own pleasure,

__to make life easier, Addicts slowly transfer this style of relating to

v

objects to their interactions with people, treating them as one-dimen-

©

sional objects to manipulate as well.

What begins as an attempt to find emotional fulfilment ends up
turning in on itself. Why? Because the addict comes to judge other
people simply in terms of how useful they are in delivering a fix. And,

at some stage, everybody lets you down. Therefore the addict concludes

 that objects are more dependable than people. Objects have no wants

or needs. ‘In a relationship with an object the addict can always come
ﬁ_rst,’ says Nakkrejn.’r

I felt a shiver of recognition when I first read those words. But it
wasn’t just my own behaviour that came to mind, or that of people

whom society can conveniently label ‘addicts’ This may come across as
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a presumptuous thing to say, but over the last decade I've been struck
by the way friends and colleagues, most of them psychologically far
healthier than me, have begun to display aspects of the process Nakken
describesmert an ever greater power over them,
disrupting relationships, nurturing obsessions and - as I've noticed in
the office — dominating conversation.

Does that mean that the people around me are turning into
addicts? That’s never an easy question to answer, because ‘addict’ is
suche; m It’s a good word to describe people whose prob-
lems are obv1ously out of control, as mine were, but it has to be used
carefully. Not only does it carry misleading overtones of disease, but it
also implies that there’s a clear dividing line between ‘addicts’ and
‘non-addicts. That’s not true. In my experience, addiction is something
that people do - to themselves and other people — rather than some-
thing that just happens to them; it’s not like developing cancer.

Addiction is easier to understand as a concept if we focus on clearly
observable behaviour - that is, the search for a fix and its consequences.
Almost anyone can indulge in addictive behaviour, but some of us are

more prone to it than others, for reasons that scientists don’t fully

understand.

In fact, let’s get this point out of the way right at the beginning of
this book. In the past couple of decades, countless scientific studies
have attempted to pinpoint what it is about either the brains or the
upbringings of addicts that leads them to adopt self-destructive life-
styles. They have failed to do so.




v

1y ao a a0l nst inflat: oy

THE FI —

No one is immune from developing addictive behaviour. If there’s
a history of addiction in your family, you're more at risk. Likewise, if
you have an impulsive personality — that is, score highly for ‘impulsiv-
ity” in psychological tests — you're more likely to do something impul-
sive, such as try a new drug or drink that fatal last glass of whisky
before jumping into your car. Indeed, a fashionable term for various

“addictions is ‘impulse control disorders’?

For me these findings fall into thel‘No shit, Sherlock] category of

scientific discoveries. They tell us nothing very surprising. The consen-
sus at the moment is that addiction seems to be the product of genetic
inheritance and environment. In other words, the nature versus nurture

question is no closer to being settled in this area of human biology than

it is in any other] To repeat: were all at risk. That's why the contents of

o this book apply to every_' onel not just coke-snorting hedge fund manag-

ers, bulimic receptionists and absent fathers glued to World of Warcraft.

Psychologists talk about addictive behaviours in the plural, recog-
nising the{many different,impulses that tempt people. What these
behaviours tend to have in common s the replacement of people by
things and events. We all develop these habits to a certain degree; the
people we call addicts are those people who can’t or won't give them
up even when they cause harm to themselves and others. Again, that’s
a loose definition, fuzzy at the edges. Never mind; addiction isn’t an
easy phenomenon to pin down.

This isn't to deny that addictive behaviour has important

consequences for the brain. It does. Indeed, it can partly be explained
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by the overstimulation of the brain’s fearsomely complex reward
circuitry.
Different parts of the human brain govern what some scientists call

the Stop and Go impulses. More primitive sections of the brain - parts

L2

that we share with other animals - tell us to consume as much as possi-
ble in order to increase our chances of survival. They say: Go. More
highly developed parts of the brain, capable of reasoning and not
found in other animals, hold up a Stop sign when we’re consuming too
much of something for our own good. Classic addicts keep ignoring
the Stop instruction, despite the high cost to themselves and others.
They require instant gratification, whatever the consequences. Indeed,
they’ll often seize any opportunity to indulge in addictive behaviour
even when there’s no real gratification to be extracted from it. We'll
discuss this puzzling paradox later.

The Stop and Go imagery helps us understand the growing
appeal of the fix. As technologies develop and converge, the speed
of delivery increases. So does the speed of our expectations. We
now live in a world filled with life-enhancing objects and substances
that promise ever faster and more effective gratification. It’s as if
everything that tumbles off a production line is stamped with the
word Go.

Temptation peeks out at us from the strangest places. Who would
have guessed, 40 years ago, that a piece of electronic office equipment
— the personal computer — would morph into something so desirable

that people would sacrifice huge chunks of their spare time (and
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income) in order to play with it? Or that modifications to a telephone
would generate global excitement?

Changes to our appetites don’t come about by accident. The
manager of your local Starbucks didr’t wake up one morning and
think: ‘T know what would brighten up my customers’ afternoons - an
ice-blended cappuccino!” As we'll see, the Frappuccino was invented
when Starbucks employed food technology to solve a specific business

challenge. As a result, hundreds of thousands of their customers

i & } l(including mg)‘developed a' near-obsessive relationship with some-

thing they had previously lived happily without.

The pace of technological change means we need to revise our
concept of addiction. Our cultural history provides us with images of
stereotypical addicts, some of them dating back centuries: the grinning
harridan dropping her baby down a staircase in Hogarth’s Gin Lane; the
American Indians crazed with ‘firewater’; the hollow-eyed Chinese sailor
propped against the wall of an opium den; the junkie shivering in an
alleyway surrounded by needles. Also, anyone who lives in a city is used
to the sight of spectacular drunks and morbidly obese people whose
addictions are so grotesquely out of control that we avert our eyes.

These are powerful images, but if we pay too much attention to
them then we can end up with a dangerous sense of immunity. We
overlook our own eagerness to self-administer fixes, those sensory
experiences that temporarily lift the mood while subtly detaching us

from traditional human relationships. The fix can take any number of

forms| Some toy very obviously with the chemistry of the brain.|
v
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Anyone with a rolled banknote up their nose knows that - so long as
their dealer hasn’t ripped them off - they’re about to experience the
effects of a mind-altering substance. The same goes for the guy swig-
ging from a whisky bottle. In contrast, the tubby young man who
demolishes a packet of chocolate digestives while watching the football
doesn’t suspect that his eating habits have left his brain unusually
sensitive to stimulation by sugar; he just knows that, once the packet’s
opened, the biscuits disappear. His habit of stuffing his face with
refined sugar and vegetable fat doesn’t place him very far along the
addictive spectrum - but, then again, it may be enough to put him in
intensive care when he has a heart attack at 50.

The most puzzling addictions are those that don’t involve the
consumption of any substance. Gambling is the obvious example -
we've known for hundreds of years that it can tear apart families as
ruthlessly as hard liquor. In academic circles, these non-substance
addictions are known as|‘process addictions’ It's now clear that things
you don't eat, drink, smoke or inject can nevertheless disturb your
brain in much the same way as drugs. And, in an age when so much
digital entertainment — notably video games and online pornography
~ is designed to be as addictive as possible, their potential to do this is
accelerating rapidly.

The global marketplace offers a bewildering selection of consumer
experiences, simultaneously delightful and dangerous. It's constantly
modifying products and experiences that were never previously

considered to be addictive — or simply didn’t exist until recently.

11
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Also, as we'll éee, corporaéions have learned how to supercharge
old-established intoxicants by popularising new patterns of consuming
them. One vivid example is the phenomenon of recreational binge
drinking, particularly by women. People have always got drunk, and a
minority have always enjoyed going on binges with their friends. What
no one predicted was the emergence of the binge as everyday behav-
iour. Ordinary drinkers, with no history of a problem with alcohol, now
plan evenings to end in a messy and helpless surrender to the drug. And
this is seen as normal.

It would be@illy)to pretend that everyone is equally threatened by
this changing style of consumption. But the prospect of whole popula-
tions learning new ways of tampering with the flow of pleasure-giving
chemicals in their brains is one that should make us feel very uneasy.

With that in mind, let’s take another look at the cake, the phone
and the pill.

In 1996 a tiny corner shop called the Magnolia Bakery opened in
Manhattan’s West Village. Its old-fashioned cakes and pies quickly
became the objects of guilty fantasy for women who liked to pretend
that nothing more fattening than tuna carpaccio ever passed their lips.
Then, in 2000, the bakery featured in an episode of Sex and the City.
This was the moment America’s cupcake craze began in earnest.

In the episode, Carrie and Miranda were filmed sitting outside the

Magnolia. Carrie, played by Sarah Jessica Parker, told her friend that

12
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there was a new obsession in her life. This turned out to be a new
boyfriend called Aidan - but viewers could have been forgiven for
thinking it was icing sugar, judging by the way Parker was pushing the
rose-coloured cupcake into her face. Viewed in slow motion, it’s a
faintly disgusting spectacle. The truth is, there’s no elegant way to eat
a Magnolia cupcake, which is why customers adopt self-mocking
smiles as the fluorescent globules of frosting tumble down their chins.

‘When Carrie took her first bite, she left teeth marks in my neigh-
bourhood, wrote Emma Forrest, a journalist living opposite the
bakery. ‘Not long after the episode was broadcast, the tourists started
to arrive and the bakery started charging them if they wanted to take
photographs of Carrie and co’s favourite haunt. With the influx of
tourists came the rats, as half-eaten cupcakes were dumped into over-
flowing bins outside my apartment ... Riding on this extraordinary
upturn in its fortunes, Magnolia changed its hours, and stayed open to
midnight throughout the summer. I was kept awake each night by the
hoots and hollers coming from the queue that now snakes all the way
around the block™

In 2006 and 2007 I spent quite a lot of time in the West Village
visiting my friend Harry Mount, then New York correspondent of the
Daily Telegraph. By this time, Sex and the City was off the air and the
cupcake craze had gone mainstream: Magnolia-style bakeries were
opening all over America. Yet, on chilly autumn evenings, there was
still a queue outside the original store, and it didn’t seem to consist of

tourists. ‘Our local'stick-thin fashion victims can’t get enough of the
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things, explained Harry. In which case, how come they were stick-
thin? Was there a parking lot at the back where they threw them up?
That was a bad-taste private joke between Harry and me, but when
I recently did a word search on ‘cupcakes’ and ‘bulimia’ I discovered a
blog by a bulimic mother of two entitled ‘Eating Cupcakes in the
Parking Lot Its posts appear to have been deleted, but cupcakes feature
prominently in many other blogs devoted to eating disorders. After a

row with her boyfriend, one bulimic\girlibaked cupcakes decorated
with the words Tam sorry’ She added mournfully: And now where are
those cupcakes? Floating along a sewage pipe.*

This sort of incident isn’t unusual. Abigail Natenshon, a psycho-
therapist who treats eating disorders, tells another horror story involv-
ing cupcakes: ‘One young woman with bulimia found herself, at a time
of great stress, compelled to drive into a 7-11 convenience store where
she purchased three cupcakes; she then proceeded to stuff them down
her throat whole in an emotional frenzy in the dark and deserted alley
behind the store. As far as she was concerned, her binge had begun at
the moment when she drove her car up to the front door and did not
finish until she had purged the cupcakes®

The disturbing subculture of ‘pro-ana’ (pro-anorexia) websites actu-
ally encourages girls to starve themselves, or ‘b/p’ (binge and purge). A
recurring question on these sites is: are cupcakes easy to throw up?
Answer: not as easy as ice cream, but eating them with diet soda can help.

‘It doesn’t surprise me that cupcakes are favourites with bulimics;

the food writer Xanthe Clay told me. “They’re the ultimate eye-candy,
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primped and styled like a teen pop star, the food incarnation of many
girls’ fantasies.

‘In the gossip magazine world, where shopping is the only serious
rival to celebrity in terms of aspiration, cupcakes are consumer-desir-
able in a way a Victoria sponge isn'’t. If having an eating disorder is
about a desperate attempt to take control, then eating these artificial,
too-perfect creations may be particularly satisfying. More likely, the
huge sugar rush will feed the craving, and provide a quivering kick of
hypoglycaemia. The texture — smooth, aerated, oily — may, like ice
cream, be especially suitable for regurgitation.

‘And - just my prejudice this - but perhaps the ultimate emptiness
of cupcakes, those -empty calories, the way they never deliver on
flavour what they promise in looks, is a metaphor for the hopelessness
of the woman, or man, with bulimia’

Although a high proportion of bulimics have ‘issues’ with cupcakes,
clearly the overwhelming majority of people who eat them don’t throw
them up. They do, however, seem obsessed with them. A chain called
Crumbs sells 1.5 million cupcakes every month in 35 US stores; in June
2011, it started trading on the Nasdaq, with an opening valuation of
$59 million. And market analysts predict robust growth if Crumbs
moves into emerging markets such as China.

The Facebook group for Sprinkles Cupcakes had, at the time of writ-
ing, been ‘liked’ by 325,000 people and was spreading the cupcake gospel
with near-hysterical enthusiasm.” For Valentine’s Day: ‘It's back! The first

50 people to whisper “love at first bite” at each Sprinkles receive a free
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raspberry chocolate chip!” For Super Sunday: ‘Whether you're rooting
for the New York Giants or New England Patriots or just tuning in for
the commercials, Sprinkles Super Sunday boxes will score a touchdown
at any viewing party. Each box contains 6 Red Velvet and 6 Vanilla
cupcakes, adorned with football sugar decorations and your favourite
team’s name. Just don’t get tackled reaching for the last one!’ There were
even signs that cupcakes were trying to infiltrate the military-industrial
complex: ‘Sprinkles is excited to bring freshly baked cupcakes to the
Pentagon! Pentagon employees can find us in the Main Concourse ...

This is a resilient craze, as Dana Cowin, Food ¢ Wine magazine’s
editor-in-chief told Reuters in 2011. ‘T have predicted the demise of the
cupcake so many times that 'm actually going to go to the dark side
now and say the cupcake trend is not going to abate, she said.®* When
an earthquake struck Washington DC on 23 August 2011, someone
tweeted that you could tell it had happened because there was suddenly
no line outside Georgetown Cupcakes.

Could the ‘emptiness’ of the cupcakes to which Xanthe Clay refers
be part of their appeal? Their overwhelming sugar hit fills the consumer
with what nutritionists call ‘empty calories, because they have no
nutritional value. But that’s not to say they have no mood-altering
value. Sugar triggers production of the brain’s natural opioids, accord-
ing to Princeton neuroscientist Bart Hobel, who led a study into sugar
dependence. He found that rats which binged on sugar went into with-
drawal when the supply was cut off. ‘We think that is a key to the

addiction process, he said. “The brain is getting addicted to its own
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opioids as it would to morphine or heroin. Drugs give a bigger effect,
but it is essentially the same process.”

Opioids are also implicated in bulimia, irrespective of whether
sugar is involved. Have you ever experienced that feeling of glorious
relief after you've just thrown up a dodgy curry? It’s not just getting rid
of the food that makes you feel go;)d; it’é?r?atural elation produced by
chemicals in the brain{ Bulimics get off on it, to put it crude@

As Abigail Natenshon explains: “The bulimic cycle releases endor-

phins, [opioid] brain chemicals that infuse a person with a sense of
numbness or euphoria. Ironically, the relief passes in short order, only
to be replaced by anxiety and guilt for the bulimic behaviours’ Again,
we need to state the obvious fact that most people don’t throw up their
food. But the sort of food associated with purging is also the sort of
food that many of us have difficulty resisting, because its heavy concen-
trations of sugar, fat or salt can magnify euphoria and neediness.

It’s easy for urban sophisticates to mock American rédnecks. or
British ‘chavs’ who stuff themselves with fast food, and easy to recog-
nise that they’re in the grip of some sort of addiction. Just look at their
waistlines. But the marketing executive who orders a cranberry muffin
to go with her morning cup of coffee really ought to ask herself: why

am I eating cake for breakfast?

So what about the iPhone? Isn’t it a bit much to call our love affair with

this shiny gadget an ‘addiction’? Researchers at Stanford University
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aren’t so sure: in a survey of 200 Stanford students in 2010, 44 per cent
of respondents said they were either very or completely addicted to
their smartphones.'® Nine per cent admitted to ‘patting’ their iPhone.
Eight per cent recalled thinking that their iPods were ‘jealous’ of their
iPhones. These are strange things for students at one of America’s top
universities to say about their phones, even in jest. They also reveal
something about how completely the iPhone has become part of these
students’ identities and social frameworks. They’re not just tools that
allow us to connect instantaneously and prolifically with others: they’re
also being afforded identities of their own - ‘patted, protected and
cherished.

Perhaps it has something to do with how these devices are engi-
neered. They practically force you to perform repetitive rituals of the
sort associated with obsessive-compulsive behaviour: from the initial
activation of the iPhone to the weeklnd nightly charging,
your relationship to the phone is structured for you. And because the
iPhone’s battery life isn’t quite enough to last a full day’s use - and
certainly not long enough to withstand hours of constant fiddling and
gaming - ‘pit stop’ charges become a regular feature of the day. iPhone
users can often be seen checking for power sockets in coffee shops so
that, while they get their own fix of caffeine, their phones can get juiced
up as well.

‘iPhone owners live in a constant state of anxiety about their
battery levels, says Milo Yiannopoulos, editor of The Kernel, an online

culture magazine. “To some extent, the phone ends up structuring
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their day. For example, they tend not to plan to be out of the office for
more than six hours at a time, in case they run out of battery and have
to start knocking on doors, USB cable in hand, begging for a few
minutes’ worth of charge to get them through the afternoon’

Talk about the replacement of people by things. The 4S version of
the iPhone, released in October 2011, includes a virtual assistant called
Siri that responds to spoken instructions and speaks back to the user.
This infant technology is already so complex that you can have entire
conversations with Siri. She will then execute commands, in some
cases fetching very specific data from the internet. ‘Intelligent person-

f alised assistant software is going mainstream, says Yiannopoulos.

‘ ‘Never in the history of mass-market consumer electronics has the line

| between man and machine been so blurred.

It’s significant that a quarter of respondents in the survey above said
they found iPhones ‘dangerously alluring They are supposed to be.
Absolutely nothing is left to chance in the design of these devices. If
Apple customers have an embarrassing tendency to anthropomorphise
their gadgets, that is because Apple has explored the possibilities of the
human mind and body more thoroughly than any of its competitofé._]

For example, one of the most appealing features of the MacBook
laptop line has been(the statis liéht,\which pulsates gently when the
computer is sleeping. Early reviewers cooed over|the calming effect of
the light, but couldn’t put their finger on why it felt so good to watch.
Later, it was revealed that Apple had filed for a patent for a sleep-mode

indicator that ‘mimics the rhythm of breathing’ and was therefore
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‘psychologically appealing’ As the tech blogger Jesse Young noted,
while Apple’s sleep light matched the pace of breathing while we sleep,
Dell’s was closer to breathing during strenuous exercise. ‘It’s interesting
how a lot of companies try to copy Apple but never seem to get it right.
This is yet another example of Apple’s obsessive attention to detail; he
wrote."

Former Apple executives — who frequently brief American tech-
nology blogs off the record about the internal culture at Apple’s head-
quarters in Cupertino, California - describe the lengths the
organisation goes to in order to create coveted products. There’s a
design-dominated power structure that results in hushed reverence
when Jonathan Ive, Senior Vice President of Industrial Design, walks
into the boardroom. ‘Marketing and design have been fused into a
single discipline at Apple; says Yiannopoulos. ‘Everything, from prod-
uct strategy to research and development, is subordinate to making the
products as beautiful and compulsive - that is, as addictive - as
possible’

It works. To quote an extreme example, in 2010 a schoolboy in
Taiwan was diagnosed with IAD - iPhone Addiction Disorder.
According to Dr Tsung-tsai Yang of the Cardinal Tien Hospital, his
eyes were glued to his phone screen all day and all night. Eventually,
‘the boy had to be hospitalised in a mental ward after his daily life was
thrown into complete disarray by his iPhone addiction’'

Two days after it opened in 2010, I visited the Apple Store in Covent
Garden - a magnificently restored Palladian building dominated by a
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glass-covered courtyard. The heady aroma of addiction was unmistak-
able. The misery in the queue for the Genius Bar, where broken
computers are diagnosed, was painful to behold. Legs were crossed and
uncrossed and eyebrows twitched every time a Genius read out a name.
I couldn’t help thinking that these customers looked like addicts wait-
ing for their daily dose of methadone.

I wanted to ask a Genius what it was like dealing with people who
weren't just asking what was wrong with their laptops but pleading for
(literal) fixes. But finding someone who would talk was easier said
than done.

First I went down the route of asking an Apple Store manager — a
friend of a friend — whether he could chat off the record about the way
the company seemed to encourage addiction to its products, or put me
in touch with someone who would. His first response was encourag-
ing, but then he changed his mind. He would be in big trouble if his
bosses suspected hed put me in touch with an indiscreet ex-employee,
and hed be fired on the spot if he got caught blabbing himself.

So I tried a different route. A start-up CEO friend of mine put out
a message to one of his networks. Shortly afterwards, a young man
called Ben Jackson, a social media entrepreneur, emailed to say he
could meet me for coffee in Soho, London, a few streets from the Apple
Store where he had spent two years as a Genius.

Ben, like many former Apple employees, inhabited the cooler end
of thegElg spectrum, with glasses offset by a gym-honed body. He
didn’t need any prompting to talk about addiction to technology: the
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experience of seeing the addiction every day - deliberately stimulated
by the company — was one of the reasons he left the store.

I saw a whole range of addictive behaviours. It’s one of the things
that made the Apple Store such a surreal place to work. At one end of
the scale you have the total Apple obsessives who exhibit a sort of
religious fanaticism that the company does nothing to discourage — it
encourages it, in fact. They’re the people who will book the same tuto-
rial again and again, being shown how to do stuff they already know.

‘When a new product is launched, it’s the same faces at the front of
the line every time. They treat the staff almost like celebrities, trying to
ingratiate themselves. At the Genius Bar, they’ll show you Apple prod-
ucts from years ago, and you’ll have to pretend you haven't seen them
before, because they need their egos massaged. It’s kind of sad. Well, it
is sad.

But it’s not only the true obsessives who are touched by addic-
tion, according to Ben. ‘There’s a general perception that Apple is
awesome in a way that other companies aren’t — a perception that’s
quite at odds with the way it operates behind the scenes. Even the
products are considered awesome, which is why otherwise normal
people would get quite disproportionately angry and upset if
anything went wrong with them. And it’s also why there’s such unease
if people think they’ve fallen behind, that their stuff is out of date.
But the point is that you can’t keep up to date without spending a lot
of money on things you don’t need, because the products are just

coming out too fast.
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‘Pve seen people burst into tears because a credit check wouldn't
allow them to stretch to the latest upgrade. That's when I started think-
ing: I need to get the hell out of here’

Admittedly, many psychiatrists don’t believe in“("ix;t‘ernet‘ addic-
tion as a medical condition, let alone addiction to a sp;:ciﬁc model of
sﬁllértphone. They argue that obsessive users aren’t addicted to the
internet so much as to the experiences it provides, such as digital porn
and computer games. But few experts would deny that gadgets such
as iPhones can produce behaviour that bears the hallmarks of addic-
tion. And it’s becoming increasingly clear that the ability of manufac-
turers to stimulate this behaviour is racing far ahead of our ability to
cope with the psychological and social problems that are created as a
result.

The science of pleasure is playing a greater role in the marketing
strategies of all sorts of companies: the people who waft the smell of
freshly baked doughnuts at you in the shopping mall have fine-tuned
their recipes in the laboratory, not the kitchen. But Apple is in a class
of its own. No other company has managed to mix such a finely
balanced cocktail of desire, in which the crude flavour of compulsion
is disguised by a deliciously minimalist aesthetic.

‘More than any other product, the iPhone has encouraged the tech
industry to concentrate on getting people hooked on things, says
Yiannopoulos. ‘Apple’s marketing genius, and the incredible attention

to detail paid to the design of their devices, filters down into the iPhone

developer ecosystem’
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He cites the example of Angry Birds, a simple computer game app
that, by May 2011, had been downloaded 200 million times." The
premise of Angry Birds is simple: players launch birds across the
screen with a slingshot, judging the trajectory of flight and altering the
force and initial direction accordingly. It sounds harmless enough. But
type ‘Angry Birds addiction’ into Google and you're presented with

3.24 million results. So many people complain about being addicted to

the game that it has spawned self-help pages all over the internet. Some -

of these pages ask whether Angry Birds addictions are changing
people’s brains. Self-described addicts say they don’t know why they
can’t put the game down, and talk about compulsively tracing their
fingers on tables as they subconsciously recall the catapult action of the
game. These sound suspiciously like the little rituals associated with
alcoholism and drug abuse.

Again, perhaps a degree of scepticism is called for: it can only be a
matter of time before some opportunistic researcher diagnoses ABAD
~ Angry Birds Addiction Disorder (which would presumably be a
particular strain of IAD, since the game is played mostly on iPhones).
No doubt the Angry Birds craze will fade, as these crazes always do.
But it may well leave behind a residue, in the form of the compulsive
instinct to perform repetitive actions.

It’s not a conspiracy theory to suggest that the primary task of
iPhone game developers is learning how to manipulate our brains’
reward circuits. They cheerfully admit as much. At the 2010 Virtual

Goods Summit in London, Peter Vesterbacka, lead developer for
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Rovio, the company behind Angry Birds, described how they make the
game sO addictive. ‘We use simple A/B testing to work out what keeps
people coming back; he said. ‘We don’t have to guess any more. With
0 many users, we can just run the numbers.™*

U We can just run_the numbers. Remember those words. Where

previously advertising and marketing were more creative disciplines
that involved a huge element of risk, a new generation of manufactur-
ers doesn’t need to guess what will keep us coming back for our fix:

they already know.

Viewers of House, America’s most popular medical drama - and at one
time the most watched television programme in the world - are famil-
iar with the sight of Dr Gregory House, the snide, sexy, crippled anti-
hero, tipping back his head and tossing a couple of Vicodin into his
mouth. He’s even been known to throw a pill into the air and catch it
like a performing seal. The screenplays go out of their way to portray
House as an addict: several times we're shown him shivering and sweat-
ing his way through opiate withdrawal. But, in the end, the Vicodin is
as integral to his charm as his twisted humour. The one fuels the other.

Although Dr House, played brilliantly by Hugh Laurie, is
prescribed the drug to dull the pain.of a leg injury, he also uses it to
stave off boredom and stimulate his work as a diagnostic detective.
Any similarity to the cocaine-injecting Sherlock Holmes is surely

intentional. But only the very earliest Holmes stories actually depict
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drug abuse: Arthur Conan Doyle, worried that he might encourage
addiction, quickly made his hero abandon the vice. Not so the makers
of House, who have sustained the central character’s dependence on
Vicodin despite criticism from some medical professionals (and,
reportedly, the Drug Enforcement Agency).

‘Since the first episode I have been concerned with the show’s
message and have attempted several times to educate the writers and
producers regarding the danger of Vicodin abuse, wrote one physi-
cian, coincidentally named Dr John House, who specialises in hearing
loss, a devastating side effect of Vicodin.”* He lobbied long and hard
for this symptom to be recognised in House and eventually it was,
albeit in a throwaway line. (As I write, the series is coming to an end,
\jand so far one symptom that hasn’t been mentioned, so far as I can tell,
is the awful constipation it causes: a truly realistic scenario would force
}the good doctor to spend most of the season straining on the lavatory.)
The fictional House does succeed in giving up Vicodin after suffering
rather implausible hallucinations caused by the drug and completing
a period of rehab, but after a couple of seasons he is shown relapsing,

Vicodin was already a fashionable recreational drug when the
show first aired in 2004. It was passed around like after-dinner mints
at Manhattan dinner parties. In 2001, USA Today described Vicodin
as ‘the new celebrity drug of choice’ Matthew Perry, one of the stars of
Friends, had already gone into rehab for his addiction to it - twice.
Eminem had a Vicodin tattoo on his arm. David Spade joked about it

at the Golden Globes. ‘Who isn’t doing them?” asked Courtney Love.
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' ‘Everyone who makes it starts popping them."® Celebrities favoured it
for the same reason other users did: it was (and is) relatively easy to
persuade doctors to prescribe it. In the US, Vicodin falls into the
Schedule III category, less tightly controlled than stronger opiate pain-
killers such as Oxycontin, classified as Schedule II. You can phone in a
prescription for Vicodin to a pharmacy; for Oxycontin, you have to
hand over a physical script.

So by the time the first House screenplays were being written in
2003, Vicodin was already as famous for its recreational buzz as for its
painkilling properties. When the show became a hit, Associated Press
writer Frazier Moore suggested that its success was thanks to the way it _

*_‘_f?f,,iilliff.s _pain’ In other words, millions of Americans on painkillers

il could identify with Dr House’s suffering."” If true, that’s only part of the
story. The scripts often refer to Greg House’s pain, caused by the removal
of leg muscles after a thigh aneurysm. But much of the sharpest humour
centres around House’s schoolboy naughtiness in trying to score more
pills than he has been presgyibed.ﬁhat isn’t the fetishisation of pain: it’s
the fetishisation of Vicodin.lAn unofficial range of House T-shirts, still
onsale in 2011, includes one that reads: ‘Wake up and smell the Vicodin’
The same logo, accompanied by a photo of Hugh Laurie looking spaced
out, is also available as desktop wallpaper for your computer.

Meanwhile, the embedding of the drug in other parts of popular
culture continues apace.

“The Vicodin Song, by singer-songwriter Terra Naomi, has been

watched on YouTube more than half a million times. It’s an
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appropriately sleepy ballad which begins: And I've got Vicodin, do you

wanna come over?

The most popular comment on the thread underneath the YouTube

video reads: “‘When I listen to this I think of Dr House :)) This song is

really cool.'® Many of the 2,000-plus comments, however, aren’t about

the song or the show. They’re about how much Vicodin you can take

recreationally without hurting your liver. It’s a vigorous debate:
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FreeWhoopin1390: Well vicodin (aka hydrocodone) gives you a
good calm high. It's a super chill high to be honest. Now some
people might try and tell you that 20-25 mg gets you high, let me
start by saying those people are idiots. 20-25 mg will give you a
relaxed small buzz for the first time. If you want a really good calm
high that lasts for a while take 356—40 mg. | say 40 for the first
time but that's just me. Word of caution tho, do not exceed

4000 mg of tylenol [paracetamol] which is in vicodin, in 24 hours.

Thebluefus: If you get 40 mg of hydrocodone by taking vicodin
you have reached the max for tylenol. You don't need that much to
get high, especially as a first time. Just two vicodin will get you the
feeling. Don't be stupid.

FreeWhoopin1390: Are you fucking stupid? The max for tylenol is
4000 mg a day. | take 50 mg of hydrocodone at once (they are
10/500). Which means they have 10 mg hydrocodone and
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500 mg tylenol. Which means | am taking 2500 mg of tylenol.
Which is nowhere near the max daily dosage. But thank you for

sharing what you don't know.

There are also catfights about the respective virtues of Vicodin and
Oxycontin and a discussion of the regional variations in street prices.
From time to time someone interrupts to say that they take Vicodin
for real pain and that these junkies should be ashamed of themselves.
But there are also commenters who were legitimately prescribed the
drug who are now junkies themselves. They may resent being a slave
to Vicodin or they may enjoy the high; perhaps a bit of both. What

should we make of a comment like this?

1awareness: Bragging about pills is lame. I'm using them to make
fibromyalgia feel less intense. | also have seizures which cause a

lot of pain. | enjoy Vicodin.

These are commenters who describe themselves as Vicodin ‘users/
abusers, a term that neatly captures the ambiguity of prescription drug
abuse. All mood-altering drugs, from Scotch whisky to crack cocaine,
can be abused: you can harm yourself by taking too much of them. But
the vast majority are supposed to intoxicate, even when consumed in
‘safe’ quantities. The Vicodin abuser, on the other hand, is hooked on
a drug that the manufacturers insist isn’t designed to alter moods. To

further complicate matters, if the abuser is in real pain, it can be hard
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to tell whether he or she is merely over-medicating or enjoying an
extra recreational buzz on top of the pain relief - Dr Gregory House '
likes to keep his colleagues guessing on this point. But that sort of
confusion doesn’t make Vicodin dependence any less difficult to
manage; it just means that, like so many 21st-century addictions, it is
difficult to categorise and therefore difficult to treat.

As if these problems weren’t bad enough, it was revealed at the
beginning of 2012 that several drug companies were working on
hydrocodone pills that were potentially ten times as strong as Vicodin.
The new pills would be ‘safer’ than Vicodin, according to Roger
Hawley, chief executive of Zogenix, because they wouldn’t contain the
paracetamol that harms the liver. Maybe so; but their time-release
formula would also allow abusers to crunch them up for one hell of a
hit. Zohydro, as Zogenix plans to call the drug, is scheduled for release
in 2013.

( This is just a guess, but it wouldn’t surprise me if, all over America,
3 clued-up Vicodin users are already telling their doctors that their pain is

(‘ getting worse and maybe they could use something a little stronger ...
o

The addictive qualities of cupcakes, iPhones and Vicodin aren’t imme-

diately obvious. Someone encountering a cupcake for the first time

since childhood doesn’t think: uh-oh, I'd better be careful not to
O, ; ; ;

develop a sugar addition that triggers an eating disorder and end up

washing the sick out of my hair. Likewise, people buying their first
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smartphone don’t worry about developing an obsessive-compulsive
relationship with a computer game, and until recently the recreational
use of painkillers was almost unheard of. In other words, as unquali-
fied consumers were increasingly tempted by products about whose
effect on our brain we know virtually nothing. We may not even notice
the burst of tension-relieving pleasure they provide — at least, not until
we realise that we can't live without them.

Using substances and manipulating situations to fix your mood
is’t new. It’s the pace, intensity, range and scale of this mood-fixing
that is unprecedented, irrespective of whether it involves drugs, alco-
hol, food or sex.

{ Put simply, both our need and our ability to manipulate our feel-
ings are growing. Were always searching for new ways to change the
way we feel because, to state the obvious, were not at ease with
ourselves. That’s a very broad-brush statementet me try to be more
specific. Our ancestors were unable to insulate themselves from fear
and despair in the way that we try to: certain forms of unhappiness,
such as grief at the death of children, were more familiar to them than
they are to us. Nor did they possess many fixes to address those feel-
ings — and, in any case, experiences of such intensity aren’t easily fixed,
even in the short term. We, on the other hand, struggle with small but
inexorable and cumulative pressures in our daily lives. These produce
a free-floating anxiety that is susceptible to short-term fixes.

The hi-tech world that ratchets up the pressure on us also yields

scientific discoveries that speed up the flow of pleasure-giving and
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performance-enhancing chemicals in our brains. Indeed, producers
and consumers collude vigorously in this process, which helps us cope
with commitments that we feel are beyond our control. (Note, inciden-
tally, how the verb ‘to cope’ has invaded so many areas of human activ-
ity: sometimes it seems that we need a ‘coping strategy’ just to go to the
bathroom.) The jokey phrase ‘retail therapy’ has entered the language
for a good reason. We, as consumers, know that the instant gratifica-
tion of a purchase goes beyond simple pleasure at acquiring something
new - it can change the way we feel about everything, albeit only for a
short time. Manufacturers are well aware of it, too. They know they are
the purveyors of fixes, and that the moment their fixes fail is the
moment they start losing market share. '

The problem is that these increasingly complex interactions

between producers and consumers are also increasingly unpredictable,

especially in their effects on the human body. It’s not possible to predict

with any accuracy the sorts of relationships that people will form with
the substances and experiences thrust at them. Neuroscientists are
learning new things about our reward systems all the time, but they’ll
admit privately that the attempt to turn these discoveries into drugs
that target specific mental disorders have been shockingly hit-and-
miss. Meanwhile, the rest of us know only one thing about those
reward systems: how to stimulate them.

In other words, we are sitting in front of the controls of a machine
whose workings are basically a mystery to us. And someone has just

handed us the ignition keys.
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1. CUPCAKES, IPHONES KAI VICODIN

To cupcake eivor éva amd ta Bavpata Tov 21°°

alwdvo: po et Bdon omd
TOVTECTOVL TTOV OVOOTEVACEL KAT® OO W0 OMOANLGTIKY, Tayld otpoon Cayopng
dyvng N Povtvpokpepoc. Elvar @riaypévo yia va potdler pe pviatoOpa modikng
ToUpTag yeveOMmv — Ko, mpdypott, o yeveOAla gival 1 Télea dikatoAoyia Yo va
tpé€erg oto CayapomlaoTeio TG MEPLOYNG GOV Kol VO, yOPACELS VO LEYAAO KOLTI
yepdto pe davta. H petpd yonteio twv cupcakes oe fonda va katamviEelg tig dmoteg
avnovyieg pmopet va €xetg yro m Chyopn ko ta Adnn. H poavodria cov ta £ptiayve! 'H
éoto, €101 Aéel 1 Srupnon. Towg avtd mov €etiayve N HovoOAX GOV Vo UMV NTOV
axpimg cupcake, 0ALAL TO YOPITOUEVO TAGTEA YAAGO TOVG GE KAVEL VO TIGTEYELG TG
pia Kot povo pmovkid Oa og yupicel micw ot mondikn cov nAkio. Kdartt tétoto dev Oa

pumopovce va gtvar avhuylevo, cmotd;

Topa ag dodue KATL akoOUa TOL TO PPIOKEIS TPOAYLOTIKG TOVTOD GNUEPO: TO
iPhone, to omoio &ekivnoe cav po d10TOKTIKY OMA®OT ToL OGO cool pmopeig va
eloat aALG ev TELEL, YApT OTO WI0QLEG pdpkeTivyk TG Apple, €xel mAéov avayBel og
Kt 1660 ovvnBeg 660 Ta KAEWA ToL avtokivitov. Exatoppdpla dvBpomor £yovv
1Phones, ypnotpomotohv ekotovtades YIMadeg epapproyés, amd Evay anid ydptn GPS
£€0¢ &va NMAEKTPOVIKO Tty vidl 610 omoio pumopeig va koAAcelg Yo apes. To iPhone
o0V Kavel OAa 6ca Ba propovoec va {ntoelg and £va Kvntd TAEPOVO KOl KOLLOL
TEPLOCOTEPQ, KOl £TGL dgv yperdlecat 1o avapaduicpévo povrédo mov 1 Apple poig

KUKAOQOPNOE ..., COOTA;

‘Emerta, eivor ko 1o Vicodin. Eivor 10 mo ovyvd cvvtayoypa@ovpevo
avOAYNTIKO otV AUEPIKN. XNV Tpaypotikoétnta, €ivol 10 MO ouyva
GLVTAYOYPOPOVUEVO VapkwTiko otV Apepikn: 130 exatoppdplo cvvtayés Vicodin
yphomray poAg to 2010 kor 244 eKatoppvplo. GUVIOYEG GUVOAKE TOV VITAYOVTOL
TNV KATNYOPIio TV IGYVPDV, VOPKOTIKOV avaiyntikdv. To Vicodin ivor pa ioyvpn
ovcio, oamotéAecpo pHeiEng o600 avaAYNTIKOV: TNG VOPOKOdMVNG (OMMOES TOV
npokaiel €0opd) Ko ™ mopakeTapdAng (Un €00TIKNIG ovciag mov o peEYAAEg
d0oelg evfuvetan yia nratikég PAdPec). To Vicodin kotamoiepd Tovg TOHVOLG OV GE
Kévouv va KAoig oty aibovoa avopovig TV tpeiov — dnAadt Tov TOVO oL GOV

TPOKAAOVV Ol TAPALOPPMCELS TNG OTOVOLAIKNG GTHANG, Ol GATIOL PPOVILUTEC 1] O
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KOPKIVOG 6T0 TeAMKO Tov 6TAd10. Edv katovaldvouy 1060 TOAAN omd avTd T Yoo,
QoatveTar Aoykd vo cuumepdvovpe TmG 0t Apepikdvol Tovovuv eptytd. 'H punmog amid
eKatoppdplo dvOpomor dev umopodv va Pydhovv T pépa yopic vV YAvKIA
KoTompabvtiky, gvgopio tov Vicodin, axopo Kot ov 0gv €(ovv KOO0 coPapod
TpOBANpa;

‘Eva. cupcake, éva smartphone kot €va koo avaiyntikd. Kot 1o tpia
potalovv 1600 abdo mov Bo uTopoHGES Vo TOL APNCELS TAV®D GTO YPAPEIO GOV OTN
O0VAELD KO Kavelg va, unv to oyoMdoet (av kot to cupcake umopel e0KoAd va Kavel
otepd). Mmopeig pdaiota €dkoAa va To Katoval®oelg Oha pall v o otiyun: va
TOPES TO YAML YL TOLG WOVOVLS OTN WECN WHE TOV KOPE GOV €V TGEKAPEIS TO
UNVOUATO GOV GTO KIVNTO TOLUTOAOYMVTOG TN AQYXTOPIOTH YAUGUPIGUEVT ETIKAALYN

Tov cupcake.

Amo TV GAAN, KaBéva amd avtd To Kadnueptva avtikeipeva umopel vo pog
Baier oe pmeddodeg. Amotelolv avrtikeipeva wOOov oL evioybovv TNV e01GTIKN
cuUTEPLPOPE — 1O €100¢ OV epPavileTor Kol G KLPLEVEL OTAV Ol AUVVEG GOV EYOVV
néoetl. Auto givan kot o B€pa Tov BiPAiov mov kpaTdte oTa XEPLOL GOAG: £VO KOVMVIKO
epBAAAov 610 0moio OA0 Ko TEPICCOTEPOL OO EUAC WOOVVTOL GE KATOLOL €100VG

eBopd, yopic 01660 Vo To cuvedNTOTOOVV 1} Vo €16TOVV amdAlvTa GE KATL.

Mmnopet va unv 10 avTAapBovOopacTte Tdpa, 0AAGL 1) CULOVTIKOTEPT KOWVMOVIKI
eEEMEN otic apyés tov 21%° awdva givor 1 avéavopeva emipovn cvvhfeld pog va
avtapeifovpe Tovg €avTOVG LG KAOE popd mov vimBovpe v avdykn va avefdoovpe

™ 01dBeon pag.

Otov anldvovpe To XEpL HOG Yo £VOL KOO KOULATL OPYOVIKNG GOKOAATAG, 1)
otav mailovpe €va axopa maryvior Angry Birds mpwv Egkivriioovpie yio T 0O0VAELH, M
OTOV TOEKAPOLHE OTO. TETAYXTA [0 KPLPT TOPVOIGTOGEAMDdD o1 Alota TOV
AYOTMNUEVOV Y10 VEEC aPIEELS, cLUTEPIPEPOLOCTE GV Vo gipaote eEoptnuévol. H ev
AMOyo dpactnprotnta pmopel va elvar abdo M vipomaoctiky. Onwg kot va yet,

EVIOYVEL TNV €YYEVT] GTNV avOpOTIVI UGT POTT TPOG TOV EAGUO.

Avt n pomn vmhpyel yiati o eyKEQPUAIS pog €xel oToyTel Yoo va ovalntd
dueoeg, PpayumpdOeopes avtapolBés. Ot mpdyovol pag EMPEne Vo, LTOVKMVOVTOL LE
Batdpovpa mAoHolo GE EVEPYELD KOL VO OVTOTOKPIvVOVTAL YP1YOpa GTO GEEOVAAIKA

epebiopata. Edv dev 1o éxavav amld epeig onpepa ogv o quactoy 00.
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To mpdPAnué pog stvoar 0Tt Eyovpe SOUOPPOCEL Eva TEPPAAAOV TOL LOG
BouPapdifer pe avtapolPés T omoieg TO CcOMO oG Oev ypeldleTol Kot OEV
eEaopaAilovv Timota yio TV emPimon pog wg avhpomivo £100¢. 261000, £MEdN lval
avTopolBég — dNAaOT, EMEWN TPOKAAOVV GLYKEKPIUEVO GLVOLGONUATO TPOGOOKING

KOl IKOVOTIOINGNG 6TOV £YKEPOAO — TIG apTAlOVIE OVTMG 1) AAAMG.
["a va to Bécovpe dapopetikd, avalntodue tn ‘66on’ Hog.

Avtn givor pa AEEN mov T cvvdéovpe pe e&aptnuéva dropa Tov Ppickovtan
0€ OmMEATIOTIKN Kotdotaon. Mildve yuo ) ‘06om’ toug Yot £xovv v yevdaicOnon
TG ‘PTIAYVOVTOL £0T® Kot Yo Alyo 6Tav TaipvouV TO VOPKOTIKO TNG ETAOYNG TOVG.
Agv vhpyel KavEVO LLGTNPLO0 ®G TPOG T, ATOTEAEGHA TNG VIIEPEKDESTIC TOVG GTO
vapkotikd elvor ot gBilovtor oe ovyvéc yMukée avtapolBéc. O eyKEPAAOG TOVG
pmoivel 6€ (Ol KOTAOTAON LREPOEYEPONS, TMPOGOOKAVING TNV  ELAOYNUEVN
avoKOVEIoN amd Lo ¥NUKN 0LGI0 OV, HOAS 1 avOY TOL OpYoVvIcHoD avénbet,
AmADG eMTPEMEL GTOV €EAPTNUEVO v EMAVEADEL GTNV KAVOVIKOTNTO KOl VO UMV

ayovid 1 va, aucBaveTon AppwoTtog.

Q¢ mpog owtd dev avtikéyel Kaveic. Qotdco, moAlol €dikol 6t0 Bépa g
eEdptnong to nyaivouv éva Prpa mapomépa. Aéve mwg o eykEPUAOS evog ebicévou
Olapépel ovolaoTIKA oo eketvov evog un-ediopévou. ‘Evag ebiopévog wbeitarl oto va

KOVNYA TIG avTapolBEG emeldn taoyet omd v ‘acBévela g eEdptnong’.

Avtd 1o PpAio apgiofntel avtv 1t Bswpio. Ymootnpilelr mog edv tpmg
OKOTATOVGTO UTICKOTO LUE YEUIOT) GOKOAATO LEYPL VO OPPOCTNGELS, TOPAdIVESOL GE
po NmoTep”n £kd0yn €010TIKNG GLUTEPLPOPAS TOL OVOAOYT TNG 0ONYEL TOVG YPT|OTES
npwivng oe vrepPfoiikn 06on — kowvag overdose. vkl Kol dev EIGOVEO TIG OVO
KATOoTAGELS. AVTO oL Voot Pilm eivar 6T Ppickovton oe dapopetikd onueio evog

QAGLOTOC E0IGTIKMY GLUTEPLPOPDV GTO 0010 0 KaBévag pag pumopel va £xel BEo.

Ko, 10 mo onpoavtikd, moAlol and gpuds wbodpocte mpog 10 emkivovvo dipo
TOV QACUOTOG, XGPN OTIG TEYVOAOYIKEG KOl KOWMVIKES aAAAYEG Tov Oleyeipouy ToO

Bacwkdtepo and T EVoTIKTA pag — v embopia.

[Toté dAhote dev elyape mpocPacn o€ TOGU TOAAL EAKVGTIKA TPAYLOTO KoL
EUTEPIES TTOV MGTEVANE TWS B0 LTopovoaY Vo, LaG OTIAEOLY T dtdfeoT). EEpw OTL M
opbon ‘mpdypata kot gumelpieg’ poldlel pe aoprotio, dAAL avtd akpPmg ival To

Opmpo. H évvota tng e€dptnong dev mepropiletan amokKAEIGTIKA GTY| YP1OT OLGLOV,
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Kot KaOe efOOAdA TOV TEPVA, 1 TEYVOLOYIKT TPOOSOS OMOKOADTTEL EVOL KOLVOVPYLO

aVTIKEIIEVO, 10 VEQ dPAGTNPLOTNTA 1) GXECT 1) OTTOl0 UTOPEL VO LG YIVEL ELLLOVT.

IMa mopddetypo, oTig HEPEC LOG TO TPAYUOTH GTO OTOi0L EYOVUE OTOKTNGOEL
KAmolov £100V¢ TPOGKOAAN O TO PPICKOVUE CLVEXDC UTPOGTA oG LE T Porfela Tov
HEGOV KOWOVIKNG Otktvwong 6mwg to Facebook 1 to Twitter yiati avtd pog
EMTPEMOVY VAL EAEYYOVE TOV KOKAO TV gidwv pog. H duvatomta va npocBétovpie 1
va dtaypaeovpe eilovg cav va nTav epapproyég oto iPhone givan évag Ppodpukog kot
YPNYOPOG TpOTOog va aAldEovpe ™ d1dbeon pog (av kot lvol TEPITTO Vo TOVUE TMG
ywopaote £E0Alol KOs @opd mov Kdamowog pog dwypdeet). Eivar, mpotictog, o

KOTOVOAWOTIKY| gpmelpial.

Ye k@Be ovintmon oyetwkd pe tov eBopo, eite €xel vo KAvel pe KATL
TETPUUEVO glte pe (ol axpaio mepintmon, n évvola tng embopiog eivor 1660
onuovtikn 6co gkeivn ¢ amdAavons. MaMota, TG TEPEGOTEPES POPES, Elval O
onuavtiky. Avtd cvpPaivel yuoti to aicOnuo g avapovig yo ™ ‘06om’ pog givan
mo dvvatd oam’ 0,11 M oTyun] mov TV moipvovpe, mn omoio. cvvnbmg dev
AVTOTOKPIVETOL GTIC TPOGookieg pag. Agv glvarl Alyeg ot @OpEG OV 1) ATOYONTELGN
ov vimbBovpe O6tov avtd pog cvpPetl mpokaiel ecoTePK] avatapoyn Kot Bopd. O
efopdc pag €yer T OOGVOUN VO HOG KAVEL VO CUUTEPIPEPOUOCTE GO, VITIOL OV

SLPKOG POVALOVY Kot EECNKOVOLV TOV KOGLLO Y10l VO TTAPOLY TEPIGGOTEPO.

[Tiotéyte pe, WA® ek Telpag.

IMa moALG ypovia madeva kol ey® pe tov €0iopd. Metald 18 war 32 uovv
amoivta eEaptnUéVog amd to aAkoOA. H katdotaon pov ftav dpopotiky. Mov mpe
TOAD Kapo OU®G VO TO avTIANGOd — va cuveldntTonomom 0Tt To pehvot pmopel va pe
EVYOPLOTOVCE OAAA 1) EULUOVI OV GE QLTO NTOV TETOLOL TOV WE OTOUAKPLVE Old TOVG
TEPLOCOTEPOVS PIAOVS Kot SLVAGELPOVG Hov. O yloTpOg HOoL A€el TG €lplon AKOLLOL
ebwopévoc. Aev pe evyoplotel Woitepa 10 OTL PEP® OKOUO TNV TOUTEAQ TOL
OAKOOAMKOV 0oV €Y TePAoEl TOGO KAPO ATOPEVYOVTIOS £0T® KOl L0 OTAYOVO
aAKOOA, 0AAG To oToyela eivar adidceiota. And TOTE TOL €KOYO TO TOTO, TPAO®
OlQopa KOAANUOTA, TO €vo. HETA TO OGAAO, HE OAQOpO TPAyHoTo, EUTEPIES M|
avBpdmovg. Aev pumopd va kotamud Eéva Nurofen Plus yuo tov movoképoro yopic va

elntilo mog Oa amoAavom Alyn amd v YAvkid EEaym mov TPOKAAEL 1 KOOETVN.
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Mnopd vo oTEKOMOL GO XAVOS Yo OEKO AEMTO KOLTAOVTOG To YAVKIGHOTO o€ éva
nepintepo. Kot 10 mabog pov yia ta CD pe €xet oxeddv ypeokomnoet. Oha avtd dev
glvon Timota umpootd 6Tov €016 U0 LoV 610 TTOTO, OAAG Giyovpa 0 LITEPPOAKOS TPOTOG

LE TOV 0T010 avTIOpd G€ avTd To epebicparta dev Hotdlel Kot TOAD pUGIOAOYIKOG,.

Towg 10 oNUOVTIKOTEPO YOPAKTNPIOTIKO TOL €biopol eivor 1 oTadtoKn
AVTIKOTAGTOOT TOV avOpOT®V e Tpdypata. AVTH 1 QOIVOUEVIKA oAl domicTmon
delyvel fabud yvoon, polovott dev pmop®d va AdPo ta gvonua yio avt. O TpdTog
nov 10 damiotwoe givar o Craig Nakken, ocvyypagéac tov bestseller The Addictive
Personality (To Ilpopil tov E6iouod), o omoiog vmootnpiler O6tt 0 ebiopévog

SLUOPPAOVEL TPOTIGTOC GYECELS LLE AVTIKEILEVO KO YEYOVOTO TTOPA LE VO pOTOVG,.

Yvuykekpyéva ypdoet: «levikd, yeplopacte to mpdypoata yOp® WOG TPOS
OK” Hog evyapioctnomn, TPokeévov va kavoope t {on pag evkoAdtepn. Ta dropa
mov maoyovv amd Kamowo €£ApTNoM, MHE TOV KOPO UETAPEPOVYV OLTO TOV TLTO
OLVOEGNG OV EYOVV AVATTOEEL [UE TO OVTIKEIUEVA OTIG CLUVOLOAAAYEG TOVG LLE TOVG
avOpOTOVG, LE AMOTELECUA VO GLUTEPLPEPOVTOL GTOLS YOPW® TOVG GOV VO NTOV

LOVOSLACTOTO OVTIKEIPLEVO TTPOG XEPAYDYNON.»

Avtd mov Eekivd ¢ poe amomelpo  emitevéng TG GLVAICOMUATIKNG
0AOKANPOONG KATO0V, KOTaANYeEl o€ amdAvtn eocmotpépeta. [ati copPaivel avtod;
[Moti andd o e&aptnUévos KaTaAnyEL Vo KPIvEL TOVG GAAOLG LE YVOUOVO, TO TOGO
UTOPOVV VO, TOL atoPovV ¥pNGILoL TPOG O1KN ToL kavomoinon. Ounwmg, mévta EpyeTon
N otiyun mov OAot oe omoyontevovv. Etol to ebopévo dropo kataAnyel oto
CLUTEPOCHO. TG TO avTikeipeva eivor mo agomoto amd tovg avOpomove. Ta
avtikeipeva 00te {ntovv ovte yperdlovtal KAt «Xtn 6Y€oT TOV UE VO AVTIKEIUEVO,

0 ebiopévog épyetan mavto TpmdTocH, Aéet o Nakken.

Otav mpotodidfaca avtd to Adyw Eviooa €vag piyog Kabhg Buunbnka tov
€anTd pov. Qotdc0, HEGH GE LT TNV TTEPLYPOEN Oev €ida LOVO gpéva 1 AAAOVS TOVG
omoiovg 1 Kowvmvia gvkoAa yapaktnpilet ‘eBiopévous’. Mmopel va axobyetor akpaio,
aAAd TNV TeAevLTAin dEKOETIO OV TTPOKAAEL GLYVE EVTOTI®OOT O TPOTOG UE TOV OToi0
@1Ao1 kot cLVAdEAPOL (01 TEPIGGATEPOL OO TOVS OTOIOVG Elval YuYOAOYIKE TOAD 710
VYElG amd epéva) Exouv apyicEL Vo ETIOEIKVIOVY GUUTTMUATO TG CLUTEPLPOPAS TOV

neptypaget o Nakken. Anpo@idn mpoidvto ackobv OAo Kol LeYOADTEPT EMPPOT,
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SLAVOVV OYECELS, KOAMEPYOLV EUUOVES KOl — OTIWG EY® TPOGEEEL GTO YPOPEio —

KLPLOPYOVV 6TIG GLINTNOELS.

Mnnwg avtd onuaivel 6tt ot avBpomor yOp® HOL UETAUOPPOVOVIOL GE
‘eBopévoug’; ADGKOAO VO OTOVTINGEL KOVEIS, 0V OKEPTOVUE TIG TOIKIAEC TPOEKTACELG
KOl To VONUoTo Tov @épel o 0poc ‘ebiopévoc’. Eivor évag kaAddg tpodmog yio va
epypayel kaveic avBpdmovg mov ta TpoPAnuatd tovg Bpickovtal oAo@dvepa exTdg
eAéyyov, Omwg Kamote cuvEPave pe péva. Qotdco, Ba Tpénetl va ypnotpomoteiton pe
npocoyn. Oyt povo mapanéumnet Aavacuéva oe acbévela, aAld vTovoel Twg VLdpyEL
pee caeng dtikpion HeTaEy edopévav kot pun ebicpévov atopwov. Kat tétowo dev
woyvel. H dun pov eumepia pov €xel dgiéel mwg n e€dpon eivar KATL OV OL
avBpwmol emAEYoLV — Yo TOVG 101006 Kot Yo Tovg avOpdTOVS YOpw TovG. Agv givan

KATL TOL OTAG TOVG £TVYE, OTMG O KAPKIVOC.

H évvowa tov €biopod yivetar gvkoAdTEPO KOTOVONTY €AV EGTIACOVUE OE
0pOTEC GUUTEPLPOPEG — OMAadY], oV avalnTnomn UG TPOSKOAANGNG Kol OTIC
CGUVEMELES QTNG TNG EMAOYNG. XYe0OV OAol glpacte gv duvduel ebhopévorl, amid
Kool amd endg elvarl Mo €VAAMTOL GE GUYKPIOT LE TOVG VITOAOITOVG, Y10, AOYOVG

OV OKOLLOL KOl O EMMGTNLOVES 0OVVOTOVV VO, KATOVOT|GOVV TANP®G.

IMa va Aépe opmg ta Tpdypota 6mmg £xovv, Voplm Tog tpénet, amd v apyn
Ko o Tov PiAiov, va Bydiovpe To emyeipnua avtd amd ™ péon. Tig 600 tehevtaieg
OEKOETIEC, OUETPNTEG EMOTNUOVIKEG HEAETEG OmOTEPAONKAV Vo TPOcsdopicovv
enokpPOC TL givar avTd o1 Agrtovpyic. TOV EYKEPAAOL 1) GINV AVATPOPYT| TMOV
eCapmuévev  atdpov  mov  ta odnyel va  VWOOETHGOLY  AVTOKUTAGTPOPIKN

ooumeppopd. Ot Tpoomadelég Tovg £X0VV ATOTHYEL TATOYMDODG,.

Agv vrépyel dvBpwmog mov va unv Kvouvevel omd TO Vo avamTTOEEL KOO0
otiyun ot C{on tov Kamoov €idovg eBoTiky| cvumepipopd. Edv vrapyel 16topucod
efopov oty owoyévewn, o kivouvog eivan akdpa peyolvtepos. To 1010 oydel eqv
eloTe YEVIKA TOPOPUNTIKOS — OV TPOKTIKG CNUAIVEL, TMG CNUEIDVETE VYNAL GKOP
OTNV ‘TOPOPUNTIKOTNTA’ GTO YLYOAOYIKA TE0T — KaOMOG givar mo mbavd va kdvete
KOTL TOPOPUNTIKO, OTMOC VO OOKIUACETE €V VEO VAPKOTIKO 1 vo TEITE oVTO TO
televtaio ‘polpaio’ moTAPL ovickt mPotov umeite oto apdél. Mdiota, €vag
oLYYPOVOS Opoc Yo To Oldpopa €idn ebwopmv eivar «datapayés eAEYyoL TV

TOPOPUNCEDVY.
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[Ipocomikd, Bewpd TOS Ta €V AOY® EMGTNUOVIKA ‘EVPNUOTA’ VKOV GTNV
Katnyopia ‘otyd ta véa!’. Agv €xouv vo P0G TOLV TImOTO TOPUTAVE amd 6o Non
E€povpe. Xyxeddv OLol oNEPO TOTEVOVHE TG O €010UOG OPEILETOL GE TOPAYOVTEG
OV £YOLV VO KAVOLV LLE Ta. YOVidla Kot To TepIBaALov Tov eBicpévov. Me dAda Adyia,
001e 6€ AT TOV Topn TG avOpdTIVNG Prodoyiag Ba Ppeite tkavomomTiky amdvinon
610 SiAnuua edon M avatpoen. Emavarapfave: 6lot pog kwvdvvevoope. Mo avtd
Kot To Bépa avtod tov PiAiov pag apopd OAOLS: Oyl LOVO TOV KOKOIVOLOVY YO
EMEVOLTI], TOV POLMUIKO PECEYIOVIOT 1] TOV TOTEPO. OV £XEL EYKATOAEIWEL TNV

o1koy£velo, Tov ylori amAd £xel fubiotel oto World of Warcraft.

Ot youyordyor PAoOV Yoo ‘€EAPTNOELS’ YPNOCHOTOLDVTOG TTAVTO TANOUVVTIKO
appd pog kot EEPovV TOAD KOAG TG VIAPYOVY TOAAEG OLOPOPETIKES TOAPOPUNCELS
mov Palovv 1oV GvBpwmo oe mewpacpd. To kowd yvopilopo aVTOV  TOV
GUUTEPLPOPAV £IVOL OVTIKATAGTOOT TOV avOpOT®V HE avTikeipeva 1 yeyovota. OAot
pog o€ komoo Podud avanTOCCOVUE TETOEG CUUTEPIPOPES. AVTOL TOL OTOKAAOVLLE
«ebopévoucy gtvan gketvol mov dev pumopovv 1 amAd dev BEAovVY va amoiiayovy ond
T1G €€0PTNOELG TOVS KOO Kol OV VTO KAVEL KOKO TOGO GTOVG 1010V¢ OGO KOl GTOVG
yopw tovg. Kot mdAl, Opmg, mpoketon Yoo €VoV OLGLOGTIKG 0G0PT) OPLoUO, YEUATO
aoplotieg. Avtd OUmG dOev TTPEMEL VAL LG OMOCYOAEL Kol TOAD: 0 €biopog eEGAAOD

elvar mepimlorko PavOLEVO Y10l VO TO OVOAVGELG

Avto dev avarpel to yeyovog Ot M €010TIKY] GLUTEPIPOPA £XEL ONUOVTIKEG
cuvéneleg yuo. tov avlBpomvo gyképaro. Kébe diro. Kot avtd pmopel ev pépet va
eEnynBel amd v vIeEPOIEPYEPOT TOV TOALOAIGOAOD KLKADUOTOG EMPPpafevons Tov

avBpdmvov £yke@aiov.

AlQOPETIKA TUNMIATO TOV EYKEPAAOV EAEYXOVV OTO OV LEPIKOL EMGTILOVES
OVOUALOVV «KATOVOAMTIKN StoTopoyn» = 1N UE AAAO AOYL0L TOV EYYEVI UNXAVICUO TTOV
pog @0el N pog amotpénel omd 10 vo amoktoovpe kdrtt. Ta mo mpwtdyova pépn tov
EYKEQOAOL — pépn mov kot Ao (oo Obétovvy — HOG VTOYOPELOLV V.
KATOVOADGOLUE 0G0 TO dUVATO TEPIGGOTEPO Yol VO OVENGOLUE TIG TOAVOTNTES
emPioong pag. Mag Aéve: mape. Ot o avenTLYUEVEG OOUEG TOV EYKEPAAOV Ol OTTOLES
dgv ouvaviOviol oto VoAouta (Mda, HOG TPOTPEMOVYV VO, GTOLOTICOVUE OTOTE
KATOVOADVOLUE KATL 68 PEYAAES TOGOTNTEG TTPOS OPEAOS Hoc. Mag Aéve: otapdro.
‘Evag ‘khaocikdc’ ebiopévog ayvoet kot’ e&akolovdnon v odnyia ‘cton’, mapd to

VYMAS Tipnpa yo Tov id1o Kot yuo Toug dAlovg. O eEaptnuévog dwyd yio dueon



102

Kavomoinon, 6moteg kot av givarl ot cvvénetes. [pdypoatt, évag ebiocpuévog cuvhiBmg
apmdlel v Omola gvkopia va mopadobel oty €016TIKY GLUTEPIPOPA OKOUO Kot
otav O0ev Ba TOV EMPEPEL TPAYLOATIKY IKOVOTTOINGT. TN cvvéyela o avaldoovpe

EKTEVESTEPA OTO TO OVIYLOTIKA TOPBEO0E0.

H oavomapdotoon g avtiBeong avapeco oto ‘mape’ kol ‘ctopdto’ pog
Bonba va kotaAdfovpe v 6A0 Kot peyadvtepn amnynon tov edicpmv. H teyvoloyia
CLVEYMG TPOOOEVEL [UE OMOTEAEGHO OAOEVO VO ALEAVETOL 1 TOYVTNTO LE TNV Omoin
ekminpovovtolr ot emBovpiec. To 1010 1oyvel kot yoo ™MV TOYLTNTO UE TNV Omoia
avEdvovtal ot TPoodokies Hoc. ZoOue og €va KOGUO YEUATO OVTIKEIIEVO KOl OVGIES
mov Pektidvouv TN {ON HOG KOl VTOCYOVTOL GUECT) KOl OTOTEAECUATIKOTEPT
kavomoinon. Eivat Aeg kat kaOe mpoiov mov Pyaivel oty ayopd va Exel Tvo Tov

ocppayida «ITapey.

O mepacpds Kapadokel ota wo mtapdéeva pépn. Iotog Ba wepipeve, mpv omd
40 ypdvia, OTL por NAEKTPOVIKT] GLOKELT OO TOV EEOTMAIGUO TOV Ypapeiov, dnwg O
NAEKTPOVIKOG VLTOAOYIGTAG, Oa petatpendtav o€ kdtt 1060 €mbuuntd mov ot
dvBpomotl Ba Bucialov dpeg atéreimtes and Tov EAeLOEPO TOVS YPOHVO (KO PN Yo
va maigovv pali tov; 'H 611 o1 tpomomomoelg oe éva MAépwvo Ba mpokaiovoav

TOyKOG O OPEVITION;

Ot oAAayéc oTIc TPOTIUNGELS Hag Ogv mpokhTTovy Tuyaia. O devbuvng tov
Starbucks otnv meproyn cov dev Emvnoe o pépa Ko eime: «Mpp... Eépm T Ba
£QTIOVE TOL PLECT|UEPLO TOV TEAAT®OV pov... €vag ice-blend cappuccino!» Onwg Oa
dovpe, o cappuccino pe Opdpparto wyov, 1 Kowvmg Frappucino, @tidytnke otav ta
Starbucks ypnowomoincav v teyvoloyia TpoPip®v TPOKEWEVOL Vo dDGOVY ADGN
0€ M0 GLYKEKPEVT EMXEPNHOTIKY] TpOKANoT. To amotéhecpa NTaV EKATOVTAOES
YAG0eG TeAdTEG TOVG (HECO GE OLTOVE KOl €YD) VO avamtuéovy o oxedodv
moforoyikn oyéon He KOTL MOV UEYPL TPOCEATO OV LANPYE Kov Kot {ovoav

EVTLYIGUEVOL YMPIG VOl TO EXOVV.

O pvOudg pe TOV OmMOlo EMEPYOVTOL Ol TEXVOAOYIKEG aAlYEG delyvel mmG
npémel va emaveSetdoovpe Tt teMkd eivan o €0iopog. H moMtiotiky pog 1otopia pog
mopEYEL €OVEG UE  oTepedTLVIA EDCUEVOV  OTOH®V, HEPIKA Omd TIG OTOiEg
APOVOLOYOUVTOL OLADVEG TGM: OT®G 1 YPLA LEYOLPO TOV TETAEL TO LOPO TNG OO TIG

okdleg oto £pyo Tov Hogarth Gin Lane (T1épodog T¢iv) M ot wvdidvot 10ayeveig ko 1
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povio Toug yoo To «vepd ¢ eoTidey. O Kiwvélog vavtng pe to kevd BAEupa mov
ompileton oToV TOlY0 €VOG TEKE. To mpeldKt mov TPEUEL GTO COKAKL TEPIKVKAMUEVO
and ovpryyec. Emiong, olot 6cor Lovv oe moOAelg €xovv cvvnbicer va PAémovv
TEAELOUEVOVG OAKOOAKOVE Kot ToBOAOYIKA ToyVoAPKOLS TV omoimv ol efiouol
Bpiokovior kataeovmdg ektdc eAhéyyov, oe Tétolo Pabud mov TPOTWAUE Vv

AmOGTPEPOVLE TO PAELLO LOG OTOTE TOVG GUVOVTALLE.

Avtéc glvar duvatéc eikdves. Qotdc0, 1 vepékbeon pag o oTEG UTOPEL va
pog kataotnoel emikivovva amabeic. IlapapAémovpe v gukoMa pe v omoia
mpoBupa dexdpoote KATL €016TIKO: AVTEC OL GONTNPLOKES eUmEpieg OV VOl LEV
Tpoocwpvd pag aveBalovv tn ddbeon aArd mapdAinia Siywe va to Kataiafaivoups
HOG OTOIOKPOVOLV Ao TIG TOpad0ootakes avlpamiveg oyéoels. O ebioudc pmopel va
mhpel TOALEG Kot dtopopetikés popeéc. Etvar mpogavég mwg kdmolor mailovv pe

yNHela Tov avBpdTIVOL EYKEPALOV.

AvTdg e 10 ‘oTPPTO’ YOPTOVOUIGUO GTY HOTN IOV povedetl Tpéla EEpel mmwg
av 0 TPOoUNBEVTNC TOV dEV TOV KOPOIOEYEL, 1) OVLGIO OVTH UITOPEL VL TOV YopicEL Lo
aicOnon dvev mponyovpévov. To 1010 oyveL Kot Yoo TOV TOTO TOL AdELALEL YOVALE-
YOUME TO MUTOVKAAL He TO oOviokl AviBétowg, 0 YEHOTOVANG veapdg mov
kataPpoyfilel éva makéto UmiokdTa Pe YEUOT COKOAATO VM PAETEL TO HOTG GTNV
TAEOPOOT OEV VTOMTEVETOL KAV OTL Ol OlTPOPIKEG TOv cvvnbeleg fomg €xovv
KATOOTNGEL TOV €YKEPOAD TOL emikivouva gvaicOnto otn di€yepon mov pmopei va
npokaAéoel M {hyapn: to povo mov Efpet givan g dmaf kot avoi&el o mokéto, Ta
pmokota Ba e&apavictovv. H cuvnfeia tov va pmovkdveton pe Aevkr Chyopn kot
QLTIKO Almog dev Tov tomobetel TOAD YAl 610 @douo TV €0GUOV, aAAd Kot TOAL
{omg etvat opKeETN Y10 VoL TOV GTEILEL GTNV EVTATIKN HETA OO Lo, KOAPILOKN TPOGPOAN|

ota 50 tov.

O mo mepimhokor ebicpol givar exeivol mov dev €yovv va, Kvouv pe TNV
katavéiowon wog ovoiag. O tldyog eivor €va yopoKINPOTIKO  TOPAOELYLLAL.
I'vopilovpe €dd Kot aidveg OTL Umopel vo SIOAVCEL OIKOYEVELEG e TNV 1010 EVKOATL
000 KOl O OAKOOMOUOGC. XTOug KOKAOLG TV EMOTNUOVOV, 0LTOD TOL TUTOL Ol
ebopol elvar yvootol ko g «dadikactikol ebopoi». Eivon mAéov EexdBapo mmg
TPAYUOTO ToL OTOl0L OV TPWC, OeV TiveLS, dev kamvilelg 1| dev eyyéelc pe kdmowo TpoTo
GTO COUO GOV £€YOLV TNV JVVOUN VO TPOKOAEGOVV AlYO-TIOAD TIG 101€G JOTOPOYES

OTOV €YKEPAAO UE po VopKmTIKn ovcio. Kot og g emoyn mov 1660 peydlo uépog
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™G YNOKNG dtaokédaonsg — Kupiog ta Prvreomoryvidlo Kot T0 TopvoypoELKo LAKO
0T0 JdikTVO — €YouV oyYedoTEL Y Vo €lvar 660 1o duvatd mo €01GTIKA, T

SLVOTOTNTO TOVG VO TO EMTUYOVV QLEAVETAL LE ALY YIMOELS pLOLOVC.

H mayxoouio ayopd Bpifel amd katavoA®TIKEG EUTEPIEC TOV UTOPEL VoL Elval
EVYAPIOTEG KOl cLVALN eMKiVOVVEG. Tpomomolel cuvedEC TPOIOVTA Kot EUTEIPIES TOV
oté TP dev Bewpovvtay Ot mpokaAoOv eOoUO — M omAd dev vEpPYaV HEYPL

TPOGPATAL.

Eniong, 6mmwg Ba dovpe, ol etarpeiec Ppiokovy cuvey®dg vEOVS TPOTOVE TTOV
EVIOYOOLV TIG EMIPACEIS TAADV KAOIEPOUEVOV VOPKOTIKOY OVGLOV Y10 OGOVG TIG
KOTOVOADVOLY. XOPOKTNPLOTIKO TOPASELYLO TOV NUEPOV LG VOt TO QOVOUEVO TNG
VREPPOAIKTG KOTAVAA®ONG OAKOOA G TPOMO OlokEdOONS, Kol HOMOTO oo
yovaikec. Ot avBpamotl avékabev pebovoav kot TavTote VaNPYaV eKEvol ot Alyot mov
yivovtov Mopa tapéa pe pidovs. Qotdc0, avTd OV KAvEVAS OV TPOEPAEYE NTav M
avaymyn ™G LIEPPOMKNG KOTAVAAMOTG 0AKOOA o€ Kabnuepvry cuvnBeia. AvBpwmot
oL amAd Tivouv Ko 0gV £XOVV OVTILETOTICEL KATO0 TPOPANUA HE TO OAKOOA GTO
apeABovV, TOpa TPOYPoUUATICOVY TNV OTOYELUOTIVY] TOVG ££000 pE 6TOYO va. Yivouv

Mopa oto pedvot. Kot avtd Bewpeitan kdti 10 9UG10A0YIKO.

Oa Ntav avomro va tpoomombodue Twg OA0L oG OTELOVUACTE GTOV 1010
Babuod amd 11g cvveyelg peTaPoréG oTIC KaTavaA®MTIKEG cuviBelec. AALG Kol LOVO 1
TPoOoNTIKY OTL 0AOKANpOL TANBVoHOL pabaivouy vEoug Tpdmovg va mtelpapatiCovol pe
™ xpnomn ovcwdv mov yapilovv evyopiotnon eivar kdtt mov Ba mpémer va pog

Bopvpnoet.

"Exovtag avtd 610 vov, 0g enoveCetdoovpe TV TEPITTOGT TOL KEK, TOV THAEPDOVOL

KOl TOL OVOAYTTIKOD.

To 1996 éva pkpd cvvowiokd poyoll pe v enovopio o "®odpvog g
Movola" (Magnolia Bakery) dvoike oto West Village tov Manhattan. Ta
TOAOUOJTTIKO KEIK Ko 01 TTEG HEGA G€ Alyo Kapd Eyvav avapracto yepilovtog pe
EVOYEG TIG QOVTACIOOEL; OAWV EKEIVOV TOV YUVOIK®V 7OV TOVG OPECE Vo
TPOCTOOVVTOL TMOG TIMOTA MO TOYLVTIKO TEPQ Amd KAPTATGLO TOVOL OV £XEL UMEL

oTé 0T0 0TOMA TOVG. Apyotepa, 1o 2000, 0 POVPVOC EPPAVIOTNKE GE £VOL ETEIGOSL0
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g oepdg Sex and the City. Tote tav Kot 1 otryun wov EEoTOCE Y10 TOL KAAG 6TV

Apepuen 1 tpéla yia ta cupcake .

210 ene1c6o10 owto, N Kdapv ko n Mipdvta epeaviovior va kabBovror €
and tov ®ovpvo g Mavoria. H Sarah Jessica Parker, oto poio tng Kdpv, Aéel ot
Q1AM ™G g pa véa gppovn €xet pumet ot {on . TeAkd amokaAdTTETOL TOG QLT
N gupovn dev givor GAAN and tov véo g ¢ilo, tov ‘Eivtav — aAdd ivon amodivto
dwaohoynuévo ot tnAaebeatég va vopicovv 0t n Képv evvoel v dyvn Cayopn,
Kpivovtag amd Tov TPOTO OV CTPMYVEL TO XPOUATIOTO pol cupcake 6To GTOUA TNG.
Av 10 d00pE o€ apyn Kivnon, TpoKettat yio éva kdmmg andtoctikd 0éapa. H aindela
glval Tg dev vLdpyel KopwoOg TPOTOG Vo pdiet kaveig Eva cupcake omd To POVPVO TG
Magnolia, kot Yy’ avtd ot merdteg Pdlovv T yYéMa pe T YAA0 TOLG KaBMS TO

Aopmepd Koppatakio amd Loyapdnacta KoTpaKVAODY GTO TtyOLVL TOVG.

«Tn otrypn mov 1 Képo ddykwoe 1o cupcake, denoe yio mdvio To omotHn®LL
™mg odoviootoyiag 1Tng otn yewrovid pov» Eypaye m Emma  Forest, o
onpoctoypdeog mov et amévavit amd tov eovpvo. «Afyo a@otov peTadddnke To
eME00010, Ol TOLPICTES GPYLoOY Vo KATAPOAVOLV Kol 0 poVvpVog Eekivoe Vo TOVG
ypeDVEL OToTE Cnrovcav va Pydiovy potoypoeicg amd to ayarnuévo otékt g Kdpo
Ko TG mopéag e Mall pe tov yapd amd tovpicteg katéphocav cwpnddv Kol ot
apovpaiol, kaBdc picopayopéva cupcakes yELov TOLG NON VIEPYEMGUEVOVC
Kkdoovg £ amd To dapépiopa pov... Expetailevndpevog vy avamdvteyn toyn Tov, o
®ovpvoc g Magnolia GAloée to ®PAPO TOL KO TAEOV TO KOAOKOiplo EUEVE
avolkTdg €m¢ Ko To pesavuyta. Eyd éueva Eumvia 0o 1o Bpdov amd TIc poVvES Kot Ta
TAPATOVO, TOL EKOVOV Ol EMICKENTEG KAODS GTEKOVTAV GE 1oL OVPA TOV EKAVE TO YOPO

T0V TSTp(I’Yd)VOD».

To 2006 kou 10 2007 mépaca kaumoco kopd oto West Village won
EMOKEPTNKA OPKETEG POPES TO Piko pov Harry Mount mov 1dte OV aVTOTOKPITAG
¢ Daily Telegraph ot Néa Yopxn. Exeivn v nepiodo, to Sex and the City dev
monlotav wAEoV otnv TnAeodpactn OAAG M Ttpého pe to cupcakes eiye eehybel oe
Koplapyn téom: eovpvol thmov Magnolia dvoryav ce O0An v Apepikn. Qotdco,
aKoOpo Kol To youypd eivortmpvd Bpddia, vmpye KOGUOS TOL GTEKOTAV GTIV OVPE
€€ amd 10 OEVTIKO KATAGTNIO, Kot OV ETPOKELTO Yo TovpioTec. «Ta kokaldpika
fashion victims tng meployng Hog dev eaivetol va YopTaivouyv auTd To TPAY AT LoV

e€nyovoe o Harry. [1dg opwmg etvar duvatov va pun Balovv ypappdplo kot vo
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TAPOUEVOLV TETGT Kot KOKOAO; MG vIanpye YOPOS TAPKIVYK TGm amd to poryoli

ooV Tyova Kot To EEpvaryay;

Avtd Mrav éva KakOyovoto aoteio petad epov kot tov Harry, oAld
yKovyKAapovtog Tpdceata Tic AéEelg ‘cupcakes’ kot ‘Povipia’ avakdaivya Eva blog
oMoV Lo BovAlpikn untépa mdéotape dvo pwtoypapieg pe Bépa «Tpmyovtag cupcake
010 ThpKIvyK». Ot ev AMOy® avopTnoelg OTmg gaivetal apyotepa daypaeTnikay, oAl
ta cupcakes katéyovv e&€yovca Béon oe moAAAG blogs pe 0épa TG STPOPIKEg
Satapoayéc. Metd amd éva kovyd pe to aydpt g, £vo Kopitol Tov OVTILETOMLE
npofAnpata fovipiag éynoe cupcakes kot ta StokdoUNce pe ™ AEEN «Xvyyvouny.
Kdéto and ™ potoypagio tpécbece pe Aomn: «Kot mov eivar trpa ovtd o cupcakes;

EmumAéovv péoa oe Kmolov vrOvouo.

Tétowov €ldovg meprotartikd dev elvan mpwtdyvopa. H Abigail Natenshon, o
Yux00epamedTplo. IOV EOIKEVETAL GTIG OATPOPIKEG JATOPAYES, Lag Onysiton o
QKOUY] OVOTPLYLOOTIKY 10TOplol OXETIKA e To cupcake: «Mia veapn yvvaiko mov
énooye amd Povlio, oe mepiodo peydAov oTpeg, EVimbe TNV avdykn vo TNYyaivel 6To
Kovtvotepo pivi-pudpket kot va ayopdlel tpior cupcakes. Metd ta xotafpdybile pe
poavio péoa oe Ayo Aentd o€ €va GKOTEWVO Kol EpNUo dpopdkt micwm and to poyoli.
OLa yivovtav yopic va £xel TANp1n cvvaicOnon tov tpdéedv g kabmg Bpiokdtay o
katdotaon ocvvoucOnuatikng é€apong. H Aapapyio g Eexivovoe kabe @opd
GTLYUN TTOL £€QTOVE LE TO AVTOKIVNTO UTpootd amd to poyali Kot dev teleiwve mapd

puovo aeodtov ékave gUETO T cupcakesy.

H emivévvn vrokovAtovpa TV 16TtéTONTOV TOL €EEOIKEVOVTOL GE OEpaTa
avope&iag — ta Yvootd kot og pro-ana websites — oty TpaypatikétTa vhappHvovy
ToL KOPIToo Vo, MUOKTOVOUV 1 vo paprdlovy ) péBodo «Umovkdcov Kot EEPVa.
‘Eva epdtpa mov epgavifeton Eavd kot Eavd oe avTég TiG 10T0GEAMOES eivan TO €ENg:
elvan edkoAo va kavels epetd ta cupcakes; 1000 kot n andvrnon: 6yt 660 E0KOAO 0G0

TO TOY®TO, OAAL av T QoG pali pe 6oda dlaitng ciyovpa yivetor EDKOAGTEPO.

«Agv pe gekmAnoaoet Tov to cupcakes gival To ayomnpéVE TOV BOLAIIKOVY OV
eEoporoyeitan 1 Xanthe Clay, cuyypagéag Kot gpguvitplo og BpoTo dSoTpoPrnc.
«ZUVIGTOVOV TNV ATOALTH OTTIKY ATOAOVGT), KOOGS ivol TPOCEKTIKE GTOMGUEVO Kot
otuAlaplopévo cav veapol pop stars: 1 amOALT SOTPOPIKY] EVOAPK®OY TMV

QOVTAGIOCEMY KAOE KOPLTG100.»
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2T0V KOGUO T®V KOVTGOUTOMOTIK®OV @UAAAS®YV, 6mov to shopping eivar o
puévog avtaélog avtimadog tov celebrities, ta cupcakes tpafodv v mpocoyn TtV
KOTOVOAWTOV 6€ TET010 Pabud mov ciyovpa to andd moavteondavi Bo wyprovee. Edv 1o
VO TAGYELS OO i SLOTPOPIKN d1TOPOYT EXEL VO KAVEL LLE TNV OTEATIO0 TPOGTAOELN
VO OmOKTNACES TANPN £€AeyY0, TOTE 1 KATOVOA®MGN OVTOV TOV TEYVNTOV
eEOMPOYUATIKOV  dNUovpyldv  mpénel  vo  givar  1dwaitepa  wavomomtikny. To
mBavotepo elvar n tepdotia doom Layoapng vo iavomotel Ty £vrovn emtBupio Kot vo
TPOKOAAEL L0l ATTOTOUN VTOYAVKALUIKY] TpEROVAN. H vo1 Tov — amaAr, agpdtn, Autopn|
— oav gKeivn TOV TOY®TOV, TO KAVEL 1dtaitepa €0KOAO va to PydAelg and 10 oTopdyt

OOVL.

«Koat pmopel amdd va amotelel d1kn Lov mpokatdAnym, oAAd icme 1 amdivTa
unoevikn Bpentikn afio towv cupcake, avt®V TOV QAYpnotwv Oepuidmv mov moté dev
GOV TPOCPEPOLV TN YEVLOTIKY OTOAOLCT, 7OV VROGYETAL 1) EUPAVIOT TOVS, VO
Agrtovpyel MG pio LETOPOPA Y100 TNV ATEATIGIO TOV PLOVEL 1| YuvoiKa 1] 0 AVOPOS TOV

nhoyel and PovAipio.»

[Topdro mov éva peydro mocootd TV Povpiikdv avtipetoniletl ‘Oépoata’ pe
ta cupcakes, €Vl TPOPAVEG TG 1] GLVIPUTTIKY TAELOVOTNTA TOV AVOPOTOV TOL TO.
TpOVE dev Ta Kévouv guetd. Qotdc0, glvar emiong eovepd TS LIAPYOVY AVOp®TOL
oL EYOVV avOmTOEEL gppovn pe avtd. M aAvcida pe v ovoposic CRUMBS
movAdel 1.5 ekatoppdpla cupcakes kabe pva og 35 karactuota otig HITA. Tov
Iovvio Tov 2011, gppaviotnke kot oto ypnuatiotnplo NASDAQ, pe apyikn extipnon
ta 59 exaroppvpro dSohdpra. EmmAéov or avaivtésg mpoPAEmovy duvakn avamTuén

G Crumbs av enextabel o€ avantvoodueves ayopég dmmwg n Kiva.

H opdoa ywo ta Sprinkles Cupcakes oto Facebook eiye v mepiodo exeivn
neplocdtepovg amd 325.000 ¢ilovg kot d1€310€ TO YOPUOGLVO UvLe TV cupcakes
pe oxeddv votepikd evhovotacud. I'a v Huépa tov Ayiov Baievtivov:
«Enéotpeye! O mevivto tpd@Tol Tov Bo yiBupicouy «EpmTag [LE TV TPOTY UTOVKLA
oe éva payali Sprinkles kepdilovv dwpedv €va coKOANTEVIO KEKAKL pe povpal». Ta
mv Kvpraxn tov Super Ball: «Eite vroompilelg pavatikd tovg New York Giants
eite toug New England Patriots, €ite anmhd o’ apécovv ol SOPNUIGELS, TO E0IKA
naxéto Tov Sprinkles yia ) onuepwvn pépa divovv mOVTOLS 68 KAOE TOPEN TOL O
PAaémer. Kabe wovti mepiéyxer 6 Red Velvet kot 6 cupcakes Povilia, dtoxoounuéva pe

CayxapOmaoTo 6€ TOSOCPAPIKE GYENLOL KOL TO OVOLL TNG OYOTNIEVNG GOV OUAONG.
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[TpocéEe pévo va unv cov PAAovv TPIKAOTOdLA 6TV TPOGTAOELL GOV VO OPTAEELS TO
tedevtaio!». Ymnpyov axopo kot dupnuicelc mov mopovcialav ta cupcake vo
€16BGALOVY 6TO GTPATIOTIKO Kot Bropnyavikd cuykpdmuo e xopog: «Ta Sprinkles
€yovv ™ yapd va. pépvouy epeckoynuéva cupcake oto Ilevtaywvo! Ot vrdAiniot

tov [Tevtay®vov pumopodv va pog fpovv ot KEVIPIKN aibovod. .. ».

[Tpdkettan yio pio Tpéha Tov avtéyel 6To ¥povo, 6mwg dNAmae n Dana Cowin,
apylovvTakTplo, Tov 7meplodikov Food & Wine, oto Reuters 10 2011. «Eyo
emavelAnuuéva TpoPAEYEL TV o™ TV cupcakes kol TAVIOTE GTO TEAOG YAVE.
Ondte mAéov tdocopol pe v ovtifetn mievpd Kot NAOVEO oG 1 Loda vt Oev
npoketal va komdoew. Otav n Ovdotyktov yrumninke and évav celopd otig 23
Avyovotov tov 2011, kdmolog £ypoaye oTo twitter OTL UTOPOVGES VAL TO KATAAAPELS

amd 1o yeyovog 0Tt Eapvikd dgv vanpye ovpd £Em amd ta Georgetown Cupcakes.

®a umopovce avtn N ‘Undevikn datpoeikn aéia’ twv cupcakes yio v omoio
pild n Xanthe Clay va elvan pépog g emtuyiag tovg; H axatoapdyntn ygvon g
Cayapng yepiler Tov KOTOVOAMTN HE OLTO TTOV Ol JATPOPOAGYOL OVOUALOVY “KEVEC
Oepuideg’, emedn dev &povv kapio dwtpogiky) a&io. AAAG avtd dev onuaivel Tog
TOOOVY VoL £YOLV TN duvaTOTNTA Vo 6oV aAAGEoLY T 01dBeon. H Cayopn mpokalel
NV TOPAYOYN TOV PLCIKAOV OTIOEWMV TOV £YKEPAAOV, cOUpva pe tov Bart Hobel,
VEVPO-EMGTNOVO GTO TAVETICTNUIO Tov Princeton, o omolog die&nyaye pia épgvva
v v eEdptmon mov mpokoiel M Layopn. AvokdAvye OTL 01 apovpaiot 7OV
KaTavaAovay peydieg mocotnteg Cayapns mapovsioloyv chHvopouo otépnong Omote
otapatovse N wopoyn Chyapns. «Ilictevovpe TS T0 €V AOY® 0PN amoTEAEL KAEWDT
v v dadikacio Tov ediocpovy, vroompiler o Hobel. «O gyképaiog eBiletan ota
Owkd Tov omoedn, Omwg Ba Ekave ot popeivn kot oty Npoivn. Ta vapkotikd govv

UEYOAVTEPT| EMIOPACT), AALA 1) StodKOGIo EIVOL OVGLUGTIKA 1) 15101 %

Ta omoedn emiong £xovv oyéon pe tn PovAia, gite vdpyet eite dev vLdpPyEL
Cayapn. ‘Exete moté€ vidoet auth v vrépoyn aicOnon avakovelong LETA amd Evav
epetd; Agv vidbelg KaAd povo emeldn amaAldydnkeg amd to eoynTtd. AvTi 1 PLGIKY
ayoAMaon mov vimbelg mpoépyeton amd yMUKES ovcieg Tov gykePdAov. Tovg

BovAyukovg, yia va to 066w wpd, o epetdg Tovg cuvapmalel.

H Abigail Natenshon eEnyel: «Katd tov BovAyuxod kdkAo amehevbepdvovton

evdopoivec, [omoeldeic] ynUIkég ovsiec Tov £YKEPAAOV, 01 0TTOiEC TPOKAAOVY GTO
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dropo o aicOnon povdibdopatog N gvpopiog. 20TOGO, TPOSG OTOYONTELSY| TOL
nhoyovta, N aichnon avokovelong dwupkel Yo Alyo kor tn 0éom 1tng maipvovv 1o
Gryxog Ko 1 evoyn yio TN PovAyukn coumeptpopd.y. I'a o akdpo popd, emParieton
VoL TOVIGOVLE TO YVOOTO G€ OAOVG YEYOVOS TS OEV KAVOLV EUETO OAOL Ol AVOP®TOL TO
QoyNTd Tovg. AALG TO €100¢ TOV EAYNTOL TOL CYETILETOL PE TNV AVAYKY Yol EUETO
elvar to @ayntd ekeivo 610 omoio moAAol amd gudg dev pmopovpe vo ovtiotabove,
eMewn M TEPAcTIO cvykévipwon (hyxapng, oAatiod 1 ATOVE HEYIGTOMOOVV TNV

aiocOnon evpopiog kot TV e£apTnon Hog amd avto.

Eivar gvkoro yio tovg coprotiké Neobopkéfovg aoTong Vo KOPoidEDoVY TOVG
Apepikdvoog ‘Prayapéovs’ M toug Bpetavols ‘aAntdumovpes’ mOL HITOLKMOVOVTOL
ota fast food, kKot 10 1610 €0KOAO Vo TOVG YopakTNpilovy décpovs Kamowov dicLov.
Amla piEe o potid oy mepipeTpo G HEONS Tovc. AAAA Kot 1 vrevOvvn TOL
Tunpotog Méapretivyk mov mopoyyEAvel KEKAKL pe Kpavumept yio tpwivo poli pe tov

Ko TG pénet va avopotn el «Mati tpd kéik Yo Tpmivo;».

Kt 660 yia 10 iPhone, dgv eivar kdmwg vrepPoiikd vo ovoudcovpe 10 deoud
poG pHe ovtod 1o aotpoetepd ykatletakt ‘€biopno’; Ot epguvntéc oto [avemotiuo Tov
Stanford oev elvar ko t6c0 olyovpor. Xe por €pgvvo Omov €rofav peépog 200
eoumtég, 1o 44% tov copueteydOviov Mhwoe 0Tt glvan gite Mo eite amdAvta
ebwopévol oto smartphone tovg. To 9% mapadéytnre mwg “yaidevel’ to iPhone tov.
‘Eva 8% mapoadéynke nog kdmoa otiyun tov népace ond 10 poord mog to 1Pod
pmopet va {nAevet to iPhone. ITopd&evo vo to akovg amd Tovg otNTég £vOG amd To
KOPLPAI0 TOVETIGTIO TG AUEPIKNG, £6TM Kot Yo TAGKA. AVTd amodekvOEL Emiong
0 OG0 oAV 10 iPhone €yel yiver koppdtt ™G TOVTOTNTOS CLTOV TOV QPOITNTOV
KaBMOG Kol TOL KOW®VIKOD TOLG TAAIGIoV. AgV TPOKELTOL OTAQ Y10, EPYOAELD TTOL HOG
EMTPEMOVY VO GUVOEOLOOTE QUECH KOL IE TOAAATAOVG TPOTOVG LE TOVS OvVOPDOTOVG
YOP® oG, ATOKTOOV KOl OVTA TN O1KN TOLG TOVTOTNTO — LEGA OO TN PPOVTION, TNV

TPOGTAGIO KO TY) GTOPYN OV TOVG OELYVOLLLE.

Towg owto £xEL Vo KAVEL e TOV TPOTO TOL KATOGKELALOVTOL OVTES O UNYOVEC.
Xmv ovcio o avoykalovv vo emoavoldPels ‘tedetovpyiec’ mov oyetiCovior e
YUYOVOYKOOTIKEG GUUTEPLPOPEG O va avoiyels to iPhone cov xdbe mpowi, vo

‘ouvtovilelg’ Ta unvopatd cov kdbe Booudda, va to eoptilelg kdbe Ppddv. H oyxéon
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cov e 1o iPhone og agopd dueca kot £xet eTioytel Yo vo o epumiéket pali Tov. Kot
enedn 1 {on ¢ unatapiog vog iPhone dev etvar apketd peyddn yio vo avtéEet
YPNON oG OAOKANPNG UEPOG — Ko oiyovpo Oyl apkety Yoo va ovtameEéAbel oe
ateAelmTEC DPEG EVAOTYOANONC KOl TOLYVIOO0 — T ‘onueion eOpTIoNg — YVOOTH Kot
¢ pit stops — &yovv yivel avamdomacto UEPOG NG KaONuepOTNTAS cov. OAot
&yovpe del avBpdmovg pe iPhones va yayvouv yua pa mpila va popticovv to Kivntd
TOVG G€ KOQETEPLESG, £TCL MOTE EVM EKEIVOL TAUPVOLV TNV JIKT TOVG ‘000N’ KOPEIVNG

Vo LItopovV TopdAANAa va “yepilovv pmotapio’ Kot To oyomnuévo Toug ThAEQ®VaL.

«Ot ypfoteg T®v iPhones (ovv cuveydg pe v ayovio mog 1 pratopio Toug
teheldvely omilover o Miko Tavvomovrog, €kddtc tov The Kernel, &vog
OLdKTLAKOD TOMTIGUIKOD TEPLOJKOV. «L2g éva Pabid, T0 TMAEPOVO KATOANYEL Vi
Swpopedvel TV Nuépa Tougy. [a mapdostypa, cvvnbmg mpoypappotilovy va punv
Agtmovuv amd 10 ypopeio Tovg MOV amd €51 wpeg, ®ote v pnv Eepeivoouv amd
umotopio Kot vo TPEMEL Vo apyicovy va yTuomovv wopteg, pe 10 kolmdlo USB oto
YEPL, KOl VO TOPAKOAAVE Y10, LEPIKE AETTA QOPTIONG TPOKEWEVOL va Pydlovy TO

QTOYEL L.

Aéyope yio v aviikatdotoon tov avlponov pe tpaypota... H ékdoon 4S
tov 1Phone mov kvkhopdpnoe Tov OktodPpro Tov 2011 gumepiéyet o swoviky| fondo
mov ovopddetar Siri 1 onoio AVTATOKPIVETAL GE TPOPOPIKES 0ONYIES KO ATOVTE GTOV
xpNot. Av kar BpiokeTon akOUo G TPOWWO o0TAd0, N TEXVOLOYio ovTh givar Non
TOGO OVETTLYUEVN] TOV GOV EMITPEMEL VO TAGES OAOKANPEG cvintoelg pe tn Sirl.
Extelel emiong dwotayés, Kot o€ PLEPIKES TEPIMTMOELG UITOPEL KOO, KL VO GOV OMDOCEL
ocvykekpipéva dgdopéva amd To OSadikTvo. «O  €EATOUIKELUEVOG MAEKTPOVIKOG
¢€vmvog PonBog éxer yiver g podag», Aéet o Iavvomovrog. «Iloté GAlote otnv
otopion ¢ palikng oyopdc MAEKTPOVIKOV GLGKELAOV 0ev £xel LRAPEEL TETOW

GUYYLGT MG TPOS TO SAYWPICUO HETAED aVOPOTOV KO UNYOViG.»

A&ilel vo onUEIOOOVE TOG £VOC OTOVG TECCEPLS OO TOVG £p@TNOEVTES TG
Topamave Epevvag ONAmoe g Ppickel o iPhone tov «emkivovva glkvotiko». Ma
£€to1 €rovv oyedwnotel va gival. Timota amoAvtmg dev apnvetar otnv toYn. Eav ot
neddteg g Apple €yovv v mepiepyn TGom va  omodidovv  avOpomdpopea
YOPOKTINPIOTIKA GTIG CLOKEVEG TOVS, aVTO cLpPaivel emeldn | Apple €xet depevvnoet
og PBdaBog 115 dSuVATOTNTES TOL AVOPAOTIVOL HVOAOD KOl GMOWOTOG GE GUYKPLON LE TOVG

OVTAYOVIOTES TNG.
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Mo mopdodetypa, £va amd To O EAKVGTIKA YOPAKTNPIGTIKA TG 6epdg laptop
g MacBook eivar 10 @otdkt mov oavofoofrvel amodid O6tav O VLTOAOYLOTNG
‘kowdror’. Ot TpmdTol kpitikoi e&vpvnoay v aicnon npepiag Tov ONpovpyYovce 10
QOTAKL, Aéyovtag g Bo pmopovcay va, 1o Yaledovy Yo dpeg, aAAd adLVATOOGOV VO
TPOcdOPicovV Tt ival aVTd TOL TOVG £KOVE Va VImBoLY T060 OLopQa KOTalovTdg To.
Apyotepa, amokadlvednke 6t n Apple elxe kdvel aitnon va matevidpel tov dgiktm
avooToAng Asttovpyiog’ — N aAldg sleep-mode indicator — o omoiog «pupeitor o
pLOUG ™G AVOPOTIVNG AVOTVONG» KOl G €K TOVTOV €VOLl MO «EAKLGTIKOG Y10l TOV
yuyopo tov ypnotny. Onwg emonuave n tech blogger, Jesse Young, evd 10 pmTakt
évoelgng sleep-mode ¢ Apple ppeitar tov puOud g avlpdmTIVNG avamTvong KoTd
dugpkel Tov VTvov, o deiktng g Dell ppeiton Tov puOud g avamvong Kotd
ouwpkelr évtovng doknomg. «Exel evdapépov to yeyovdg Ot moAAEC etaupeieg
mpootafovy va ppunbovv v Apple oAl Toté dev @aivetat va to meTvyaivouy. AVTo
elvar éva axopa Topadetypo tng ELUOVIS TS Apple otnv AemTopépelay, CNUELDVEL 1|

€101k0G o€ BEpata texvoroyiag.

[Mponv devbuviikd otedéyn ™ Apple — to omoio cuyvd mopéyovv
mAnpoeopieg avemionua oe Apepucovikd tech blog oyetikd pe v moltikny Kot to
KMpo wov emkpatel ota kevipikd ypapeia tng Apple oto Cupertino g Kailpopvia
— mePLypaovy péEYPL TOV UMOPEL Vo OTACEL 1) ETOPELDL TPOKEUEVOL VO O LLOVPYNCEL
poioévta mov Ba yivouv apéowg ayamntd. O oyedacuds Ppicketal 6TV KOPLEY NG
PG, YEYOVOS TOL GUVETAYETOL TN CLOTNAY VAAPEI0 TOV emiKpoTel KAOe popd
mov o Jonathan Ive, mp®to¢ avturpdedpog tov Propnyoavikod cyedlacuol, praivel
otV aifovca tov Arowknrtikod XZvpuBovAiov. «H Apple dev dwywpiler to marketing
amo 10 oxedacUd aAAd ta Bewpet Eva Tpdypo» Aéet o Tavvomovrog. «Ta wévrta, amd
TV OTPATNYIKY] TPOTIOVIOS £ TNV £PELVO. KOl TNV ovAmTTLEn, emifdAiovv
onuovpyio mpoidvtwv mov Bo givor OpOpPO KOl OKOTOUUAYNTO EAKVGTIKA 7OV

onuaivet, 660 10 SLVATOV T EOIGTIKAL.

Kot avto mpdypatt mavet. ‘Eva akpoio mapddetypo eivor n mepintmon evog
ayopov and v Taifdav 1o omoio dwyvdodnke ntwg mhoyel and €0icpd ota iPhones.
Soupwvo pe tov Ap. Tsung-tsai Yang tov vocokopeiov Cardianal Tien, ta udrio tov
o100 MoV KOAANUEVE otnv 006vn OAn pépa Ko OAn voyta. Telkd, «to aydpt
énpeme vo. voonAevBel oe yuylatpikny KAWVIKY a@old M kaBnuepvotntd Tov E&lye

amodlopyavwbel evtedmg and Tov eBiopd Tov oto iPhoney.
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Emoxépbnka to véo katdotua g Apple oto Covent Garden, 0o pépeg
apotov dvoige to 2010. 'Eva avaxowviopévo, veokiaowkd ktipto IlaAladiovol
pLOUOY, e EVTLIOGIOKO YVOMVO OKEMOGTPO otV aLAN. To pebvotikd dpopa Tov
efopov mAnupvp1le tov ydpo. To 1010 £vtovn NTav Kot 1 KoVPacT OcmV TEPipEVAY
omv ovpd Yo to Genius Bar, 1o onueio 6mov dwyryvédcokovtar or PAaPeg TV
yoroopévav kopmovtep. To 6do Béapa nTov odvvnpd. T16d1a va Tpépovy, PAEQapa
Vo avoryokAeivouv kdOe popd mov o vaiinioc-Genius pavale £va Gvopo yio vo, Tov
YVOOTOTOMGEL TO. AMOTEAEGHOTA. AEV HUTOPOVGH VO U1 0® OVTOVG TOLG AVOPDOTOLG

GOV TOEIKOUAVELG TTOV TTEPIUEVOLY TNV NUEPN O 0O0T| LEBAOOVNG.

'HOgha va potiom évav Genius TG glvat vo £(0VV va KAVOLV HE avOpdTOVG
ot omoiot 0ev pwtdve amAd Tt PAAPN £xel To laptop Tovg aAAG TNV TPAYUATIKOTNTO
KETEVOVV Yo TN 0001 TOVS. AAAA TO Vo Bpm KATOOV VO LOL LIANGEL TV TOAD TTLO

OVOKOAO O’ 66O apPyKA OVTALOUOLY.

[Ipdto oképnKa vo pOTo® £vav dlevbuvty katactiuatog ™ Apple,
Baocud, tov eilo evdg eidov pov, edv o propodoape va eiyape o rukn KovPévia
Y. Tov Tpémo pe tov omoio m etarpeia gaivetar va evBappiver tov ebicpud ota
TPOIOVTA TG, N £0T® VO LE PEPEL GE EMAPN U KAmolov mov Bo pumopoHoe Vo Lov
UGl AV KoL 1) TPMOTN TOL OvTidpaot oy evOappuVTIKY, apyoTepa dALAEE YvOuT).
Ympye xivouvog vo umel o€ PEYAAOVG UTEAADES OV TA APEVTIKA TOL LOY1dlovTay
TG eKEIVOG Le EQepe GE EMAPN LE KATOOV 0dLAKPLTO TpdNV gpyalopevo. Oa tov

améloay aUECHOS £V TOV ETLOVOV VO LLOV Ta AEEL O 1010C.

Amopdoica, Aowmdv, va Bpo évav dAlo tpdmo. AmevBivOnka ce évav @ilo
pov, yevikd dtevbuvt pog veopuovg emyeipnong, kot ekeivog avéPace éva pnvopa
oe éva amd ta dikTvd Tov. Metd amd Alyo Koupd, €vog veapds pe to Ovopo Ben
Jackson, entyelpnuatioc 6To yHPO TOV KOWMVIKGOV SIKTO®V, Hov £0Telhe uéom e-mail
TPOGKANGT va. To TOVpE o€ Eva Kapé 6to Soho tov Aovdivov, Ayo mo kdtm and Eva
payali e Apple 6mov dovAgve Yo 000 xpovia o Genius. O Ben, 6mwg moAloi GAAOL
Tponv epyalduevorl g Apple, nTov o THTOG TOL ATOAVTO KOVA KOUTIOVTEPAKLAL, [LE
TO YOOMA KO TO YOUVOGUEVO Kopui. AEV ¥pELAGTNKE VO KAV® KOTL Y10 VO LoV LA GEL
GYETIKA pE ToV 0100 otV TEYVOAOYia: TO YEYOovOg OTL {ovoe Kabnuepva Tov 01516
— HOIG Ko 0VTO NTAV OV EMESTWKE VOL ONULOVPYNGEL KO VAL EKUETAALELTEL 1] eTanpeial

—Ntav €vog amd Toug AOYOVG TOL OMOPAGIEE VAL UYEL A0 TO KOTAGTI L.
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«Eida k4O €ldovg 0ioTIKEG cLumEPLPOPES. AVTOG elvar Kot 0 AOYog Tov €val
Katdotnua Apple amotelel évav TG0 GOVPENMOTIKO YDPOo epyacioc. Amd TN o
mAgvpa £xel Tovg amdAvTa ebicpévoug atnv Apple ot omoiotl Tapovcidlovv Eva 100G
oYedOV OpNoKeLTIKOD POVOTICHOD oL 1 eTaupeion dev KAVEL TIMOTA YL VO TOV
amoBappivel — avtBétme, Tov evBappivel KOAog. Middpe yloo ovOpdmovg ot omoiot
Kietvouv Béom yuo va Tapakolovfcovy Eava kot Eavd To 1810 GEUVAPLO, Y10l VO TOVG

deiEovpe Vo KAVOLV TPAYLOTO TTOV GTNV TPOYHOTIKOTNTO To EEPOVV NON.

«Otav Kuklopopel €va kawvoOpylo mpoiodv, PAEmelg kabe @opd ta ido
TpOcOTA vo. BploKOVTIOL TPAOTA GTNV 0VPA. ZVUTEPLPEPOVTOAL GTO TPOCSMOTIKO AES Kol
amevfOvovtol og celebrities pe Tovg omoiovg Tpoomabodv va Epbovv Mo Kovtd. XTo
Genius Bar 6a cov dei&ovv pa oepd and maraidtepa tpoidovia g Apple, Kot *ob
TPENEL Vo TPOSTOINOElg TG dev Ta XEIS Ol TOTE EAVAL, EMEDN| APECEL GTOV VITAAANAO
va to mailer €Evmvog Kot vo. @OVGK®OVEL TO ‘ey®’ tov. Olo avtd potdler Kammg

OAMPBepo. ' H, kalvtepa, eivar OAMPepo.»

AAAG 0ev vILapyovv POVO 01 aOALTA KOAANUEVOL 01 0TTO101 £XOVV KOTA KATO10
tpomo ethotel, coppwva pe tov Ben. «Emikpatel yevikd n dmoyn 6t n Apple eivan
EKTTANKTIKY] KOl VIEPTEPEL OAMV TV GAADV ETOUPEIDV — UL ATOWYT TOVL OEV GUVAIEL
He Tov TpoOmo ov 1 1010 1 etapeion Asttovpyel TapacKnVIaKE. AKOU Kot TO TPOTOVTQ
g Bewpovviat amictevta, Yeyovoc mov eEnyel ylotl akopo Kot pUGIoA0YLKol TEAATES
e€ayprdvovTal oV TUYOV KATL 0V O0VAELEL GMGTA. AvTdg etvan £vag akdpo Adyog Tov
moAlol vimBouv dPoAia eav ot dALol Bewpnoovv 0Tl £yovv peivel Tow® emeWdN M
GLOKEVT TOVG TAEOV givarl eKTOC HOdaG. AALA To BEpa fvor Twg dev pmopeig GuveEXDS
va ovpPadilels pe tig e€eritelg yopig va £odebelg éva KApo yprpaTo Yo TPy LATO
oV otV ovcia dev ypeldlecal kot Tov o€ Alyo kopd Ba Bempodvtor Kot TaA TaALd

aPOL KUKAOPOPOLV GLVEXMG VEQ.

‘Exo det avBpdmovg va Balovv tor KAQUOTO Y1OTL 1] TIGTOTIKY TOVG 0EV TOVG
donoe va amoktcovy TV mo mpdceatn ovafaduon. Tote Ntov mov dpyca va

OKEPTOUOL TG TPETEL YPIYOPQ VO, TV KAVE® 0TTd ‘3.

Opoioyovpévmg, vIapyovy apketoi youyiotpol ot omoiot dev Bewpodv TOV
‘ . , , . . . . .
ebiopnd oto dadikTLo’ aoBéveln, mOco HAALOV TOV €BOUO GE [0 GUYKEKPUUEVT
ocvokevn. Yrmootmpilouv mwg ot ebiouévor ypfoteg dev Tpdve KOAANUO. HE TO

O1001KTLO AAAG e TNV TANOOPA TOV EUTEIPIDOV TOL VTO TPOCPEPEL, OGS EIvat TO
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SdkTvakd mopvod Ko To Prvteomoryvidin. AAAG eivor Alyor ot gwdwoi mov Oa
apVIOVTOV TG CLOKEVEC Omw¢ Tor iPhones umopovv va TPoKOAEGOVY GUUTEPIPOPES
ov umopel va yopaxtnpiotovy ebiotikés. Kan yivetar 6ho kor mo EekdBapo OTL M
KOVOTNTO TOV KATOUCKELOGTMV VO, YEVVOLV OLTEG TIG CUUTEPIPOPES EEEMOGETOL TTOAD
o ypNnyopo o’ OTL 1 KavOTNTO HOC VO OVTILETOMILOVUE TO YLYOAOYIKA Kot

KOW®VIKG TPOPANLOTO TOV OTOPPEOVV OO AVTEC.

H egmomun g evyopiotnong mailer 6A0 kot peyoaAdTepo pOLO GTNV TOALTIKN
UAPKETIVYK TTOV akoAovBoHY OAOL TOL TOTTOV Ot €TanpEieg: o1 AvOpwTol TOL PEPVOLV
TN LUP®OLE TV QPECKOYNUEVOV VIOVOTG GTO EUTOPIKO KEVIPO Y10 VO TO 0YOPAGELS
&xovv emelepyaoTel TIC GLVTAYEG GTO EpyacThplo, Oyt otnv kovliva. H Apple, Bépaa,
amoteAel €101k Katnyopia amd povn mge. Kapio aAAn etoupeia dev €yl kaTapépel va
OTdEEL €vo TOGO OLOPPA 1GOPPOTNUEVO KOKTEIL OMOANVCTG GTO OTOl0 1 GKANPY
Y€VON TOVL KOTOVAYKOGUOD KOTOQEPVEL VO KOUOLOAGAPETOL TOGO QWoyo omd Lo

OTOAOVGTIKA LVIHOAIGTIKY oGO TiK).

«Agv vmhpyer dAlo mpoidv mépa amd to iPhone mov va €xer evBappivel oe
tétolo peydro Pabud v Propnyovio tng texvoroyiog va emkevipmbel 610 mhg vo
KaTapEPEL vo Kavel Toug avOpomovg va 8ilovtor og mpdypaton Aéet o [avvomoviog.
«H 1dwoevia Tov pdpketivyk g Apple Kou 1 amictevTn TPOGOYN TOL divel KOl GTNV
TOPOUIKPT) AETTOUEPELD. G TTPOG TOV GYESAGUO TV TTPoidviwv g ayyilel Kabe T

oV €Y1 VAL KAVEL [LE TO AOYIGHIKO okoovoTnpa TV iPhones.»

O Twvvomoviog divel to mapddetypo tov Angry Birds, evog niektpovikod
T Vdolov mov 1o €yovv katefdcer amd to Mdw tov 2011 mave ond 200
exatoppopla eopéc. H 0An 10éa tov Angry Birds elvon amin: ot maikteg exto&gvovy
TOLALE KoTé UNKOG TG 006vNg pe pa opevTova, vToA0YILoVTag TN TPOYLA TG TTHONG
Kol petoBdAlovtag tn dvuvaun Kot Ty apyikn kotevbovvon avordyms. Oho avtd dev
axovyeton kKako. AAAA av ykovykAdpels «ebiopdc ota Angry Birds» Ba Ppeig 3.24
exoToppvpla aroteAéopato. Etval 1660 moAlol ot GvBpomol Tov TapamroviovvTol TS
&yovv ebiotel 010 MOYVIOL OWTO TOL TAVTOL GTO JLdIKTLO PploKelg GEAMOEG TOV
TPOGPEPOLY GLUPOVAELTIKT GTNPIET GTOVG YPNOTEG. XE UEPIKES OO AVTEG TIG GEMOEG
tifeton 10 gpoOTMUO €dv 0 e€bopdc ota Angry Birds mpoxoiel aAdayég otov
avOpomvo eyképoro. AvBpwmot ot omoiot dNAmvovy e016UEVOL AEve TTmG dEV UTOPOLV
VoL 0IGOLV TO oY VidL amd Ta XEPLA TOVG, KOt AEVE TS VIMBOLV Vo TOVG KaTtafBdALEL

aKOLGIMG 1 OVAYKT VoL KIVOUV ToL dGTUAG TOVG Téve 0T0 Tpaméll oav Vo ETPOKELTO
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Vo EKGPEVOOVIGOVV TO EMONEVO TOVAL OTG cupPaivel oto mayviol. Evépyeieg mov

aKoVYoVTOL GV EKEIVEG EVOG OAKOOAIKOV 1| KATO10V £0IGHEVOL GTO VOPKOTIKA.

Kot A iomg amatteital KAmolog OKENTIKIGUOG amd TV TAELPE HaG: Hmopel
amAd va elval Bépa ypdvov péypl KATO10l KopooKOTOL Vo apyicouy va PIAOVY yia
Kamota dwatapayn M €0ioud oto Angry Birds (to omoio pmopel vo amoteAésel KATO0
TapokAGol tov 0ol ota iPhones piog kot oe avtd mailetor kupimg to &v AOY®
oy vior). Aev vmdpyet apeiforio mwg n tpéha Twv Angry Birds kdmola otiypn Oa
KaToAayldoel, Otmg cuvnBwg cupuPaivel o AVTEG TIC TEPMTOGES. AAAG pmopel va
aPnNoel oW TG €va KATOAOITO, LE TN LOPPY TOL KOTOVOYKAUGTIKOD EVOTIKTOL Vo

EMAVOAUUPEVOVE CUYKEKPIUEVES TTPAEELS.

Agv yvopaote GUVOUOGIOAGYOL €dv VIOBECOVIE TTOC O TPMTIGTOS GTOYOG
exelvov mov avédelov 1o 1Phone elvar va avokaAdyovv tovg TPOTOLG LE TOVG
0mto{ovg UTOPOVV VAL YEPLGTOVYV TO GUGTNO AVTAUOPOV TOV AVOPOTIVOL EYKEPAAOVL.
Mdélota dev €xovv kavéva TPOPANUO VO TO omodEXTOVV OVOIKTH. XTn ZVOKEWYM
Kopvpng Teyxvoroyikov Ayobodv mov é€ywe oto Aovdoivo 1o 2010, o Peter
Vesterbacka, o Bacikdg oyediaotng g Rovio, g etaupeiog mov Ppioketon micwm amd
ta. Angry Birds, mepiéypaye tov TpOTO pE TOV OMOI0 KOTOPEPVOLV VO KOVOLV TO
moyvior 16co efotikd: «Xpnowomotovpe v omAn puéBodo eréyyov A/B yu va
Bpovpe Tt givor owtd mOL KAvVEL TOGOVS avBpdTOLS v B oLV va maiEovy Eavd Kot
Eavhy gime yopaktnploTikd. «Aev ypeldletor mAéov va pavievcovpe. Me tOG0VG

TOAAOVG YPNOTES WTOPOVLE OTAG VO OVOTPEEOVLLE GTOVS OPLOLOVSY.

Mmropovpe anhd va avatpéEovpe otoug apBpove. Ouvunbeite avtég Tig AéEels.
Evd madoidtepa 1 O@nUIon Kot TO HOPKETIVYK NTOV ONUIOVPYIKEG EMIGTNUES LE
€vTovo 10 oToyeio Tov pioKov, Lia VEX YEVIEL KATOOKEVAGTMOV deV YPEALETOL KAV VL

povtéyel T Oa pog Kavel va amolntovpe ) ‘06om’ pog: to EEpet 1on.

Or mAebeatég g oepdg House, tov mo 61donuov otpikod onplok otnyv
Apepikn] TOV G€ KATOWL PACT £PTOCE VO £YEL TOVS TEPIGGOTEPOLS TNAEDENTEG GTOV
KOG, elyav cvvnbicel TV KoV ToV GEEL Kot EPOVIKOD AVATNPOL AVTL-|P®O TOV
pe pwe kivnon dvorye 1o otopo Kot Kotdmive kavd dvo yoamdkie Vicodin.
X0poKTNPIOTIKY TOV KiVoT NTOV TO KOATO LE TO OMOi0 TETOVOE £va YOMTAKL GTOV

a€poL KO TO KOTATIVE GOl VoL TV QAOKL T0VL £kave emidelEn. Ot oevaploypdeot
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KGvouv 0,Tt umopohiv yia vo. Topovcsidcovy Tov Xdovg g ebiouévo: tov BAémovpe
aPKETE GLYVE va TPELEL Kal Vo 13pdVEL 6mote Tpoomabel va KOWEL To Pdppoko. AALG,
nhvtote 010 T€A0C, T0 Vicodin GuVIoTd avaTOGTAGTO KOUUATL TOGO TG YONTELNG TOV

000 KOl TOV EKKEVTPIKOV Y1ovpop tov. Eivarl cav to éva va Tpo@odotel 1o GAAO.

O Ap. Xdovg, tov omoio vrodvetan e&opetikd o Hugh Laurie, maipver 1o
QAPUOKO Y10 VO LELDGEL TOV TOVO amd £VO TPOVUATICHO GTO O OAAG Kot Yio Vo
Eepouyetl and v TANEN. Emtiong 1 xpnon tov cuykekpévov QoprdKon Tov TPoKaAet
Lo EYKEPAAKT LIEPOIEYEPTT TOL TOV BonOd 61O Vol d10y1YVADOKEL OTLAVIEG 0GOEVELEC.
Elvar xato@oavéc mog €00 eMOIOKETOL LU0, OLOOTNTO LE TOV KOKOIVOUOVY] ZEPAOK
XOAug. AALG poVo o1 TPMTES 16TOPIEG TOL LEPAOK XOAUG OLGLACTIKA [WAODV Yo TV
eEdptnon tov Tpotaywvioty: o Apbovp Kdvav Ntoth opufnuévoc amd 1o yeyovog
Ot pumopel péca and T1g 16Topieg TOL v VBUPPLVEL TAPOLOLEG CUUTEPIPOPES, EKAVE
YpYyopa tov Np®a tov va gykatoieiyel avtd to kKakd. To 110 dev oyvel Yo Tovg
onuovpyovg tov XAovg, ot omoiot dwtnpnoav to potifo g eEdpTnong Tov
TPOTOYOVIGTH TOPA TNV EVTOVT KPLTIKY] TOL TOVS aoknOnke and pepida edikmv (kat,
ocbppova pe  avapopés, amd tov Opyaviopd yw v KotoamoAépnon tov

NopkoTiKOV).

«ATO 10 TPAOTO KIOANG EMEIGOS0 LE TPOPANUATICE TO UNVOUO TNG CEPAS Kol
EX® EMOVEIMUUEVO TPOCTOONGEL VO EVINUEPMDO® TOLG GCLYYPUPEIS KOL TOVLG
TPy YoV GXETIKA e Toug Kivdvvous tov Vicodiny, &ypaye £vog yiotpog, o omoiog
pdiiota étuye va Aéyeton Ap. John House kot va €dikevetanr oe Bépata andAsiog
aKONG, M omd TIG KOTAGTPOPIKEG mopevepyeleg tov Vicodin. MdAioto doknoe
peydan mieon kot yio Kopo £mg OTOV VO KOTAPEPEL TO COUTTOUO VTO Vo TpoPAnOet
ot ogpd Yo va 10 dgt 0 KOopog. Ilpdypa to omoio kou €ywve av kol pe TPOTO
avarappo. (BéBata, Tdpa 1 oepd TAVEL GTO TELOG TNG, KOL L0 OO TIG TOPEVEPYELES
TIC omoieg ogv &yovpe dgl mOTE, av Bupdpon KaAd, eivar n omictevTn dvoKoIMOTNHTO
TOL UTOPEL Vo EMPEPEL TO QApLaKo: Eva aAndela peailoTikd cevaplo Bo avaykale
TOV QyOmMUEVO LaG YTpd va ‘oplyyetar’ yioo ®peg oty TovoAéTa.) O TnAcontikdg
Xdaovg kataeépvel va ameEoptnOel amd to Vicodin petd and nepiepyeg @ovVIacIOOEL,
OV CUUPOVO LE TO GEVAPLO TOL ONUOVPYOVCE TO PAPUAKO, KOl 0POV TEPAUCE L0
nepiodo  amokoatdotacons. Qotdéco, 000 KOKAOVLG apyodtepa TOvV PAEmovue va

EAVAKVALL.
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To Vicodin &iye 0M avoybei e INUOPIAES VOPKOTIKO S1a6KEIAOTG OTOV TO
060V KuKAoQOpNoE Yoo Tp®dTN eopd to 2004. To cépPipav oe OAa To TAPTL TOV
Manhattan petd to @ayntd. To 2001, to meprodwd USA Today avaxnpvée to Vicodin
«T0 VEO VOPK®OTIKO 7oL TPOoToLV ot celebritiesy. O Matthew Perry, amo ta
Dilapaxia, €yl umel oe TpoOypoppa aneaptnong and to Vicodin — kot pdAioto oyt
pa, aAAd dvo eopéc. O Eminem éxave éva tatovdl tov Vicodin oto ¥épt tov. O
David Spade dev dictace va kdvel aoterdkia yio to Vicodin otig Xpuoég Zoaipes.

«Ma koAd, 010G 0V T0 TTaipveL» pdTnoe avorytd 1 Courtney Love.

«Omnotog kaver emtvyia apyilel va ta mwaipvewy. Olot, celebrities kot pn, to
TPOTILOLV Yo TOV 1010 akpiPmdg Adyo: yati NTav (Ko cvveyilel va elvarl) oyetikd
ebkoAo va meioelg éva yurpd va oto ypayel. Xtig HITA, 1o Vicodin aviker oty
Kamyopia 3, mov onpaiver 61t eivanr Ayodtepo eleyydpevo amd 0,Tt GAAM OTUDOMN
avoAynTikd 6mwc 1o Oxycontin, mov avikel ot Katnyopio 2. Mmopeic amid va
KaAEGELS £va PapuaKeio Kot Vo 6ov dMoEL por suvTayn: yio To Oxycontin Tpémel va

OMGELS €6V aL £YYPAPT CLVTAYN.

Otav, Aowmdv, 10 2003 Eexivnoe va ypaeeTonl TO GEVAPLO NG GEPAGS, TO
Vicodin fjtav 1M yvootd yio v ‘avefoctikn’ £Eayr Tov TPOKaAEl OGO Kot Yo T
opdon tov ®g avoryntikd. Otav 1 oepd €ywve emtvyio, o apBpoypdpoc g
Associated Press, Frazier Moore, anédmoe 10 Yeyovog GTOV TPOTO WE TOV OTOI0 TO
GUYKEKPILEVO  QAPUOKO «UETATPEMEL TOV TOVO oe  @etiy». Me dAla Aoy,
EKOTOUUVPIO. APEPIKAVAOV TOV TOUPVOLV OVOAYNTIKG B0 LITopoVcaY VoL TOVTIGTOVV LE
oV TOVO TOL Ap. XA0VG. AvTO Pmopel va 1oyvel aAAd dev TavEL v, amoTtelel LOVO Eval
HéPOg g 1otopiag. Xta emelcodto fAErovpe cuyva Tov Ap. Xdovg vo voeépel amod
TOVOLG OV OPEIAOVTOL GTNV APAIPEST] LVOV TOV TOJOV TOL UETH OO OVELPIGLLOL
otov unpd. AAAG opiopéva omd ta mo EEumva aotelo TG GEPAS APOPOLV TIG
‘okavooMES’ Tov Ap. XAOVG TPOKEWEVOL VO, OTOKTIGEL TEPICCOTEPO PAPLOKO OO
avTé OV TOL Guvtayoypaeovy. To eetiy dev eivar TAEov 0 mOvog aAAd To Vicodin.
Muw oepd and umiovlakia mov 10 2011 kvkhopopodoav akdpo otnv ayopd elyov
tonopévo 1o logo: «Evmva kot popioe to Vicodiny. To 1610 logo sivar dabéoipo kot
oe wallpaper yio tov vmoloyiot| pe tov mpotoywviory Hugh Laurie va kowtd pe

PAEupa axavég cav va BpioKeTol LITO TNV EXNPELD. OVCIDOV.

Ev to petady, n kabiEpmon tov vapKOTIKoO 6TV eupuTEPN ANTKT] KOVATOVpO

ocvveyileton pe yopyovg pvOuovc.
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To ‘Tpayovdr yio to Vicodin’ (The Vicodin Song) tng tpayovdictpilag kot
tpayovdomotov Terra Naomi €yel mived omd piod ekatoppdplo views oto YouTube.
[Tpoxerton ylo pioe Uaddvto, Tov 6 Vavoupilel Ommg Kot To @ApoKo Kot EEKVEL e
t0: Exw kou Vicodin, Oéieis vo. mepaoeig; To mo dnpo@ilég amd ta oyoMa eivat To
«OTOV aKOL® OVTO TO TPAYoLdt okéPTopal Tov Ap.Xdovg. [Todd mpmdTo TPOyoHdL.»
[ToALG Opo¢ and meprocodtepa amd 2000 oydAla dev apOPOvV TO TPAYOLIL 1 TN CEPA,
aALd to TOGo Vicodin pmopeig va Tapelg Kot va tn Ppeig yopic vo PAAYELS TO GUKOTL

cov. Kat akoAovBovv évtovorl d1dAoyot:

FreeWhoopinl1390: Aowmdév 10 vicodin (yvootd kot ®G vdpokmodvn) oe
‘pTuayvel’ pe Tpomo Mo kol wpaio. o va elpan etkpivng etvan Eva pofepd
‘avefaotikd’. Topa pmopel Kamolol va SoKLdcovy Kot vo. cov movv ott 20-
25mg oe ‘ptibyvouv’, aAld va E€pelg mog sivor MAiBot. 20-25mg Ba cov
TPOKAAEGOLV oL PIKPN xoAop@Tikn EEaym v TpdTn eopd. AAAG av BElelg
TPOAYUOTIKE amoTteAéopato Tov dapkovy, hpe 35-40mg. Eyd 0o cov ‘Aeya
40 yio apyn aArd kpive pe Baom Tov ovtd pov. MOvo va 6€ TPOEBOTOMG®
va unv Eenepdoels ta 4000mg Tylenol (topaketapdAng) péca oto 24wpo mov

eunepiéyet to Vicodin.

Thebluefus: Edv xatavalmoelg 40mg vdpokmddvng maipvovtag vicodin €xelg
etdoel To maximum o€ Tylenol. Aev yperdlecar tO6co peyddn doon yo va
‘pTioytels’, KA av T0 KAVELS Yo TpAOTN opd. Avo yamdkio vicodin givon

apkeTd yuo va ‘ptioyteic’. Mnv gloan yaloc.

FreeWhoopin1390: Eicaot teleing p@i@x@g. H péyiot d6om Tylenol givon
4000mg nuepnoiong. Eyd maipveo 50mg vopokmodvng pe t pio (mov eivon
10/500). ITov onuaivel Tmg Egovv 10mg vépokwddvNg kar 500mg tylenol. TTov
onuaivel mog maipve 2500mg Tylenol. AnAadr| dev mAnctdlm kov ) péEyloT)

NuUePN oL 06GN. X& EVYOPLOTO TAVIMOS TOV HOPAGTNKEG KATL TOV OV EEPELC.

Axopa dev Aeimovv ot Kokopopoyieg oyeTikd pe ta mheovektiuota tov Vicodin kot
tov Oxycotin avTioToiymg KabmG Kol 01 GLLNTACELS Yo TIG KOTA TOTOVS d1POPES OTIG
Tiég Mavikne. Ilote mote kdmolog metdyeton yia va mel g moipvel Vicodin yoati
VIOQEPEL TPOYUATIKE omd TOVOLG kol mwg OAa avtd to mpelovia Ba émpene va

VIPEMOVTOL Y10 TO LOVTPO. TOVS. AAAG VTTApYOLVY Kot kelvol TOv GyoAdlovy Ko Aéve
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TOC TO QAPUAKO TOLG GLUVTOYOYPAPNONKE pHe VOULLO TPOTO KOl TOPO £YOVV Yivel
npeldvio ot 1d1ot. Mmopei va oryaivovtor v €€dptnon tovg and to Vicodin 1 va
amolapavouv v £y mov Tovg mpokaiel. Tome va frdvovy kdtt kot amd T dVo.
[Mati 11 dAho Ba pumopovoe va eavtoaotel koveic dwfdaloviag Eva oxOA0 cav Kot

oTo;

lawareness: No kovyéton kaveic yati maipver yama eivar OMPepd. Eyd ta
Tolpve Yoo VoL EAAPPOVE TOVG TOVOUG TNG IOTOUVOAYINGS. YTOQEP® Kol amd

Kpioelg o1 omoieg pov TpokaAovv 0&Hg Tovovs. Mov apécet To Vicodin.

Yrdpyovv kar dropa mov avtoyapaktnpilovtal users/abusers, 1 pe dAio Adyuo,
YPNOTEG/ KATAYPOUCTES, £VAG OPOG TOV OMOTLAMVEL EEKADOPA TNV AGAPELD YOP® OO TO
Bépa g Katdypnong cvvrayoypagoduevov vapkotik®v. H katdypnon etvor xdtt
mov umopel va agopd kdbe gidovg ovcia mov emmpedlel ™ dudbeon cov, and ToO
oKOTGELIKO 0VioKL £mG TO KPOK KOKotvng: 6moto kot av dtaAégelg umopeic va PAayelg
TOV €0UTO GOV OV TO KOTOVOAMGEL, o€ VrepPoikég mocdtreg. 6TOGO O
GLVTPUTTIKY] TAELOVOTNTA TOVG Ol OVGIEG VTEG VTOTIBETA TG GOV TpokaAovV LED,
aKOUN Kol oV KaTtavoA®voviol 6e ‘ac@orels’ mocotntes. Ot ypnoteg tov Vicodin,
amod TNV OAAN TAELPE, OVOTTOGGOVV GYEGELS £EAPTNONG LE VA PAPUAKO TOV OTTOI0V
01 KATOOKELAGTEG ONAMVOLY PNTA OTL OeV EXEL GYEOACTEL Yo Vo TPOKAAEL pLeTaBOAES
ot duwbeon. To mpdypa yivetor axdpa wo TePITAOKO GE TEPIMTOOT TOL O YPNOTNG
VIOQEPEL TPOYUATIKE amd TOVoLS, omdte kot givor dSVOoKOAO va dlakpivelg €dv ot
aAndelo kavel koatdypnon N omoAapPdver por emmAéov d0on gveopiag pall pe v
avaKoVPLon ard Tov TOVo. ZTov Ap. XAovg Apece va KAVEL TOLG GLVASIEAPOVS TOV V.
aAVOPOTIONVTOL MG TPOS avTd. AAAG 1 cOYyVo™M Tov dnpovpyeitan dev KaBLGTA TNV
eEdptnon and to Vicodin mepiocdtepo dtayepiciun. ATAd onpaivel Tmg, Ommg T0G0t

101)

dAlot eBiopol Tov 21°° awdva, glvar 6V6KOAO va Kot yopromonel Kot ¢ €K TOVTOL

e€loov dvoKoAo va BepamevTei.

Yav vo unv éeptavay ovtd to mpoPAnuata, to 2012 amokaAvenke mog
apKeTEC QappakoPlopnyavies dokipaloy yamo VOPOKWOOVNC TOV NTAV OEKA POPES
7o opaotikd amd o Vicodin. Ta véa gappaxa Ba frav mo ‘aceair)’ and to Vicodin,
ocopupwvo pe tov Roger Hawley, yevikd oevbuvty g Zogenix, emedn dev Oa
mePlElyov TV TOPAKETAUOAN TOV PAATTEL TO GLKAOTL. Mmopel avtd va 1oyder oAAL 1
YPOVOOLUCTIOUEVT)  QOPUOVAC TNG Zogenix, 7oL EMUIPENMEL OINV  OVLGIO VO

ameAevBepOVETOL GTOV OPYOVIGUO GTAOIOKA HETA TNV KOTOVAAMGY, UTOPEl va
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00N YNGEL TOVG ‘KOKOVG XPNOTES VO TAL KOTATIVOLV GOV KOPAUEAITGEG TPOKEYEVOL VO,
viocovv v amoivtn &Eayrn. To Zohydro, 6mwg m Zogenix oyedidlelt va 10

ATOKAAECEL TO VEO PAPLLOKO, TPOKELTOL VOL KUKAOPOPTOEL TNV 0yopd evidg Tov 2013.

Avto glvor amAd por vrobeon, aAdd dev Ba oL TPOKOAOVGE TNV TOPAUIKPN
EkmAnén eav oe oAOKANPN TV Apepikn, ebiocuévol yprioteg tov Vicodin on Aéve 6to
YWLITPO TOVG TS O TOVOG TOVG YEPOTEPEVEL KO IGMC TPETEL VAL TOVS YPAWYEL KATL TTLO

ouvato. ..

O1 ebotcég 1010tTeg tv cupcake, tov iPhone kot tov Vicodin degv eivon dpeca
opatéc. Kdamolog mov PAémer yoo mpdn @opd éva cupcake petd omd ypoévia dev
OKEPTETAL IO T®, KOAVTEPA VO TPOCEE® Yo v unv avartoéo e0iopud ot (oyopn
Kot TAO® Kapld S1aTpoeikn dtaTopayn Kot KAToANE® v EEMAEVM TOLG EUETOVS OO
o poAld pov. IMoapopoiwg kot ekeivor mov ayopdlovv ywo mpdTn Qopd Eva
smartphone 0gv OvNOLYOLV UNTOC OVOTTLEOLV EUUOVY| LE KOO0 MAEKTPOVIKO
oLy VidL, eve pEYPL TPOGPATO KaVEIS Oev glye aKOVOTA Yo TV 500y TOL TPOKAAEL 1|
xpNon avadAynTik®v. Me dAda Aoy, Ovtag adoeic KATOVOAMTEG UTAIVOVE CLUVEYMG
oTOV TEWPACUO VO SOKIUAGOLUE TPOIOVTAL Yo TNV EmOPACN TOV OMOi®wV GTOV
eykEQOAO pog  O0gv  yvopilovpe  Kuplorektikd  timota. Mmopel va  pnv
avtilapfavopacte 00TE KAV TNV OMOAQVLOTIKY £Eayn TOv HOG TPOKAAOOV —

TOLAAYIGTOV, £MG OTOVL KoTaAdBove OTL dgv pmopove vo LoovuE Yopig avTd.

H ypnion ovcidv kot 0 ¥ep1iopog KatasTtdoemy yio vo eTidéels ) 01d0ecn| Gov
dev eivan kdtt Kowvovpylo. Eivoar o puBuodg, to €0pog kot m kAipoko ovtig g
mpoondbelog va ‘avéPels’ mov Eemepva KAOBe TPonyovEVO, aveEAPTHTOS Ao TO 0V

0VTO GTO TPOGPEPOLV TOL VOPKMTIKA, TO AAKOOA, TO @ayntd 1) t0 GeL.

INo va 10 6écw amhd, tOG0 M ovaykn pog 660 Kol M KovOTNTA pHog vo
KovTpoAdpovpe To aucOnpatd pog peyoidvovv. Poyvooue cuvexdg vEovg TpOTOLGS
Yo var aAAGEOVLE TO TG VIdBOoVLE, YTl OTT®G etval TPOPOVES, deV VIOBOLLE KOAXL LE
TOV €00TO paG. Avto BéPara eivor pa yeviKy] ONA®OT|, ondTte EMTPEYTE OV VA YV
o coapng. Ot mpdyovol pog Nrav adHvato vo araAloyobv omd ToV TPOUO Kol TNV
amoOYV®OOo™ LE TOV TPOTO OV EUEIG TPOOTAOOVUE: GUYKEKPUYEVEG HOPPES dLGTLYING,
omwg n OAlym v Tov BAvaTo Tov TY GOoLv, NTAV TO OlKeleS 6€ ATV am’ 9,1t

elvan o€ pog onuepa. Kot ovte giyov 166G EVOAALAKTIKES Y10 VO ATTOADVOLY TOV TOVO
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TOUG — KOl OTMG KOl VO YE€L, OV &ivol €OKOAO VO OVOKOLQLOTELS amd Pidpata
avaioyng évtaong, okopo kot Ppayvmpobecpa. Epeic, amd v GAAn mAevpd,
TOAEVOVUE HE WIKPES OAAGL cLveXElC TEGELS TOV KATOKAVLOVY TV KaOnuepvoTnTd
HoG. AVTEC ONUIOVPYOVV EVa YEVIKELUEVO GYXOG TO OMOl0 HOG KAVEL EMPPENEIS G
Bpayvmpodbeopeg eEaptnoels.

O teyvoloykd Tponynévog KOGUOG OV TPOKOAEL TV KAMUAK®OT TG Tieong
OV oG KoTaPAAAEL, TApAAANAL TPOWOEL EMGTNUOVIKEG OVOKOADYELS TTOV EVIGYVOVY
TV PON NG AMOANVONG N TIG EYKEQPOAIKEG LOG EMOOCELS LECH TNG YPNONG YNUIKOV.
[Ipdypott, mopaymyol Kol KATAVOAOTEG GLVEPYOLV duVaKE og OAN T Oadwkacia,
mov pog Ponddé va ta ‘Pydrovpe mepd’ pe voype®oelg mov Ppickovrol EE® amd Tov
Eleyy6 pog. (Ilpooete, dAmg Tuyaimg, Twg N pnuoTIKn Ekepoocn “ta Bydlm mépa’ €xet
KUPLOAEKTIKG €10PAAEL 08 TOGEG TOAAES TTTVYES TNG avOBpdmivng (ong: vopilelg mmg
YPEWLESUL O KOAT GTPOTIYIKT Y10 VO “Ta PYOAES TEPOA’ OKOLOL KOL Y100 TOL TTLO OTTALL
TPAYUOTO, OTMOG TO VO TOG 6TO Umdvio). Yrdpyet Adyog, eEGALOL, OV 1| Y100 TOAAOVS
acteio évvola tov ‘shopping therapy’ (ayopoBepameio) €xel pumet yio To KoAd 6TO
Ae&OY10 pog. Epelg, o¢ xatavoiwmtés, yvopilovpe mog 1 1kovomoinon Tov pHog
TPOCPYEPEL TPOG CTIYUNV L0 yopd €ivat KATL Tapomdve amd TV amAr evyopictnon
ov VidBelg 6tav amoktdg KAt véo — umopet va aAAdEEL TOV TPOTO OV VIMBELS Yo ToL
mhvto, £0Tm Kot Yo Ayo. Ot Kataokevaotég To yvopilovy moAld KaAd avtd. Eépovv
TOG Lo TPOPOOOTOOV HE ‘PIEAKIN’ KOl TWG TN OTIYUN TOV 1 TEPACT TOLG TEPTEL

glvat Kot 1 GTLypn Tov YAvVoLV T0 LEPIdLd TOLG GTNV ayopdL.

To mpoPAnua eivor T ot avEavopeva TepimAokeg AAANAETIOPACELS LETAED
TOPOYOYDOV KOl KaTovolotdv givor emiong avéavopeva anpoPrentes, €dkdTEP
OGOV aPOPA TIG EMOPAGELS TOVG 6TO AvOpOTIVO s, Agv glvar duvatd va TPoPAEYEL
Kkavelg pe akpipela to €100g ™¢ oxéong mov Ba avartvEovy Ta dTopa LE TIG 0LGiEg N
TI¢ eumepieg mov tovg mpowbovvral. Ot vevpoemotnpoveg pabaivouv cuveyms véa
TPAYLOTO Y10 TOV TPOTO LE TOV 0010 SOVAEVEL TO GUGTNHO AVTAUOPDV, 0AAY OTTMC
TAPOOEYOVTAL GE WOIMTIKEG GLLNTNGELS Ol AMOTEPES TOVS VO TPEYOLV TIG AVOKOADWYELG
OVTEG O PAPLOKA TTOV EMOPOVV GE GUYKEKPIUEVESG EYKEPAUMKEG SLOTAPOYES EXOVV GE
eKTANKTIKO Pabud amotdyel. Ev to peta&y, ot vmorlowmor yvaopilovpe povo éva

TPAYUO, GYETIKA LE QLT TO. CLOTH LT EMPPEPELONG: TDOG VAL TaL HLEYEIPOVLLE.
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Me dAlo Oy, BPLOKOUACTE UTPOGTO GTO YEPIGTAPLO EVOG UNYAVILLOTOS TOV
omolov 0 TPOTOG Aertovpyiog OmOTEAEL OVCLOGTIKA £V HLGTHPLO YloL EUAC, Kot

KOTO10G oG EYEL LOMG TOPAOMGEL TAL KAELOH Y1 VoL TO BAAOVUE UTPOG,.
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Ahive vretBuvo bt Simheperic pyaoia siva &€ ohokipov ikd pov
épyo ket Kavévo: pgpog g dev etven avarypoupévo and Evrumes 1
mhextpoviici; mmyéc, uETdopoor amd Eevoyhaooeg myEs Kut avomapuyy
amd spyooieg A epeovirév 1 govyrév. Omov o Pusiorel g 1866 1
Kefpevo, AoV, &0 mpoomabiiaet pe Oheg o Ti duviels vo o
Tpoodtopion cagag péca and Ty ki, yprior avagopdy axokovidviog
v axadnpoiki deovodoyia.

Yroypagi)
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